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And the award for 
Best Home Movie goes to... 


The new iMac; with Desktop Video. Just plug in your digital camcorder, 
launch our new iMovie" software and start directing: rearrange clips, add music 
and titles — then discover your inner Spielberg. www.apple.com. 


Ud 


Think different? 
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If you can think of it, it can do it. Up for some mountain-biking in Moab? Done.. 
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F i ee Surfing at Mavericks? Your wish is its command. The new Xterra from Nissan. It’s like 


- x DRIVEN. © 1999 Nissan North America, Inc. Nissan, the Nissan Logo, DRIVEN and Xtérra are trademarks owned by or licensed to Nissan. Xterra SE 4x4 shown. *At speeds up to 25mph. 


No matter what you do, 


Xterra is ready. 
Features include an 
available heavy=duty 


imum roof i 
SAD. t rack 


Pn. a 
ferior gear 


basket and interior 


a ez ty, “few, 
Xterra accessories include’ 


— A yn unellltiags <a 
water-resistant seat = 
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covers and a two-bike interior 


bike Yack by Yakima. 
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"With shift-orethe-f1y 
four-wheel drive ,* 

and a torque=rich V6 
engine, Xterra is 
built for whatever 

you do, wherever you 


want to do it. 


‘How about skiing in Jackson Hole? No problemo. 


& one-trick pony. That knows about 500 tricks. 


I’m Dreaming of a Light Christmas. 
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CANADIAN 


Smooth, mellow Canadian Mist. 
A taste for the lighter side of life. 


Please enjoy Canadian Mist responsibly. 
Visit our web site at www.canadianmist.com 
Imported and Bottled by Brown-Forman Beverages Worldwide, Canadian Whisky, A Blend, 40% Alc. by Volume, Louisville, KY © 1999 
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Cas. VK ea iS 
32 BRUSH WITH GREATNESS WWF grappler Ivory gets a last-minute touch-up before a television appearance at Penn State University 


WS & NOTE 


14 Get ready for 
Hollywood's new three Cs: cooking, combat, and contraband... 
the Sleepy Hollow premiere...buying a piece of Drew 
Barrymore and Gary Coleman...Hot Sheet... Flashes... Monitor. 


32 That ringing in your ears 

is the sound of UPN’s WWF Smackdown’, as the fledgling 
network takes the big boys to the mat with slammin’ ratings and 
Terminator-size stunts. Plus, our tip sheet on how the networks 
are faring in a season full of trend-bucking successes (old 

people rule!) and hype-defying defeats (Action and Wasteland 
stumble!). BY MIKE FLAHERTY AND LYNETTE RICE 
40 For your ears 
only: From Goldfinger to The World Is Not Enough, EW 

goes behind the music made popular by our favorite secret 


agent man. BY ANDREW ESSEX 


48 Releasing the follow-up to their 1997 
multiplatinum debut CD, Third Eye Blind and frontman Stephan 


Jenkins are sounding, well, sophomoric. BY TOM SINCLAIR 


54 

Hard rock, mosh pits, and apocalyptic thrillers: Christian enter- 
tainment is rolling out a new image—and crossing into main- 
stream markets in a big way. The result is ruffling believers and 
nonbelievers alike. EW explores the new boom industry. 

BY DANIEL FIERMAN AND GILLIAN FLYNN 


™, 


REVIEW 


69 OWEN GLEIBERMAN on End of 

Days; also Toy Story 2, Ride With the Devil, and Flawless. 
PLUS: Reel World; Parents’ Guide. 

79° KEN TUCKER on Buffy the Vampire 
Slayer and Angel. PLUS: Time of Your Life reality check; 

On the Air; What to Watch. 

92 L.S. KLEPP on James R. Petersen’s 

The Century of Sex. PLUS: Between the Lines. 


97 WILL HERMES on Phish and Grateful Dead 
live boxed sets; also Korn and Enrique Iglesias. PLUS: NRBQ 
celebrate 30 years of making music; Hear and Now. 

104 MICHAEL SAUTER on Wild Wild West and 
Inspector Gadget. PLUS: Fast Forward. 

108 JAMES OLIVER CURY onhip-hop 
sites. PLUS: The Amazing Kreskin; Cybertalk. 


DEPARTMENTS 


25 STYLE Are the VH1 Fashion Awards and Vogue 
magazine a perfect fit? 


8 MAIL Readers find in favor of Law & Order; 
a thumbs-up for Pokémon, a thumbs-down for The X-Files. 


112 ENCORE Elizabeth Taylor checks into the 
Betty Ford Center. 


“Stone Cold” Steve Austin and Ivory 
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SEX! MURDER! 
E 


ORDER CAST CHANGES! 


LAW: 


MAIL The verdict is in on our Law& Ordersto- 


ry (#512, Nov. 12). “It’s high time one of the best and longest- 
running dramas on TV got its own cover,” said Greg Wilson 
of Stanton, Calif., who also made a pretty serious allegation 
about Sam Waterston’s hair. “His devil-may-care mop has 
been styled into asmooth helmet of Koppelesque banality.” 
And who would have thought that we’d overlooked so many 
worthy codpiece wearers in our “Millennial List ofthe Week: 
The Five Best Codpieces of the Last 1,000 Years”? Jake Lar- 
son of Dundee, Mich., wrote in for “Mr. Oversized Codpiece 
himself, Gene Simmons of Kiss.” But Karen Burgess of 
Bradenton, Fla., disagrees: “For years, Jethro Tull’s lan 
Anderson has beenrock & roll’s unofficial codpiece king.” 


‘Law’ Abiders 


IT’S ABOUT TIME LAW & 
Order was recognized (“The 
Long Arm of the Law”). ’ma 
self-proclaimed Law & Order 
junkie: Not only do I watch the 
new episodes on Wednesdays 
and Law & Order: Special Vic- 
tims Unit on Mondays, I catch 
the reruns on AGE. It’s re- 
freshing to finally watch a show 
that isn’t jam-packed with sex- 
ual tension and perfect cheek- 
bones. (P.S.: I would much 
rather have the understated 
sex appeal of Jerry Orbach and 
Sam Waterston than the chis- 
eled perfection of Noah Wyle 
and David Duchovny!) 
MICHAELLE LEMANNE 
Calgary, Canada 


GREAT COVER STORY ON THE 
most consistently compelling 


ENTERTAINMENT WEEKLY SOMmetimes Car- 
ries ads containing perfume or cologne 
samples. Subscribers preferring copies 
without scent strips should write to 
ENTERTAINMENT WEEKLY, P.O. Box 60001, 
Tampa, Fla. 33660, or call 1-800-828-6882. 


ENTERTAINMENT WEEKLY Welcomes read- 
er mail. Address letters to EnterTain- 
MENT WeekLy, 1675 Broadway, New York, 
N.Y. 10019. E-mail can be sent to 
letters@ew.com. All correspondence 
must include your name, address, and 
daytime telephone number. Letters 
may be edited for clarity or length. 


Subscription Problems? 
Call 1-800-828-6882 
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and intelligent drama on TV. 
However, I was disappointed 
that you failed to mention my 
two favorite characters: J.K. 
Simmons and Carolyn Me- 
Cormick as forensic psychia- 
trists Emil Skoda and Elizabeth 
Olivet. Whenever one of these 
two pops up in an episode, I’m 
glued to my seat. Forget SVU; 
if you want a riveting spin-off, 
give these two the spotlight! 
PRATIMA SINGH 
singh411@hotmail.com 

St. Louis 


AFTER TEN YEARS, THE 
best writing and beautifully un- 
derplayed acting gets some 
proper media recognition—now 
it’s time for a few more Emmys. 
A nitpick: Why no photos of 
longtimers S. Epatha Merker- 
son (Lt. Anita Van Buren) or 
Steven Hill (Adam Schiff), yet 
four of (admittedly decent) 
newcomer Jesse L. Martin? 
KITT MONTAGUE 
apocrypha8@aol.com 

New York City 


Taxing ‘Files’ 

AS A DYED-IN-THE-WOOL 
X-Files fan, it brings me great 
sorrow to knock the long- 


| awaited season premiere. How- 


ever, it hardly deserved the “A” 
Ken Tucker gave it (“*X’ Fac- 
tors”). Saying Chris Carter has 
a “limitless imagination” when 
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it comes to his first (and only) 
hit is way off the mark. The 
premiere was a rambling, con- 
fused time waster. Chris Carter, 
why have you forsaken us? 
DARCIE JOHNSON 

Friday Harbor, Wash. 


Okey Pokey 

AS WITH ALL THE CON- 
trived coverage of Pokémon, 
you concentrated on the sour 
grapes rather than the source 
of its popularity (“Monster 
Madness”). Ever wonder 
why it is such a rare success 
for both boys and girls? Could 
it be that it is an imaginative, 
inventive concept that could 
be used to teach ecology, 
earth sciences, inter-species 
cooperation, and even human 
dedication? In Japan, which 
gave rise to everything from 
Astro Boy and Speed Racer to 
Akira and Princess Mononoke, 
animation is considered an 
art to be taken seriously 
rather than just a marketing 
ploy to exploit. 

RIC MEYERS 
rmeyers@optonline.net 
Westport, Conn. 


Ring Worms 

IN THIS AGE OF MIA HAMM 
and Cynthia Cooper, it’s sad 
that new World Championship 
Wrestling writer Vince Russo 
sees women only as T&A 


(“Ring Leader”). WCW had the 


makings of a viable, athletic 
women’s wrestling division be- 
fore Russo and Ed Ferrara. 
But now the WCW women are 
depicted as little more than 
sexual chattel. When it comes 
to modern women, Russo and 
Ferrara just don’t get it. 
EVERETT WILL 
evwill@aol.com 

Ft. Washington, Md. 


Garden’s Variety 

YOUR REVIEW OF SAVAGE 
Garden's Affirmation was noth- 
ing short of absurd. If you be- 
lieve that broken marriages, 
broken hearts, and abusive hus- 
bands “smack of Hallmark,” 
you better get out of that store. 
The brilliant songwriting duo of 
Darren Hayes and Daniel Jones 
have captured the harsh reali- 
ties of life and the fact that you 
will make it through. What a 
refreshing change in the twist- 
ed world of music today to have 
a band that writes its own mu- 
sic and lyrics—and one that you 
can understand and that actual- 
ly says something. 

KERI LANNIGAN-BENOIT 
k1b1011@worldnet.att.net 

Floral Park, N.Y. 
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Screen Test 

How are TV’s top stars 
faring in their new movies? 
See our exclusive scorecard. 


The Insider 

Read the latest about Ricky, 
Arnold, Jewel, and more in 
our daily news. 


The Talented Mr. Ripley. Plus 
reviews of 

@ Dharma & Greg vs. Will & 
Grace (TV) 

@ The Green Mile (Movies) 
Christmas music (Music) 

@ The AIBO Entertainment 
Robot (Internet) 


Here. 


Always. 


Somewhere else. 


Macy’s  Stern’s 


ATV picture so life-like you just may prefer it to the real thing. 
Introducing Digital TV from RCA. The people who introduced TV as we know it have taken the viewing 


experience one revolutionary step further. Now, the enjoyment of high-definition television isn‘t just 
limited to those who can afford skybox seats. 


Images that rival real life on a scale 
that’s actually larger than life. 


An enormous, crystal-clear screen. 
But only four inches thick (or thin) 
so it can even be hung on your wall. 


With a 38” monitor, this is the largest 
HDTV direct-view receiver made. And 
the clearest picture you've ever seen. 
Available in Spring 2000. 


The best picture from both traditional 

and new high-definition broadcasts. 

It also accepts analog and high-definition 
digital signals from DVD, satellite DIRECTV, 


video games and your computer. 
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cocaine 


by ersiea shaw 


OMING SOON TO A 
theater near you: a 


high-powered chef 


who smuggles drugs 
during World War IT! 
Okay, we made that up, 
but don’t count it out. Such 


a flick would neatly encom- | 


pass all three of Holly- 
wood’s current obsessions: 
To wit, a bizarre flurry of 
films about cooking, narco- 
trafficking, and the big war— 
many with A-list actors 
attached—is in the works 
in Tinseltown. “You can do 
something on some remote 
subject matter and you turn 
around and there are three 
similar projects in develop- 
ment,” sighs Lisa Moiselle, 
VP of production at Bedford 
Falls Company (The Siege), 
which has two WWII pics 
in the works. “Then it just 
becomes a matter of who’s 
going to reach the finish 
line first.” Here’s a peek at 
those in the running. 


DECEMBER 3; 19 


NOTES 


“| flick in Hollywood’s arsenal: 
Toucl hstone’ NI Tennessee: 

vA Pearl Harbor, directed by 
- oa Armageddon’s Michael 
. Bay and reportedly bud- 
N\ geted at $145 million. 
The epic, set at the time 
of the 1941 Japanese 
u7%m sneak attack on the 
Us. fleet, concerns 
yS two best friends in 
love with the same woman; 
Gwyneth Paltrow has been dis- 
cussed as a possible star. “This 
| is a real chance for me to work 
on something serious,” Bay 
says. “I did my PG-13 popcorn 
movie.” Meanwhile, Nicolas 
Cage will soon begin shooting 
Captain Corelli’s Mandolin, 
about an Italian soldier who 
falls in love with a Greek is- 
lander. Producers Ed Zwick and 
Marshall Herskovitz—who 
head up the Bedford Falls 


Company 


are working on 
And Miles to Go, which follows 
a boy who rescues a horse in 
war-torn Poland. And Matthew 


SOLDIERS OF McConaughey stars in U-571, a 


FORTUNE (1) Cage, t submarine thriller due out from 
(2) McConaughey, Universal in April. “World War 
(3) Paltrow | | II has the perfect delineation 


between good and evil,” notes 
@ LOOKS LIKE Steven Spiel- | ‘World War II’ and [studios] | Universal production president 


berg’s box office victory has | would say ‘Never, ” says Moi- | Kevin Misher. In other words, 
| 


cleared the way for a second | selle. “After Saving Private | says U-571 writer-director 


wave of WWII films. “There | Ryan came out, it was like ‘Sign | Jonathan Mostow, “there’s no 
me up.’” Perhaps the biggest 


was a time when you would say better bad guy than a Nazi.” 
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Feast Your 
Eyes 


MEAL TICKETS 
(1) Carrey, (2) Cruz, (3) Hill 


®@ HOLLYWOOD Is cooking up 
no fewer than eight movies 
about meal preparation. “We 
are in the era of glamorization 


of food,” explains producer Alan 


er or Jol 


while, Sleepy director Ti 


did the trick. “It looks creepy,” Hollow star Christina | 
mour Mansion, a cavernous ex-monastery reputed to be haunted. “I 
wouldn't want to be here alone.” Costars Depp and Casy 

reget the bash (but so did rockers Marilyn Man 
@ hie). Guests slurped squash soup from cauldrons and watched a ware 
less horseman gallop through the party periodically. “He better be 
careful with these low doorways,” said costar Martin | 
3urton looked on the bright side, explain- 
ing that the film will actually help America cope with the horror of 
another ordeal—Thanksgiving weekend: “This will get [people] out 
of the house, away from their family.” —Will Lee and Carrie Bell 


Poul (Armistead Maupin’s | 


Tules of the City). “We're in the 
age of Martha Stewart and the 
Food Network.” Poul, for one, 
is serving up Woman on Top, a 
Fox Searchlight romantic com- 
edy due in late spring about a 
Brazilian woman, played by 
Penelope Cruz (All About My 
Mother), who becomes a fa- 


mous TV chef. Meanwhile, Jim | 
| Carrey has shown interest in | 


Twentieth Century Fox’s God 


of Cookery, about a genius chef 
| ina fantasy world where cooks 


are more popular than rock 
stars. “There’s something kind 
of elemental about watching 
food movies,” says Fox Film 
Group president Tom Rothman. 
“Sex, love, and food—that’s 


what people want.” Among the 


| other culinary films on the 


burner: American Pie direc- 
tors Chris and Paul Weitz are 
adapting The Making of a 
Chef, about a cooking school; 
songstress Lauryn Hill has 
signed on to star and produce 
Sauce, playing the grand- 
daughter of a barbecue-sauce 
biggie who falls in love with a 
rival’s grandson; and producer 
Neal Moritz (Blue Streak) has 
optioned Iron Chef, the cult 
Japanese game show currently 
airing on the Food Network, 
for a Sony feature. Delicious! 


VIGTORY 


IF THE CELEBS at the Nov. 17 L.A. premiere of Sleepy 
Hollow weren't unnerved by the film’s decapitated rid- 
epp’s twee accent, Paramount made sure the soiree afterward 


cci said of Para- 


ien ey 
yn and Rob 


dau. Mean- 


@ TWENTY-ONE years after 
Midnight Express (and just 


months after the flop of 
| Brokedown Palace), Holly- 
| wood still has a jones for drug- 
| smuggling movies. “ 
those topics that always gets a 
reaction when you go in fora 
pitch meeting,” says producer 
David Glasser. “It adds a new 
dimension to the cops-and- 


robbers thing.” Glasser’s con- 


tribution to the genre: Cut- 
| away, starring Dennis Rodman 
and Tom Berenger as sky- 
diving smugglers, due next 
summer. Meanwhile, Brad Pitt 
is considering starring in 
Smuggler’s Moon, about two 
brothers who use their docu- 
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It’s one of 


BUZZED 
ABOUT (1) 
Lawrence, (2) 
Pitt, and (3) 
Rodman 


| mentary-film company as a 
drug front. In January, Johnny 
Depp will begin shooting Blow, 
based on the life of George 
Jung, a notorious American 
drug trafficker. Director 
Steven Soderbergh (Out of 
Sight) is helming Traffic, about 
contemporary drug wars be- 


tween Washington and Mexico. 
| And Martin Lawrence has been 
in talks to star in See Spot 
Run, the tale of a drug-sniffing 
crime dog. Why the sudden 
drug chic? Why any of these 
trends, for that matter? “These 
movies kind of go in waves, 
and no one really knows why,” 


says director Bay. “Hollywood 


is a weird place.” 


SLEEPY HEADS 
(1) Costar Lisa Marie; (2) 
Harry Dean Stanton (left) 
and Depp; (3) Burton 
(left) and Danny DeVito; 
(4) Jewel and Trey Park- 
er; (5) Alyson Hannigan 
and Manson drummer 


Ginger Fish; (6) Ricci 
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HOT 


What the country is talking about this week... 


1 Toy Story 2 Woody discovers he’s a famous marionette 
who's worth a small fortune to the highest bidder. That’s 
right, he’s a U.S. senator. 


2 Cherie Blair The British prime minister’s wife is preg- 
nant. Apparently it’s normal over there for a politician to 
have sex with his own wife. 


3 Anna and the King The Thai censor board says it’s insen- 
sitive. It never shows the upside of egomaniacal despotism. 


4 Jewel She canceled her Alaskan New Year's Eve concert 
because of Y2K fears. If the power went out, the audience 
was afraid she'd recite her poetry. 


<5 Elton John He 
was held up in Canadian 
customs for two hours. 
They caught him trying 
to sneak some personal- 
ity into the country. 


6 Moderate drinking 
A study says it decreases 
your chances of having a 
stroke. Because you'll 
probably be killed by a 
drunk driver first. 


7 Jesse Ventura 
Someone's selling a life- 
like doll of him. It was 
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formerly known as Knee Me in the Groin Elmo. 


8 End of Days Arnold Schwarzenegger fights Satan to 
stop the apocalypse. But first he’s gotta get past the gate- 
keeper—Jerry Springer. 


9 John Carpenter The IRS employee won a million on 
Who Wants to Be a Millionaire. Well, Regis won't be audited. 


10 New Year’s Eve A survey finds 72 percent of Americans 
won't do anything special. The other 28 percent are single. 


11 Drew Barrymore Her estranged mother is auctioning 
off her childhood items. Wonder why they don’t get along? 


12 CBS They paid $6 billion for rights to NCAA basketball 
tournaments. Think of all the remedial classes that could buy. 


13 Demi Moore She’s being considered for Basic Instinct 2. 
In which she won't wear any clothes at her interrogation. 


14 Flawless A drag queen teaches stroke victim Robert 
De Niro to sing. A John Waters/Martin Scorsese production. 


15 Will Smith The Wild Wild West star says he wants to be 
the first black President. Bet he won't be hiring Barry Son- 
nenfeld to direct his campaign commercials. 


DLE CrESMiB ER Ta 19.9 9 


Mini- 
SALE 


SOMETIMES IT’S HARD TO tell 
the difference between Drew Bar- 
rymore and Gary Coleman. Both 
are former child stars, both are 


diminutive, and both are getting 
their private stuff hawked in special 
Internet auctions. Of course, there’s 
a wee difference. Diff’rent Strokes 
alum Coleman, who's broke, is hoping 
to raise cash by selling his own punch- 
line-ready memora- 


bilia (auctionmall. Gnewebplace: com/welovegary). 
Drew’s 
sures are being offered by her estranged mom, 


Meanwhile, s private childhood trea- 


Jaid (weww.gavelnet.com). Here are some high- 
lights. —Brian M. Raftery 


hats ($5.50—61 bid) 


0: “Is this a painting [of “Gary gives you 
CATALOG Drew] by commercial artist the shirt off his 
DESCRIPTION Drew Struzan?” A: “It may —_ back! We'll even let you 
possibly be.... Thank you take it off for him!” 
for your interest.” 


NUMBER OF : 
ITEMS FOR SALE 6 
TOTAL AMOUNT $7,305 $1,602.11 8 

BID : 
COOLESTITEM —_ Barrymore’s A canary yellow “pimp” : 
red cowboy hat suit, suitable for wear in 3 

from ET. “your year-round motel 3 

($45,900 asking room/brothel,” according 2 

price, thoughnoone ~ to the site ($228 bid) 3 

has bid on it yet) i 

BARGAIN Drew’s script for Bad Girls, A Coleman-autographed : 

HUNTERS, personally lip-printed by mouse pad ($7 bid) 2 

TAKE NOTE! the actress ($170 bid) 3 

PROOF THAT Barrymore’s baby clothes, Coleman’s gray 5: 

ANYTHING ~ <©- S> . available inregu- leather couch, “still z 
CELEBRITIES ~ = Jar and “chick warm from Gary’s little f 

TOUCHIS and duck” designs body” ($367.50 bid) : 

VALUABLE ~  ($400-600 bid) : 

NOTABLE Jack Nicholson and Kathleen The rockers of Korn, Yankee : 

CAMEOS Turner, cosigners ofa 1980s Derek Jeter, and actor 3 
Christmas card with Drew Michael Rapaport, all of & 
($960 bid) whom gave autographed 2 


Daily news and more Mullen at www.ew.com (AOL keyword: EW) 


ILLUSTRATION BY TOM BACHTELL 
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Barbie may 


have acted like a dumb blond— 
but at least she learned from 
her mistake. In 1995, the 
superdoll was noticeably 
absent from the computer- 
animated hit Toy Story 

(Mattel didn’t like the idea 

of pigeonholing Barbie as a 
tough action hero). But 

guess what? The perpetually 
tanned plaything is most defi- 
nitely in the just-out Toy 

Story 2. “A missed opportunity 


‘ 


BARBIE 


HES 


to be in the No. 1 movie of 1995 


probably has a little to do with 
it,” chuckles the films’ director, 
John Lasseter. “But [Mattel] 
also trusted that we would 


treat Barbie with the utmost 
care.” The film's version of the 
doll, modeled on the classic 
swimsuit Barbie, plays a 
perky—yvet stiff-limbed—tour 
guide who shows Slinky Dog, 
Mr. Potato Head, and other 
playthings around a toy store. 
“We reviewed and read 

[the script] before she accepted 
the part,” maintains Mattel PR 
director Sara Rosales. As for 


voicing the figurine, actress 
Jodi Benson (7c Little 
Mermaid’s Ariel) says: 
“Portraying Barbie was a 


heavy role. She’s an 
American icon. I just had 
to get that out of my mind 
and play her like I would 
confront any new role.” 
Smart. —Clarissa Cruz 


| great. Since we’ve started, it’s 


Talk about a killer 


And now 
for the latest 


app. Sarah Michelle The Five Best Children’s | “ition of Holly- 
Gellar’s cult hit Crazes of the Past wool Mindls 
Buffy the Vampire 1,000 Years Think Alike: 


Slayer has reached i 
anew pop-cultural Kids (2983) 
milestone: It has Pokémon 
inspired its very 

own font. The 

Buffied typeface 

(see below) is based on 


the WB show’s creepy, 


dripping logo and can be down- 
loaded for free from the web- 


site FontF'ace.com. “I’ve had 
plenty of people thanking me 
for it,” says Graham Meade, 
the Australian artist who 
designed the unofficial 
homage. “Halloween was a 
good day for fonts like this.” 
And what does Margo Chase, 
creator of the original logo, 
think of fans typing résumés 
and birthday cards in her 
bloody writing? “I think it’s 


been clear to me people just 
care so deeply, and it’s...it’s a 
TV show!” At FontFace.com, 
Buffied is among the more 
popular of the hundreds of 
typefaces. But fans have also 
taken to fonts inspired by 
Star Wars, The Brady Bunch, 
and Godzilla. Point size does 


matter. —Dodai Stewart 


Cabbage Patch 
4. The Maypole (1551) 
The Children’s 


Crusade (727 2) 
Wacky Packs (1974) 


“Sometimes 
you have to lose 
(1999) your mind to find 
your freedom.” 
—Tag line on Crazy 
in Alabama poster 

“Sometimes the 
only way to stay sane is to 
go alittle crazy.” —Tag line 
on Girl, Interrupted poster 
—Joe Dziemianowicz 


FOR SALE Marked- 
down manor! 5 BR, 
3 BTH colonial-style 
farmhouse in Corn- 
wall, Conn. PRICE Slashed to $975,000 


Have we got a deal for you! Hollywood 
Square Whoopi Goldberg is cutting the 
price of her country estate from its pre- 
vious listing of $1.2 million. Eight months 
after putting it on the market, the ac- 
tress has decided to keep the bulk of the 
land (she'll now sell about 13 acres in- 
stead of the entire 40) in order to “make 
the house more attractive price-wise,” 
says broker Seymour Surnow of William 
Raveis Real Estate. The property, which 
includes an apple orchard and a work- 
shop, is about two hours from Manhat- 
tan, near the country homes of Meryl 
Streep and author Frank McCourt. 


“My sister gave me a big 
\ bucket of Cool Whip. Isn’t that 
1 awesome? For two weeks | 
basically watched Emergency! 
and ate Gool Whip with a spoon.” 


—Actor 


Goldberg—who also owns houses in L.A. 
and New York City—had the 1860 dwell- 
ing fully restored after buying it in 1991 
It features raw pine floors, two fire- 
places, a library, and a glassed-in sun- 
room. Sounds a good deal roomier than 
the center square. —Tricia Johnson 


(Happy, Texas) on the best Christmas gift he ever received 


ILLUSTRATION BY DAVID COWLES 


Lots of other 
groovy titles, 
baby! 


OURS LIST 
DVD$13.99 $19.98 
VHS $9.95 $12.95 


OURS LIST 
DVD$17.49 $24.99 
VHS $16.95 $24.99 


OURS LIST 
DVD$17.49 $24.98 
VHS $14.95 $22.95 


OURS LIST 


DVD$13.99 $19.98 
* VHS $9.95 $14.95 


books VIDEO DVD music auctions e-cards toys electronics 


DVD? YOU MEAN AN EEEVIL DVD? 


Throw yourself back on the couch and into the 60's with Austin Powers. 
He's back in "The Spy Who Shagged Me," an irresistable gift this holiday 
season. Austin on DVD adds new meaning to shagadelic! (Even his teeth 
look better). To get in on peace, love, and paisley, groove on over to 
Wwww.amazon.com/austinpowers, and get up to 40% off on this and 


thousands of other titles. 
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LIVE TV PAUSE [PAny time you have to leave the game, use a DISHPlayer™ Satellite 
. —o: Receiver to pause the action. And with WebTV® Personal TV service you'll also be able to 


ee eae = have instant replays of anything on TV and record the games of your favorite teams in pure 


©1599 WebTV Networks, Inc. All rights reserved. The subscription fees for the Microsoft® WebTV Network™ service ond WebTV Persceal TV service ore flot monthly tees, depending on the type of Service, WedTV service is not avoitable as ¢ local call everywhere. TY listings ore not ovaltobdle 
Companies ond ore hereby recognized. 


= 
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: digital video without a VCR. Add WebTV Network™ Plus service, and you can jump on the 
Internet to check player stats and other game scores or even chat online while watching the 
game. See a DISHPlayer with WebTV services at Sears. >1-888-932-8801 Dwww.webtv.com 


Microsoft 


everywhere. Prices ere sublect to change without notice. Microsott, WebTV Network, WebTV, ond the WebTV logo, ore either registered trodemorks or trodemorks ot Microsott Corp, in the United States. All other company, brand ond srocut 
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On Nov. 16—the 
day before his 57th 
birthday—director Martin 
Scorsese and his wife of four 
months, book editor Helen 
Morris, 52, welcomed their 
first child, 5-pound 9-ounce 
Francesca, in New York City. 
Scorsese has two children 
from previous marriages. 
Daredevil Evel 


Knievel, 61, tied the knot 
with Crystal Kennedy, 30, Nov. 19, 
at Caesars Palace in Las Vegas. 
Knievel, who had a lifesaving 
liver transplant earlier this 
year, has four children from his 
previous marriage. 


Citing irreconcil- 
(va able differences, Laura 
Deibel filed for separation from 
tool man Tim Allen, 46, after 15 
years of marriage, Nov. 17, in L.A. 
She also seeks custody of their 9- 
year-old daughter, Katherine. In 
a statement, Allen made a “plea 
for privacy” and had no comment 
on the divorce itself.... Sandra 
Carradine filed for divorce from 
actor Keith Carradine (A Thou- 
sand Acres), 50, citing irreconcil- 
able differences, Nov. 16, after 17 
years of marriage. She seeks 
joint custody of the couple’s chil- 
dren, Sorel, 14, and Cade, 17. The 
couple has reportedly been unof- 
ficially separated for the last five 
years. Carradine was not avail- 
able for comment. 


Vocal gun-control 
SS advocate Rosie O'Donnell, 
37, and Kmart, one of the largest 
rifle retailers in the country, 
are parting ways. The talk-show 
host, whose Kmart contract 
ends in December, announced 
Nov. 18 that she will no longer 
appear in commercials for the 
chain. “It’s not an acrimonious 
separation,” says O’Donnell 
spokeswoman Lois Smith. “She 
just felt that it was only fair to 
them because she was going to 
take more of a gun-control 


DECEMBER 3&3, 


stand.” In a statement, Kmart 
execs Said the separation was 
“mutually agreed” upon. 


A group of in- 

vestors who financed a 1993 
concert called the Jackson Fami- 
ly International Music Awards | 
filed a $17 million breach-of- 
contract suit against erstwhile 
King of Pop Michael Jackson, 41, 
Nov. 17, in New York City. The 
plaintiffs claim that Michael re- 
neged on an agreement to per- 
form at the show. Jackson’s 
lawyer has no comment. 


A On Nov. 19, an 
Pad ia. Superior Court judge 
| sentenced Wu-Tang Clan mem- 
ber Russell Tyrone Jones, 30— 
a.k.a. Ol’ Dirty Bastard (ODB)— 
to one year of drug rehab and 
three years of felony probation 
for making terrorist threats 
and wearing body armor. L.A. 
cops arrested the rapper in 
Sept. '98 and Feb. ’99, respec- 
tively. His lawyer didn’t return 
calls for comment. 


Doctors diagnosed 
Es comic artist Charles M, 
| Schulz, 77, with colon cancer, in 
Santa Rosa, Calif. Surgeons dis- 
covered the disease during a 
successful Nov. 16 emergency 
operation to clear a blocked 
abdominal artery. The Peanuts 
creator is recuperating in 
the hospital and remains in 
stable condition; his treatment 
has yet to be determined. Be- 
cause Schulz usually works 
about five weeks ahead of publi- 
cation, new Peanuts strips will 
continue to appear through the 
end of the year. 


> Gay wit Quentin 
Crisp, 90, Nov. 21, in Man- 
chester, England. Born Denis 
Pratt, Crisp first gained fame 
with his trenchantly funny 1968 
memoir The Naked Civil Servant, 
which was turned into a TV 
movie eight years later. He 


1999 


JACKSON 


O'DONNELL 


played Queen Elizabeth in Sally 
Potter’s 1993 film Orlando and 

is the subject of Sting’s song 
“Englishman in New York.” A new 
run of his one-man show An 
Evening With Quentin Crisp, 
which won a special Drama Desk 
Award for its original 1978 stag- 
ing, was scheduled to open in 
Manchester Nov. 22. The author- 


| ities presume natural causes; 


an autopsy had not been 
performed as of press time.... 
Writer Paul Bowles, 88, of a 
heart attack, Nov. 18, in Tangier, 
Morocco. A Renaissance man 
who penned poetry, composed 
music for Tennessee Williams’ 
The Glass Menagerie, and trans- 
lated French and Arabic, Bowles 
was best known for his existen- 
tial masterpiece, 1949’s The 
Sheltering Sky. The famed expa- 
triate, born in New York City, 
had lived in Tangier since 1947 


ALLEN AND DEIBEL 


BOWLES 


and ran with such Beat Genera- 
tion titans as Allen Ginsberg and 
William S, Burroughs.... Photog- 
rapher Horst P. Horst, 93, of 
undisclosed causes, Nov. 18, in 
Palm Beach Gardens, Fla. In por- 
traits and print ads, the former 
Horst Bohrmann created sexy, 
Hellenistic pictures that have 
deeply influenced celebrity pho- 


| tography and pop image making 


alike. Madonna’s “Vogue” video, 


for instance, references his 1939 


corset ad.... Tex-Mex rocker 
Doug Sahm, 58, of natural caus- 
es, Nov. 18, in Taos, N.M. Creator 
of the hoax British Invasion 
group Sir Douglas Quintet and a 
member of the Grammy-winning 
Texas Tornados, Sahm collabo- 
rated with Bob Dylan and Junior 
Parker and influenced such 
new-wave noise mavericks as 
Elvis Costello. —Troy Patterson 
and Corey Takahashi 


8 
e 
FA 


WUINDIG D3UD 2739130 GNY N3TIW "VWOA 


900 


800 ‘S3HNivad NOOGNOT 


MIN/U3OISNHOS 13N 


301M /d¥/H3d009 WIP TV3NNOG.LO 'SOLOHd SUBMYINS 


dSidD [QIWOM 


Sawyer uadsve 


Lau, 


SBAIHOUY VILISS *S37M08 “VN 


WLIO 


INTRODUCING BLUE FROM AMERICAN EXPRESS FORWARD 
THE NEW CREDIT CARD EQUIPPED WITH A SMART CHIP | NO ANNUAL FEE | GO TO americanexpress.com 
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fameiely \'fam@)lé, 'fammlé\n 
1: A group of individuals living under one roof. 


2: A group of persons of common ancestry. 
3: The group that makes the rules. 


Family. Redefined. 


(Pp)stan sney reverision 1-16-90 ABS | 


/ 0 basic entertainment company IT’S NOT TV IT’S HBO? 
SOUNDTRACK AVAILABLE ON PLAY-TONE/COLUMBIA/SONY MUSIC SOUNDTRAX 


To order HBO call your local cable operator or a satellite provider. 
www.hbo.com/sopranos ©1999 Home Box Office, a Division of Time Warmer Entertainment Company, L.P. All rights reserved. ® Service marks of Time Warner Entertainment Company, L.P. 


FIGGY PUTTIN’ (1) VH1 scrambled to 
enlarge Carrey’s 97 ensemble; (2) Gwyneth 
Paltrow; (3) Mick Jagger; (4) Ellen DeGeneres 


IVE YEARS AGO, WHEN THE VH1 FASH- 


ion Awards premiered, its debut was about 


as well-received as Monica Lewinsky’s new 


handbag line. The idea was smart: Take 


what everybody really loves about the Os- 


cars—let’s see what the celebrities are 


wearing—and subtract the Oscars. The ex- 


ecution of the show, though, was terrible, 


from Milquetoast host Ste- 
ven Weber down to the 
painfully uninformed style 
patter. “It was a bit of the 
outsiders looking in,” says 
Anna Wintour, editor in 
chief of Vogue. “The world of 
fashion thought, Who are 
these guys coming in trying 
to tell us our business?” 


In the span of just four 
years, however, the VH1 
Fashion Awards—which air 
live from New York City 
Dec. 5—have gone from am- 
ateur hour to prime viewing. 
Throw together a little mu- 


| sic, some pretty girls, ridicu- 


lously expensive clothes, ar- 
bitrary awards to stars for 


ST\ =, > , 
= rYLE| VH1’s awards show gets fashion cred from new 
partner Vogue magazine, but is it a good fit? by Degen Pener 


| 


dressing well, and a few 
very funny short films 
and, poof, voila, a criti- 
cal and commercial suc- 
cess story emerges. The 
fashion world now thinks 
the show is as hip as a 
Fendi baguette bag. The 
ratings are as high asi 
Vivienne Westwood’s plat-§ “ 
form shoes—5.3 million ¥® 
viewers watched last year, 
compared to 1996’s 1.2 mil- 
lion. And with this year’s 
show set to reap an esti- 
mated $24 million in ad rey- 
enues from eight sponsors, 
this is one clotheshorse 
that’s also a cash cow. 

In fact, the show has be- 
come such a must-be-pho- 
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FASHION VICTORS VH1’s award show is a true Cinderella story, with the initially ill-suited pairing of music 
channel and fashion world becoming a glamour-filled hot ticket that attracts the likes of (1) Madonna; (2) Jon 
Lovitz and supermodel Claudia Schiffer; (3) Elton John and Tina Turner; and (4) style maven Courtney Love 
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tographed-at affair that the 
haughtiest fashion magazine 
in the biz, Vogue, has come in 
as a partner. According to a 
source close to the show, 
Vogue was willing to pay up 


as well, agreeing to shoulder | 


the show’s entire production 
costs, a not-so-paltry $2 mil- 
lion. Renamed the VH1/ 
Vogue Fashion Awards, this 
year’s broadcast boasts 
Heather Locklear and Sean 
“Puffy” Combs as hosts, with 
a lineup of musical perfor- 
mances by TLC, Beck, Jen- 
nifer Lopez, and the Foo 
Fighters. “Every star wants 
a ticket,” says Combs. Adds 


Talk magazine’s Gabe Dop- | 


pelt, the show’s former copro- 
ducer, “People just love it. It’s 
eye candy. It’s nothing more.” 


DEO ER IMSoB VE RR Si. 


Perhaps. But just as Sein- 


feld was really about more 


than just nothing, the Fash- 
ion Awards are often about 
more than the emperor’s new 
clothes. There’s a secret to 
the show’s success: It taps 
into America’s love-it/hate-it 
relationship with fashion. 
Over the years, the awards 
have walked that line per- 
fectly, alternately applauding 
designers and their creations 
and poking merciless fun at 
them. “We never took it too 
seriously,” says former pro- 
ducer Joel Gallen, president 
of Tenth Planet Productions 
and creator/producer of the 
MTV Movie Awards. “I was 
always told the fashion indus- 
try has no sense of humor— 
and by the way, that’s proba- 


1999 


| awards shows. But there’s 


bly still true. I said, ‘I don’t 
care. We’ve got to make fun 
of them anyway.’” 

If everything goes as 
planned, 1999’s broadcast, 
with Vogue's resources and | 
savvy behind it, could propel 
VH1 into the top tier of 


also the danger that this mar- 
riage between two compa- 
nies with very different sen- 
sibilities won’t come off. 
Already, by all accounts, 


VH1's TV nerds and Vogue's 
fashion snobs aren’t always 
seeing eye to eye, disagree- 
ing on everything from who's 
hip and what’s funny to de- 
tails as small as whether golf 
carts will be necessary for 
transporting celebs from the 
awards to the off-site press 


center. (Stiletto-shod Vogue 
editors are used to them. 
VH1 execs don’t see the 


| need.) “Fashion is all we 


breathe,” says Candy Pratts 
Price, the show’s creative 
director and former Vogue 
accessories editor. “We talk 
a Galliano suit and they 
don’t.” Counters VH1 senior 
VP of programming (and the 
show’s exec producer) Lau- 
ren Zalaznick: “We think 
they don’t get it and they 
think the same about us.” 


IT WAS HARD ENOUGH PUT- 
ting on the show when there 
was just one chef in the kitch- 
en. Although lambasted for 
their first effort, VH1 was 
encouraged by the solid rat- 
ings for the show—which 
had, after all, been conceived 
as a vehicle for advertis- 
ing—and they decided to ig- 
nore the critical drubbing 
and try again in 1996. “Wom- 


| en’s Wear Daily’s review was 


mean, and we didn’t even 
know enough to care,” says 
Zalaznick. “We were so hap- 
py with our ratings and ad 
sales was thrilled. Four 
months later we realized we 
had to do it again and we 
needed the fashion people.” 

Good luck. Year two of the 
awards, the fashion flock 
stayed away in droves. “We 


| were boycotted by most of 


the supermodels. They all 
thought year one sucked,” 
says Doppelt, a former Vogue 
editor who was part of a new 
team brought in to rescue the 
show. “There was no way it 
could get any worse,” says 
Gallen, who also came in year 
two as a coproducer. While 
Doppelt put together a vot- 
ing council of fashion critics, 
editors, and photographers to 
give the show credibility, 
zallen enlisted the likes of 
Ben Stiller, Kathy Griffin, 
and Andy Dick to humorous- 
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Get ready to look at the world in a whole different way. 


a MILOS FORMAN fi 
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GOING OUT IN STYLE (1) 1997 hosts Ashley Judd and Harry Connick Jr.; (2) Locklear stepped in as last-minute 
host when designer Isaac Mizrahi and Roseanne both canceled in 1996 (the Spin City star hosts again Dec. 5); 
(3) Chris Rock trumped Carrey with an even bigger fig leaf in 98; (4) the Bee Gees take the stage in ’96 
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ly puncture the proceedings. 
To everyone’s surprise, the 
1996 show was a success. The 
New York Times went so far 
as to call it “the most impor- 
tant mass-marketing vehicle 
for fashion since the inven- 
tion of the runway show.” 
Years three and four were 
even more successful, luring 
bigger stars like Jim Carrey 
and Chris Rock and generat- 
ing a ratings increase of more 
than 50 percent between 
1997 and 1998 alone. 

So why tamper with suc- 
cess? The question looms 
over a planning meeting at 
VHI1 seven weeks before the 
show. Twenty-five people are 
gathered around a confer- 
ence table with the no-non- 
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sense Zalaznick at its head. 
At the other end is styled-to- 
the-hilt Price—who replaced 
Doppelt as the show’s inter- 
nal voice of fashion—sur- 
rounded by a brigade of pash- 
mina-clad assistants. While 
VHI has let Vogue take the 
lead in choosing the show’s 


models, Zalaznick is con- 


cerned that the mag is mak- 
ing some decisions without 
consulting her. Oops, the 
seams are beginning to show. 

While both VH1 and Vogue 
have the same goal in mind— 
producing a funny show that 
promotes fashion—it’s clear 
both sides have different 
agendas. “Vogue is bringing 
a strong sense of fashion,” 


the meeting. To that end, the 
magazine lobbied for each of 
the designers nominated for 
Womenswear Designer of 
the Year to have his or her 
own runway segment during 
the show. The fashionistas 
also enlisted Isaac Mizrahi 
to consult on set design and 
Mark Morris to choreograph 
a dance number showcasing 
the nominees for avant- 
garde design. 

VH1, on the other hand, 
has its own concerns. They 
want to preserve the show’s 
irreverence. But Vogue isn’t 
exactly known for wacky hu- 
mor. “If I had to pitch the 
idea of Ben Stiller as Derek 
Zoolander to Anna Win- 


says Price a few days after | tour...it would’ve been met 
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with a resounding thud,” Za- 
laznick says of Stiller’s hi- 
larious 1996-97 male-model 
send-up. Instead, she says, “I 
didn’t pitch specific ideas and 
basically ended up saying 
‘trust us.’” VH1 also wants to 
maintain the show’s broad- 
based appeal; Vogue's ideas 
tend to be more class than 
mass. VH1 execs, for ex- 
ample, hoped to book super- 


| models Claudia Schiffer and 


Christie Brinkley as present- 
ers. Vogue vetoed the pair as 
being, well, out of vogue. On 
the other hand, Vogue fa- 
vorite Hilary Swank, the ac- 
tress who’s dripping with 
Oscar buzz thanks to Boys 
Don't Cry, was nixed by VH1 
for not being recognizable 
enough. “We keep explaining 
we don’t have a what’s-hot- 
and-new-and-upcoming area 
on our show,” 
nick. One thing the two sides 
have agreed on is the hosts, 
Locklear and Combs. “The 


says Zalaz- 


| idea was, opposites attract,” 


says Zalaznick. 
She better hope so. Za- 
laznick claims the differences 


| between Vogue and VH1 


were to be expected, and 
that the show’s basic formula 
hasn’t changed. “In past 
years, we’ve always had to 
get our fashion reaction sec- 
ondhand,” she says. “As 
painful as it is, getting it first- 
hand is actually better.” Adds 
Wintour: “So far, it’s great. 
We'd love to sit down to talk 
about doing it again. There’s 


| alot of respect.” 


Respect, sure, but how 
about a wardrobe war? This 
year, in addition to the show’s 


| usual mix of models, rock 


stars, designers, and celebs, 
viewers will be treated to a 
sartorial battle between its 
hosts. “I’m going to try to 
out-dress Heather,” boasts 
Combs. “She is not going to 
blow me away.” m 


_@ 


‘SEARS 


NNS dOL 


“The Tramar shawls, a 
amiraculous mov v 


== SATURDAY MATINEES = 


THE MOVIE STORE 


CAMELOT - 
be 


no one knows [Zia music better! 


TL ses 


int! 


UINUIIN 
J 


i 


FRAVOLTAVCAGE 4 Cail Delis 


FACE/OFF i . ean P y 


ann 


IRiVA HAAG 
Tea JINGIIT 


Thirteen great titles. One fabulous Christmas. 
From Paramount Home Video. 


www.paramount.com/homevideo 


Availability subject to change without notice. RUGRATS and all related titles, logos and characters are 
trademarks of Viacom International Inc. All Rights Reserved. THE GODFATHER® and GREASE® are registered 
trademarks of Paramount Pictures. TM, ® & Copyright © 1999 by Paramount Pictures. All Rights Reserved. 


powerful ratings 
have UPN saying 


ok Wt RA Ty 
W 3 A Vi BA \ Wi, j : A 
g § Jhb ; ” % 
ank you Vinceg 


t a taping of UPN’s Nov. 11 edition of WWF Smackdown!, 
Arnold Schwarzenegger strides onto the floor of the 
sold-out Baltimore Arena, steps into the ring, and an- 
nounces, “I’m going to pump you up!” Though he 
characteristically mangles the delivery (it’s “pump you 
up,” Ahnuld), he’ll keep the promise, joining forces 
with WWF superstars The Rock and Steve Austin to 
pummel resident Uberheel Triple H with a folding 
chair. %* Later, winding down his well-hyped appear- 
ance by chugging a beer with “Stone Cold” (as is 
Austin’s wont after a victorious match), Schwarzeneg- 
ger creates a moment that is at once downright surreal 


and utterly predictable. Did it seem more than a bit contrived? Sure. Maybe even 
a little embarrassing? Absolutely. But what self-respecting wrestling fan ever let 
that get in the way of a good time? Besides, boiled down to showbiz terms, his 
collaboration with the World Wrestling Federation is strictly business, a mutually 


beneficial meeting of billion-dollar enterprises. (As to rumors 
that Schwarzenegger received $1 million for his appearance, the 
WWF will only say, “Whatever the exchange was, we were 
thrilled to have this immense talent on Smackdown!) 

Not long ago, such an alliance would look perilously close to 
slumming for an action-movie megastar. But in choosing the 
WWF as a promotional platform for his new movie, 
Schwarzenegger was nothing if not ingenious. Putting aside 
the irony that wrestling’s unprecedented popularity should be 
placed in the service of a flick called End of Days, he’s hooking 
up with a multimedia behemoth that, as of this writing, boasts 
cable TV’s top ratings (courtesy of Monday night’s Raw Is War 
on the USA Network), the No. 2 album on Billboard’s charts 
(World Wrestling Federation: The Music—Vol. 4), the No. 2 
book on the New York Times best-seller list (Mick Foley’s 
homespun autobiography, Have a Nice Day!), and, in Smack- 
down!, the most colorful success story of this TV season. 

But the biggest winner is UPN, which, thanks to Smackdown! 
has finally established a Nielsen beachhead almost five years after 
the network’s launch. Since the show’s debut on Aug. 26, the two- 
hour extravaganza—an outrageous concoction of sex, soap, and 
jaw-dropping physicality—has slapped a hammerlock on the pre- 
cious young-male demo; it consistently wins its time slot among 
male teens, and places second only to NBC among males 18-34 on 
Thursdays. In addition, it has improved that night’s performance 
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HYPE-Y DAYS Schwarzenegger (with McMahon) hawks his latest film 


among total viewers a whopping 168 percent since last season. 

For UPN CEO-president—and admitted wrestling fan— 
Dean Valentine, snagging the WWF meant acquiring an estab- 
lished franchise, a potential flagship show that was itself already 
a pop-culture Titanic. Likening the net’s alliance with the 
WWF to Fox’s with professional football, he says, “We needed 
our version of the NFL or NBA or NASCAR, [something] 
that was self-starting, that would bring an audience with it.” 
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After getting an eyeful of the WWF’s “Attitude” makeover 
(the 1998 revamping that transformed “sports entertainment” 
with its emphasis on plot and personality over actual fighting), 
Valentine recalls, “I realized it was just brilliant. They had tak- 
en it and turned it into a comic soap opera. You could under- 
stand why guys get addicted to it.” That led to a meeting with 
WWF chairman Vince McMahon and a sweeps-week tryout 
last May that turned out to be Smackdown.’s pilot. 

McMahon had approached “a number of networks,” includ- 
ing Fox, about a broadcast-television slot, secure in his belief 
that wrestling was ready for prime time. Needless to say, he 
feels more than a little vindicated by Smackdown.’s perfor- 
mance: “We’re the only successful variety show on television.” 

It’s certainly a triumph of opportunism. Thanks to NBC’s 
Nielsen juggernaut, Thursday night has been a virtual death 
sentence for new series for well over a decade, but Smack- 
down! has flourished by counterprogramming against the 
rest of the schedule: shows that skew older (CBS’ Diagnosis 
Murder and Chicago Hope), more female (The WB’s Popu- 
lar and Charmed), or just plain dumb (ABC’s Wasteland). 
Most tellingly, perhaps, Fox wound up shelving its entire 
Thursday lineup just last month, including its two male- 
friendly comedies Family Guy and Action. 

Valentine attributes the success of Smackdown! solely to 
McMahon, whom he describes as “a genius. [He] is basically 
the P.T. Barnum of our age, the Steven Bochco of this par- 
ticular form of entertainment.” And while he puts the show’s 
female viewership at around 30 percent, he also sees it as a 
reaction to an “increasingly feminized prime time,” claiming 
“UPN is here to plant the flag for guys.” 

The question for the network and the WWF is one of 
endurance. Historically, wrestling has been a maddeningly 
cyclical phenomenon, muscling its way into the zeitgeist every 
10 years or so (usually due to the emergence of a larger-than- 
life character like Hulk Hogan in the ’80s or, more recently, 
Austin and The Rock), then receding to a place of relative 
obscurity. Valentine, for one, isn’t worried. “I think it will 
probably be around longer than a lot of currently popular 
shows, like Dawson's Creek. Talk about cyclical,” he adds, 


alluding to the current crop of teen-friendly dramas. “If 


[the WWF] keeps on working at getting great stories, there’s 
no reason it shouldn’t have the same longevity as Days of Our 
Lives.” McMahon believes audiences will stick around be- 
cause Smackdown!’s “such a hybrid—we borrow from action- 
adventure, talk shows, rock concerts, Comedy Central.” 
Whether advertisers stick around is another question. In 
mid-October, Coca-Cola bailed out of its sponsorship of the 
WWE, citing its envelope-pushing shenanigans. And though 
Smackdown! is hardly hurting for advertising dollars, attracting 
upscale, mainstream endorsement has been a continuing 
problem (the show’s ad schedule thus far has been dominated 
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.-AND A HARD PLACE The Rock tangles with (1) Triple H and (2) Mankind 
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by spots for young-adult-oriented fare like videogames, auto 
parts, and fast food). The “sport” may never overcome its low- 
rent stigma, no matter the size of its audience or the precious 
male demo it brings. Then again, says Tim Spengler of Western 
Initiative Media, “advertisers will sometimes lower their 
standards, quote unquote, if it’s that unique of a reach.” He cites 
NYPD Blue as an example. “Remember when no [advertisers] | 
wanted to be on it? Then they were saying ‘Well, they’re going 
to show butt and be a little gratuitous, but it’s a big hit....’” 

On the other hand, there’s always the danger that blue- 
chip advertisers and continuing ratings growth will corrupt 
the WWF's gleefully disreputable image. Could wrestling 
actually get too mainstream? “No,” says McMahon, “because 
we’re always making fun of the mainstream. We'll always 
have our edge, we'll always have our mystique.” 

As for the perennial chorus of criticism against the WWF 
for violence, alleged sexism, and general profanity (most 
recently by L. Brent Bozell III’s Parents Television Coun- 
cil), McMahon is practically hospitable: “That plays right 
into our hands. We enjoy creating the image that we are the 
bad boys of television, when obviously we’re not. We don’t 
pick fights, they just come along. I guess we’re truculent by 
nature.” Let’s see Felicity use that word in a sentence. ™ 
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A BLOW-BY-BLOW of the 
fall’s HITS AND MISSES 


UST A FEW MONTHS into the 1999-2000 

TV season, and here’s what we’ve 

learned: Regis Philbin plus $1 million 

equals network salvation. Two Guys 
and a Girl minus the pizza place is stil/ not 
funny. And television for adults does not 
equal death (see burgeoning hits Judging 
Amy, The West Wing, Now and Again, and 
Family Law). Perhaps this new appreciation 
for maturity can explain one shocking de- 
velopment: Becker now draws more view- 
ers than The Simpsons! 

More shocking still: Overall, the news is 
pretty good for the networks. Despite the 
usual cancellations of fall shows (six so far 
and more to come), the viewer average for 
broadcast TV (50 million) did not drop off 
for the first time in six years. Who knows, 
maybe the threat of Y2K works in reverse 
when things are already a mess. 


Still No. 1, both with total viewers (a 
14.1 million average for the season so far, up 
7 percent) and with adults 18 to 49 * NBC’s 
top spot belies a major problem: Its comedies 
are falling like leaves during a New England 
autumn—except this scene’s not so pretty. 
THE MIKE O’MALLEY SHOW was bagged, 
SUDDENLY SUSAN was pulled, and VERON- 
ICA’S CLOSET, JESSE, and STARK RAVING 
MAD continue to woefully under-perform. 
(Consider this: Two seasons ago, the Peacock 
was preening over its slate of 16 sitcoms; now 
that number stands at 8.) “The comedy 
genre’s a graveyard,” declares Tim Spengler, 
director of national broadcast for Western 
Initiative Media. Fortunately, the drama pic- 
ture looks much brighter: Two freshmen, THE 


SPIN-OFF CITY (1) Time of Your Life; (2) SVU 


WEST WING andLAW & ORDER: SPECIAL VIC- 
TIMS UNIT, have made healthy debuts (aver- 
aging 16.9 million and 14.1 million, respectively). 
And the nasty ratings wedgies of the criti- 
cally beloved FREAKS AND GEEKS should end 
with a switch to Monday in January. 

The franchising of LAW & ORDER 
(even better, in January the net will grant Dick 
Wolf’s wish to give SVU a more appropriate 
Friday-at-10-p.m. slot); yanking Suddenly 
Susan until a later date (our suggestion for 
when: never?). Ladies and gen- 
tlemen...Mike O’Malley! Thinking COLD FEET 
could retain PROVIDENCE’s viewers (it didn’t, 
so buh-bye!). And bumping WILL & GRACE to 


Tuesday, where it’s beaten by ABC’s Dharma 
& Gregwith 18- to 49-year-olds: Give this show 
a Thursday slot already, so there’s something 
to watch between FRIENDS and ER. 

BATTERY PARK, a “Bar- 
ney Miller for the ’90s” from Spin City pro- 
ducer Gary David Goldberg. 


No. 2 with viewers (13.1 million—no 
change); No. 4 with adults 18 to 49 (down 3 per- 
cent) * While the other five nets spent their 
fortunes chasing male hipsters, the dear ol’ 
Tiffany banked on older females and was richly 
rewarded with two new hits: JUDGING AMY 
and FAMILY LAW. “Programming dramas with 
female leads somehow struck a chord,” says 
Spengler. That’s not to say the Eye is blind to 
younger folk. EVERYBODY LOVES RAYMOND 
and THE KING OF QUEENS both win their time 
slots with 18- to 49-year-olds; Friday’s edgy 
new drama NOW AND AGAIN, about a govern- 
ment-engineered superhero, ties for first with 
DATELINE NBC. Hey, if science can builda 
better man, can’t it rid the planet of NASH 
BRIDGES? Bravely sticking 
with their older demo, and getting chick-y with 
Amyand Family Law; replacing COSBY on Mon- 
days at 8 p.m. with King of Queens; shipping 
the now-top 20 60 MINUTES I! to Tuesday. 

Let’s see...there’s the chem- 
istry-free romantic comedy LOVE OR MONEY 
(expected back in early 2000), and there was 
the chemistry-free romantic comedy WORK 
WITH ME (mercifully canceled), which, says 
Spengler, was the season’s “worst show.” 

Steven Bochco’s hos- 
pital drama CITY OF ANGELS; asmall-screen 
version of Donnie Brasco dubbed FALCONE. 


ENTERTAINMENT WEEKLY 
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RANK No. 3 with viewers (12.1 million, down 
1 percent); No. 2 with adults 18 to 49 (no 
change) * Question: How do you turn around 
a struggling network? Answer: Reege! Thanks 
to the surprising success of a little summer 
show called WHO WANTS TO BE A MILLION- 
AIRE, the November-sweeps-winning Alpha- 
bet is back in the game. THE PRACTICE has 
finally blossomed into a bona fide ratings hit. 
And though we hate to admit it, even TWO GUYS 
AND A GIRL regularly wins its time slot with 
18- to 49-year-olds. On the other hand, “The 
jury is still out on SNOOPS, and they have to 
be somewhat disappointed in some of their 
comedy choices,” says Paul Schulman of Schul- 
man/Advanswers NY. Translation: ODD MAN 
OUT is fast headed in that direction, and 
SPORTS NIGHT needs more than critical praise 
to stay in the game. SMART MOVES Betting 
their bottom dollars on producers Craig Zadan 
and Neil Meron, who made the sweeps-ratings 
bonanza ANNIE; moving DHARMA & GREG to 
9 p.m. Tuesday (where it’s proved bad karma for 
Will & Grace); returning MONDAY NIGHT FOOT- 
BALL to 9 p.m. so the West Coast can watch 
more of the game. DUMB MOVES Getting all 
faux hip on us with Kevin Williamson’s aptly 
titled WASTELAND; ruffling Bochco’s feathers 
by favoring emerging rookie ONCE AND AGAIN 
over longtime hit NYPD BLUE. “If [Practice cre- 
ator] David E. Kelley were not behind Snoops,” 
believes Schulman, “ABC might have moved 
Once and Againto Sundays at 9 and returned 
NYPD Bluein November.” MID-SEASON’S BEST 
BET A psychiatric-ward drama from Chicago 
Hope vet Peter Berg (formerly titled Bellevue). 


RANK No. 4 with viewers (9 million—down 19 
percent!); No. 3 with adults 18 to 49 (down 18 
percent!) * For a network that prides itself 
on “distinctive” programming, here’s the one 
distinction Fox can claim this fall: Every one of 
its new shows was a ratings dud—ACTION, GET 
REAL, TIME OF YOUR LIFE, ALLY, and the al- 
ready-canceled HARSH REALM. Furthermore, 
while the full-length ALLY McBEAL and THAT 
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SCORE! (1) That ’70s Show; (2) Judging Amy 


*70S SHOW are solid building blocks for the 
future, dependable vets (THE X-FILES; PARTY 
OF FIVE; BEVERLY HILLS, 90210) inch precar- 
iously close to the end of their runs. “Every 
year or two, people say Fox is poised to fall 
apart,” says TN Media’s Steve Sternberg. “That 
said, Fox does have more problems than it ever 
had before.” SMART MOVES Nixing Harsh 
Realm and RYAN CAULFIELD: YEAR ONE 
(which earned lower ratings than four UPN 
shows) before they did further damage on Fri- 
days. DUMB MOVES Not pairing Party of Five 
with its spin-off, Time of Your Life; spending 
too much effort promoting Action: “It short- 
changed the other new shows, which didn’t get 
that preseason hype,” says Sternberg. MID- 
SEASON’S BEST BET The pressure is on for 
MALCOLM IN THE MIDDLE, a family sitcom 
already garnering critical raves. 


RANK No. 5 with viewers (4.3 million, down 
9 percent) and adults 18 to 49 (down 11 per- 
cent) * The almost-five-year-old netlet is 
finally learning about growing pains offscreen, 
thanks to across-the-board demo declines 
and the dismal performances of the truly awful 
animated comedy MISSION HILL (The WB has 
yet to launch a hit sitcom) and the romantic 
drama JACK & JILL (suggested new title: Jack 
& Jill...and Katie Holmes!). To be fair, these dips 
aren’t entirely content related: The WB added 
another night of programming this year (Fri- 
day) and its shows are no longer airing on cable 


superstation WGN, which translated into an 
almost 10 percent drop in total distribution. 
And there are promising signs for the future: 
Its BUFFY THE VAMPIRE SLAYER spin-off, 
ANGEL, nearly bests Buffy; ROSWELL is build- 
ing on its DAWSON’S CREEK lead-in; and— 
check this out—7TH HEAVEN will likely finish 
the season in households as The WB’s first top 
100 netlet show ever! SMART MOVES Gold 
stars for the smart scheduling noted above. 
“They’ve established really good progressions 
from one hour to the next,” says Sternberg. 
DUMB MOVES Let’s see, what was dumber: 
shipping the smartly written FELICITY to highly 
competitive Sunday (where it’s regularly wal- 
loped), or allowing star Keri Russell to get a 
haircut? MID-SEASON’S BEST BETS BRU- 
TALLY NORMAL, originally developed at ABC 
as an hour-long single-camera drama. The 
WB quickly ordered eight eps at half an hour— 
the way the producers first wanted it. 


RANK No. 6 with viewers (3.9 million, up 41 per- 
cent) and adults 18 to 49 (up 36 percent) * Fre- 
quently dismissed as the network where only 
the show titles (HOMEBOYS IN OUTER SPACE, 
THE SECRET DIARY OF DESMOND PFEIFFER, 
SHASTA McNASTY) are more pathetic than the 
ratings, UPN is experiencing a coming-of-age 
bump with body slams and figure-four leg 
locks. Bolstered by WWF SMACKDOWN!, the 
netlet is up double digits in all key demos over 
last season. And though it still sits in the rat- 
ings basement, two nights are niche bonan- 
zas: Monday’s lineup (including MOESHA and 
THE PARKERS) has black viewers locked in; 
Wednesdays (7 DAYS and STAR TREK: VOY- 
AGER) are bait for young males with a penchant 
for sci-fi (a.k.a. geeks). One more bright spot: 
None of UPN’s new shows have been canceled— 
though offering only 10 hours of prime-time 
programming obviously helps. SMART MOVE 
Repeat after us: The WWF. The WWF. The WWF... 
DUMB MOVE Shifting DILBERT, the show that 
was supposed to revive UPN, to 8:30 p.m. on 
Tuesday, where it quickly plummeted to 
Nielsen’s penultimate spot in total viewers (that 
would be No. 127). VIID-SEASON’S BEST BET Tom 
Fontana’s latest cop drama, THE BEAT. m 
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HO SAYS JAMES BOND IS ALL ABOUT 
bodacious babes and superbaddies? 
Through 18 films and five actors, 
007 has saved the world with one 


not-so-secret weapon: hit songs 
based on the movie titles. Ranging from the 
cheesy to the cheeky, it’s a musical dossier that 
reflects four decades of shifting pop tastes. “We 
pick popular groups,” says Bond producer Mi- 


chael G. Wilson, who’s been co-running the fran- 
chise since 1981’s For Your Eyes Only, “but some- 
times the songs outlast the act.” * This month, 
in time for just-released Bond flick No. 19, 
The World Is Not Enough, Capitol Records is 
releasing The Best of Bond...James Bond, 


by ANDREW 
ESSEX 


, 


which features every 007 tune from Shirley 
Bassey to Sheryl Crow. (Bond aficionados 


take note: The latest title song, by Shirley 


illustration by 
ROBERT RISKO 


Manson’s Garbage, can be found on the 
World Is Not Enough soundtrack; 
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the theme from Sean Connery’s renegade flick, 
Never Say Never Again, is not included here be- 
cause it wasn’t part of the Bond franchise.) * Of 
course, the most enduring 007 sound is that slinky 
guitar-driven Bond riff—perhaps the most recog- 
nizable musical motif in movie history. Played by 
Brit session guitarist-turned—Bond musician Vic 
Flick (who earned just $15 for his initial effort), it 
made its debut in 1962’s Dr. No and is still going 
strong. The first official song appeared in the next 
film, 1963’s From Russia With Love, which fea- 
tured a tune by obscure English crooner Matt 
Monro over the movie's closing credits. But it 
wasn’t until Bond film No. 3, when Shirley Bas- 
sey belted out “Goldfinger” over the opening 
credits, that the music became as essential as Q’s 
gadgets. * Despite the theme music’s artistic 
highs and lows, Danny Biederman, author of the 
Best of Bond liner notes, insists, “People would 
flip if they made a movie without a song.” Below, 
an oral history of James Bond’s record collection. 


studio in this very tight dress 
and stood in the vocal booth. 
I remember her saying ‘Oh, 
I’m so damn constricted.’ 
She had to loosen an under- 
garment to accommodate 
those high notes.” 


THUNDERBALL 


____ THE GONNERY 
ERA 


GOLDFINGER 
1964 Song “Goldfinger” by 
Shirley Bassey Dossier Co- 
written by the Q of Bond mu- 
sic, John Barry, it turned 
Bassey (then a cabaret 


singer) into an international 
star. Reached No. 8 on the 
U.S. charts. JOHN BARRY 
“This worked because we 
were singing about a villain 
in a very positive way, and 
Shirley Bassey had the Bond 
attitude. It’s comic-strip stuff, 
and she gave it all the con- 
viction in the world.” VIC 
FLICK “Shirley came into the 


1965 Song “Thunderball” by 
Tom Jones Dossier Peaked at 
No. 25 on the Billboard 
charts. LESLIE BRICUSSE 
(lyricist; his most recent U.S. 
project was Broadway’s Jek- 
yll & Hyde) “After the suc- 
cess of Goldfinger, [produc- 
ers] Cubby Broccoli and 
Harry Saltzman wanted the 
Thunderball song to be called 


007 UP Barry (1) charted new pop 


territory with themes by Jones 
(2), Bassey (3), and Sinatra (4) 


‘Mr. Kiss-Kiss-Bang-Bang’— 
that was Bond’s name in 
Japan. He was a big hero 
there. So John and I wrote 
‘Mr. Kiss-Kiss-Bang-Bang’ 
and Dionne Warwick made 
the most sensational record- 
ing of it.” JOHN BARRY “Two 
or three weeks before the 
movie opened, I got the call 
from Broccoli and Saltzman. 
United Artists had said, 
‘Look, we've already had one 
movie title in a song, and it’s a 
big thing on the radio. “Mr. 
Kiss-Kiss-Bang-Bang” is not 
going to do that for us.’ ” VIC 
FLICK “At the time, Tom 
Jones had ‘What’s New Pus- 
sycat?’ He was an exciting 
bloke—very Bond. So John 
rang him up.” TOM JONES 
“When John Barry called 
about the Bond thing, I said, 
‘Great!’ In those days, that 
was it as far as movies were 
concerned.” BARRY “We came 
up with the lyric ‘And he 
strikes like Thunderball,’ 
which makes no sense whatso- 
ever. Fortunately, Tom had 
that same gift for conviction. 
By the time he was finished, it 
didn’t matter.” FLICK “Tom 
was so convincing, he fainted 
at the session.” JONES “Oh, 
no, no, no. Never fainted. Bar- 
ry said, “Try to hold the last 
note as long as you possibly 
can, until you’re out of breath.’ 
I did get dizzy. I closed my 
eyes and just...held on. At 
the end I had to stop, ‘cause 
my head started to swim.” 


YOU ONLY LIVE TWICE 
1967 Song “You Only Live 
Twice” by Nancy Sinatra 
Dossier Reached No. 44 on the 
USS. charts. LESLIE BRICUSSE 
“By then I’d moved to Holly- 
wood to work on other movies. 
I remember writing the song 
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in Kirk Douglas’ Palm Springs 
house. It was one of the great 
moments of my life, that I 
should be in Spartacus’ living 
room, writing for James Bond.” 
JOHN BARRY “I’d found a 
young black girl that I wanted 
for “You Only Live Twice,’ but 
Nancy Sinatra was hot with 
‘These Boots Are Made for 
Walkin’, and they didn’t want 
to know about the young black 
girl—whose name was Aretha 
Franklin.” NANCY SINATRA “I 
grew up knowing Cubby Broc- 
coli, since he was close to my 
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THE MEN WITH THE GOLDEN EARS Beginning in 1962 
with Sean Connery’s debut as the franchise’s first 
dames Bond in Dr. No, producers from John Barry 

to George Martin (with Live and Let Die in *73) to 
Barry acolyte David Arnold (since ’97) have been 
bringing us epic soundtracks that for the most part 
are every bit as exciting as the films themselves 


dad. I remember being very 
excited when he asked me, and 


very nervous. After Goldfinger 


and Thunderball, the writing 
was on the wall about the se- 
quels. You knew the songs 
could be big hits.” 


THE GEORGE LAZENBY 


EXPERIMENT 


1969 Song “We Have All the 
Time in the World” by Louis 
Armstrong Dossier Sean Con- 
nery’s departure wasn’t the 


199 9 


only change. This tune (writ- 
ten by Barry and Burt Bach- 
arach collaborator Hal David) 
broke from the Bond formula 
of the past three films and 
was played during the first 
half hour of the movie. JOHN 
BARRY “‘We’ve got all the 
time in the world’ is the last 
line Bond speaks in Fleming’s 
book On Her Majesty’s Secret 
Service. I thought the idea of 
Armstrong—who was quite 
old then—singing ‘We Have 
All the Time in the World’ 


* 


was a nice ironic “*e 
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_ SEAN CONNERY 


RETURNS 


1971 Song “Diamonds Are 
Forever” by Shirley Bassey 
D er Peaked on U.S. charts 
at No. 57. Marks the return of 
Sean Connery, Goldfinger di- 
rector Guy Hamilton, Shirley 
Bassey, and the big opening- 
credit title tune. The formula 
would never change again. 
JOHN BARRY “We recorded at 
England’s EMI studios in Ab- 
bey Road, same as the Beatles. 
The studio had an unbeliev- 
able natural echo chamber, 
which made Shirley’s sound 
even bigger.... I don’t remem- 
ber what anyone was wearing, 


but the recording engineers 
had on white lab coats. They 
looked like Bond villains.” 


1973 Song “Live and Let Die” 
by Paul McCartney & Wings 
Dossier John Barry leaves the 
series for the first time. Beat- 
les producer George Martin 
takes over. “Live and Let Die” 
charts at No. 2. First Bond 
Oscar nod for Best Song (los- 
es to Barbra Streisand’s “The 
Way We Were”). SIR GEORGE 
MARTIN “McCartney loved the 
title and started writing while 
the movie was shooting. After 
I orchestrated it, [producer] 
Harry Saltzman flew me 


down to Jamaica. He started 
saying, “This is great. Who do 
you think we should get to 
do it? What about Thelma 
Houston?’ I had to tell him, 
unless they took Paul, they 
wouldn’t get the song.” MI- 
CHAEL G. WILSON “Cubby felt 
we should try for female vocal- 
ists. That’s what works with 
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our titles. But Paul was pretty 
special. Actually, there’s a club 
scene in the movie where a 
woman is singing the song— 
not Paul McCartney.” 


1974 Song “The Man With the 
Golden Gun” by Lulu Dossier 
No US. chart position, despite 
Lulu’s previous movie hit, “To 
Sir, With Love.” One of the 
Bond themes’ biggest flops, 
says Bond scholar Biederman: 
“The series was losing steam, 
and so was the songwriting.” 
LULU “The only proper way to 
do a Bond theme was as a 
Shirley Bassey impression. 
They wanted that ‘He has a 
POW...ER...FUL WEApon.” 
type of thing [/aughs]. That’s 
not normally how I sing. 
When I listen to it now, I 
think, God, it doesn’t even 
sound like me—or Shirley. 
It’s more like Ethel Merman.” 


1977 Song “Nobody Does It 
Better” by Carly Simon Dos- 
sier John Barry leaves again. 
Marvin Hamlisch takes over. 
No. 2 U.S. hit; Oscar nod for 
Best Song (“You Light Up My 
Life” wins). MARVIN HAM- 
LISCH “T’d never met [Carly Si- 
mon], but for some reason the 
song made me think of her. And 
the Bond people made it clear 
they wanted a woman.” CARLY 
SIMON “Marvin called to say, 
‘T have this song for the new 
Bond movie. Can I come over 
and play it for you?’... That 
day, [had a meeting with a new 
attorney. When the doorbell 
rang, I thought it was the 
lawyer and offered him coffee. 
While I was making it, the guy 
sits down and starts playing 
my piano. I remember think- 


ing, Gee, this lawyer is awfully 
comfortable.” HAMLISCH “T al- 
ways thought the line ‘Nobody 
does it better’ was quintes- 
sential Bond. Everyone knows 
the guy’s an egomaniac.” 


1979 Song “Moonraker” by 
Shirley Bassey Dossier John 
Barry returns. First Bond 
theme to flirt with disco; 
Bassey records her last 
theme, possibly because the 
song fails to chart. VIC FLICK 
“Strangely enough, I believe it 
was John Barry who brought 
Shirley back. I probably 
shouldn’t say this, but they 
were rather...close.”” JOHN 
BARRY “It was a coincidence. 
On ‘Moonraker, we had some- 
one else—Johnny Mathis— 
and it didn’t work out. I actu- 
ally bumped into Shirley in 
New York. I’d been walking 
through the streets thinking 
‘Who are we going to get?’ 
And there was Shirley. I didn’t 
know she was in town. And 
I said, ‘Oh, my God, do you 
want to do another Bond 
song?’ It was quite peculiar.” 


4% 


NAKED EYES Easton didn’t bare all 


1981 Song “For Your Eyes 
Only” by Sheena Easton 
Dossier Easton riding U.S. 
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1999 


A VIEW TO A THRILL Rockers Duran Duran took their Bond hit to No. 1 


charts with “Morning Train”; 
“Byes” is a No. 4 U.S. hit, 
earning an Oscar nod for Best 
Song (loses to theme from Ar- 
thur). Bill (Rocky) Conti takes 
over scoring. SHEENA EASTON 
“When we were cutting the 
vocal, I made Cubby and the 
film guys sit outside. I was 22, 
terrified. I wouldn’t have the 
balls to do that now.” MICHAEL 
G. WILSON “Sheena was the 
first performer to ever ap- 
pear in the title sequence. I 
think people are under the 
impression she’s naked.” EAS- 
TON “People said, ‘I can’t be- 
lieve you did that!’ I actually 
had a white bath towel 
wrapped around me. They 
shot from the cleavage up. I 
got this incredible reputation. 
I even got calls from a couple 
of the girlie magazines.” 


1983 Song “All Time High” by 
Rita Coolidge Dossier First 
Bond soundtrack on CD; third 
time movie title not part of 


the song—for obvious rea- 
sons. JOHN BARRY “By this 
time, using the title in the 
lyric was something of a re- 
quirement. But what are you 
going to do with Octopussy? I 
mean...Jesus.” RITA COO- 
LIDGE “At the British opening 
of the film, Princess Diana 
came over to me and whis- 
pered, ‘I do hope you’ve been 
paid.’ I remember wondering 
if it was a British thing, or 
something about working 
with James Bond. I still don’t 
know what she meant.” 


1985 Song “A View to a Kill” 
by Duran Duran Dossier First 
Bond theme to hit No. 1; first 
Bond music video. NICK 
RHODES (Duran Duran key- 
boardist) “John Taylor and I 
were at a party with Cubby. 
We accosted him and told him 
in no uncertain terms that we 
were the right people for the 
job. He agreed.” JOHN BARRY 
“We were in the studio for 
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several weeks. That’s how 
they wrote—in the studio. It 
was horrible.” MICHAEL G. 
WILSON “We shot the video 
on the Eiffel Tower. I remem- 
ber thinking how unique and 
fun it was. Now it’s obligato- 
ry.” RHODES “A View to a Kill 
wasn’t the most elegant title, 
but having said that, I think 
we were lucky. We could have 
gotten Octopussy.” 


THE TIMOTHY 


DALTON DAYS 


1987 Song “The Living Day- 
lights” by a-ha Dossier 007 
goes new wave. With the 
group behind “Take On Me,” 
Bond fails to infiltrate U.S. 
charts. BRIAN LANE (a-ha 
manager) “The band’s always 
been a bit perplexed how 
John Barry’s name got on the 
songwriting credits.” JOHN 
BARRY “Since Goldfinger, I’d 
always used thematic materi- 
al from the score in the song; 


a-ha wasn’t very happy about 
that.” LANE “At first the band 
was very excited. But it was 
obviously some special ar- 
rangement between John 
Barry and Cubby Broccoli. 
Since Barry was an original 
Bond person, I suppose they 
felt he had the divine right to 


oversee the boys’ music.” gs 
. J] 


1989 Song “Licence to Kill” 
by Gladys Knight Dossier 
John Barry retires. Michael 
Kamen, who’d scored Lethal 
Weapon and Die Hard, takes 
over. Kamen rerecords the 
Bond theme with Vice Flick 
and Eric Clapton, but it’s 
never used. MICHAEL KAMEN 
“At the time, I was very 
much the flavor of the month. 
This was after Lethal Weap- 
on, and they decided I was 
the action-film guy—even 
though my mother didn’t 
let me play with guns or 
read comic books.” GLADYS 


IATIONS (1) Garbage take on The World; (2) Knight; (3) a-ha, Living large; (4) Golden girl Turner 


KNIGHT “I don’t know if I’d 
do it again today. I’d do the 
project; it’s just that particu- 
lar thought [of a ‘license to 
kill’]. That bothered me for a 
long time. I don’t advocate 
violence. Even though it’s 
playacting, life’s just too pre- 
cious to me.” KAMEN “I had 
this idea to have Vic Flick and 
Eric Clapton play a new au- 
thoritative version of the 
theme.” VIC FLICK “We worked 
on it for two days, and did a 
video. I was going to be a big 
star. They sent it over to 
Michael Wilson and Cubby, 
but they didn’t like it.” 


PRESENTING 
PIERCE BROSNAN 


1995 Song “GoldenEye” by 
Tina Turner Dossier Title 
song written by U2’s Bono 
and the Edge; score by avant- 
garde composer Eric Serra. 
TINA TURNER “Bono and the 
Edge are neighbors of mine 


in the south of France. They 
came over and Edge played 
the song on my piano. Bono 
wanted to write the song 

*cause he spent his honey- 
moon at Ian Fleming’s house 
in Jamaica, which is called 

GoldenEye.” 


1997 “Tomorrow 
Never Dies” by Sheryl 
Crow Dossier John Barry 
protégé David Arnold takes 
over; 1997 Golden Globe 
award nominee for Best Orig- 
inal Song. DAVID ARNOLD 
“Td already done Stargate 
and Independence Day, but 
there’s nothing quite like 
Bond.” SHERYL CROW “They 
don’t give you a script or let 
you see anything. And you 
have to use their title. But it 
gives you carte blanche to do 
something atypical, without 
being criticized for taking 
a new direction.” 


Song 


1999 Song “The World Is 
Not Enough” by Garbage 
Dossier David Arnold contin- 
ues as the John Barry of the 
late 90s. Song goes to Gar- 
bage, despite an English tab- 
loid report—erroneous, says 
the Bond camp—that Spice 
Girl Mel C. was up for the 
job. DAVID ARNOLD “TI met 
[Garbage singer] Shirley 
[Manson] at a Starbucks in 
London. We had buckets of 
coffee and I asked if she 
wanted to do it.” SHIRLEY 
MANSON “We were of course 
gutted that we weren’t able 
to get a stab at writing the 
song, but we loved what 
David wrote. That we became 
part of the longest-standing 
franchise in the history of 
cinema is an added bonus.” = 
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Depending on who you ask, THIRD EYE BLIND 
are rock visionaries—or a sight short of that. 
Either way, they’ve seen their way to the top. 


=—_ OR ROCK FANS OF A CERTAIN GENERATION, SAN 
i = Francisco’s Haight Street holds a near mythic al- 
: | lure, evoking psychedelic memories of the leg- 
endary bands that once traipsed and tripped over its pave- 
ment. The Grateful Dead. Jefferson Airplane. Santana. 
Moby Grape. Janis Joplin and Big Brother. Ah, all the 
heavies. © Third Eye Blind is a latter-day San Francisco 
band. Their mood-altering substance of choice seems to be 
beer, mugs of which the group’s four members are sipping 
in one of their fave Haight Street haunts, a tavern called 
Mad Dog in the Fog, while discussing fame and their just- 
released sophomore album, Blue. While the group has a 
keen interest in achieving legend status, the jury is still 
out on whether they qualify as heavies. @ Some listeners— 
presumably including a goodly portion of the 4 million folks 
who snapped up 3EB’s self-titled 1997 debut—profess to 
finding a wealth of depth, nuance, and poetry in songs like 
“Graduate,” “Jumper,” “How’s It Going to Be,” and their 
chart-busting first hit, “Semi-Charmed Life” (unofficially 
known as “that doot-doot-doot song,” as well as a staple of 
TV commercials and movie trailers a year or two ago). 
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“The critical reaction after ‘Semi-Charmed Life’ was, 
says Third Eye Blind 
frontman Jenkins, “But the joke's on the intelligentsia." 


7 


‘Oh, they're a one-hit wonder, 


Others—among them quite a few critics—view the band’s 
radio-friendly, streamlined alt-rock as decidedly lightweight, 
and of no more consequence than, say, matchbox 20. 

“We can’t help it if we’re catchy bastards,” says Stephan 
Jenkins, 32, the loquacious frontman. “We thought we were 
going to sell 300,000 records and be a critic’s band, but the 
critical reaction after ‘Semi-Charmed Life’ was, ‘Oh, they’re 
a one-hit wonder.’ But the joke’s on the intelligentsia. People 
have said that the [first] album has been a friend to them, a 
companion piece to whatever they were going through at 
that time in their lives. That to me is the ultimate props. 

“Hey, Rolling Stone [panned] Led Zeppelin—one of the 
most influential albums of all time. I’d rather us be thought 
of as Led Zeppelin.” 


This occasions merry agreement among the other boys 
in the band—guitarist Kevin Cadogan, 29; bassist Arion 
Salazar, 29; and drummer Brad Hargreaves, 28—who seem 
to defer to Jenkins whenever major pronouncements are 
called for. While 3EB is theoretically a democracy—Cado- 
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gan collaborates with Jenkins on much of the 
material, and Salazar cowrote a couple of 
tunes for Blue, as well as sharing in the pro- 
duction chores—Jenkins is clearly in charge. 
A onetime lit major, the hunky 6-foot-2-inch 
singer swings the hammer of his outsize 
charisma like a rock god to the manner born. 
Going quadruple platinum seems to have oblit- 
erated whatever traces of humility may once 
have been present in him. He’s even snagged 
the ultimate rock-star trophy—a gal pal of the 
rising-young-actress variety, South African 
bombshell Charlize Theron, who just adores 
Third Eye Blind’s music. 

Blue (3EB seems unaware of Joni Mitchell's 
classic 1971 album of the same name) is a quin- 
tessentially ambitious second effort, complete 
with string arrangements and sprinkled with 
exotic instrumentation (mellotron, theremin, 
electric sitar). Jenkins dismisses the disc’s first 
single, ““Anything’”—a two-minute sonic stam- 
pede that has yet to make much of an impact— 
as “just sort of a starter track.” A better bet for 
chart action is “Never Let You Go,” a slice of 
new-wave power pop that recalls vintage Cars 
and is slated to be the band’s next video. Then 
there’s “The Red Summer Sun,” on which Jenk- 
ins executes a droll Zep homage, singing, “Been 
a long time since I walked with the mighty...,” 
in a strangled-cat Robert Plant falsetto. 

And walk with the mighty—nay, trample 
them underfoot—is what Jenkins intends for 
his band to do. In late 97, 3EB opened for both 
U2 and the Rolling Stones on their respective tours. The 
latter jaunt brought Jenkins’ competitive nature to the fore. 
“Every single night I got out there and sprinted from one 
side of the stage to the other, just playing guitar and sprint- 
ing at top speed,” he says. “I never stopped. There was no 
way that Mick Jagger was gonna outrun me.” 

Jenkins chuckles wryly as he recalls the sole interaction 
he and Jagger had off stage, when 3EB posed with the 
Stones for a publicity photo. “After it was over, Mick 
grinned at me and asked, ‘Did you enjoy that?’” 

“T don’t want to slight the Stones,” he continues. “I was 
there one night when they went into a jam that was far su- 
perior to anything U2 or Third Eye Blind ever came up with. 
But most nights they sucked, and we could have played 
their set better than they played it. And that’s reality.” 


THAT 3EB ARE SUPERSTARS in their own right 


and not the Greatest Rolling Stones Cover Band in the 
World is no accident. Jenkins, who says he was once a 
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ink light. 


(1) STEVE JENNING: 


squatter “by choice” in a Haight Street 
building, assembled the group from the 
remnants of other Bay Area bands cirea 
1993. Once they began gigging and 
writing songs, says Jenkins, it was clear 
3EB had that proverbial “special” 
chemistry. A couple of years later, their 
demo tape landed in the hands of Elek- 
tra Records chairman and CEO Sylvia 
Rhone, who liked what she heard and 
dispatched a junior staffer to San Fran- 
cisco to check them out. 

The scout returned with sad news: 
The band wasn’t any good. 

“Normally,” says Rhone, “I would 
have taken that at face value. But I was 
haunted by these songs I'd heard that I 
knew had hit potential, so I went to a 
showcase to see for myself. And they 
were all that, the whole package— 
songs, musicianship, performance. I fought to get them and 
sign them. We moved very quickly on that deal.” (Jenkins 
remembers seeing Rhone in the audience, bopping and 
singing the words to “Good for You,” and thinking, “That 
matters.” For the record, the tin-eared A&R person “is no 
longer with the company,” according to Rhone.) 

But despite this auspicious beginning, the group’s rela- 
tionship with the label hasn’t been a total love-fest. After 
“Semi-Charmed Life” became a smash, Jenkins took great 
pleasure in telling anyone who would listen that the song 
was about methamphetamine addiction and oral sex—a 
fact Elektra bigs would rather have swept under the rug. 
The aren’t-we-naughty-boys? high jinks continued at the 
1998 American Music Awards, when Jenkins changed the 
lyric “Can I graduate?” to “Can I masturbate?” while per- 
forming “Graduate.” 

Earlier this year, the label went apoplectic over the 
lyrics to “Slow Motion,” a new song about gun violence, 
drugs, and wife-beating intended for Blue. A squabble en- 
sued, and a compromise was reached: A so-called instru- 
mental version of “Slow Motion,” which includes only the 
song’s chorus, is featured on Blue, while the full song is 
slated to appear on a compilation the band will release 
sometime in 2000. 

Rhone sighs when asked about the “Slow Motion” flap. 
“Blektra is not in the business of censorship,” she says. “In 
this particular situation, our intention was to challenge the 
man to reevaluate the merits of the song in the context of 
the band’s image as a successful modern rock/pop band. My 
question was one of judgment.” 

Jenkins remains miffed, citing Elektra’s willingness to 
give Ol’ Dirty Bastard carte blanche to spew profanity, 


STEPHAN, KING? (1) Jenkins shakes his groove thang; (2) with Third Eye blond Theron 


while “policing” 3EB’s lyrics “at a level I just can’t fathom. 
They’re so seared about our lyrics. It’s utter bulls---.” 

Maybe. Nonetheless, the big, bad Establishment seems 
to have won this round. Chalk it up to the semi part of 
semi-charmed. 


“DAVID BOWIE’S SALES have fallen off,” notes 


Jenkins between sips of beer. “I have this fantasy about 
taking him out on tour with us. We'd play our set and then 
have David come out. I’d give him the mike, go strap on a 
guitar, and we’d back him up, maybe do some stuff from 
Ziggy Stardust.” 

“T have a similar fantasy about doing that with Gwyneth 
Paltrow,” pipes in Cadogan. 

“You've got a thing for Gwyneth Paltrow?” crows Jenkins 
in mock horror. “Arrgghh!” 

“Well, they're both skinny,” snickers Salazar. 

“She can sing great,” Cadogan asserts defensively. “I saw 
her on Saturday Night Live. There’s nothing between me 
and her, I’m just a guy at a bar having a beer, for chrissakes. 
Gwyneth Paltrow’s bound to come up sooner or later.” 

Of course, one key difference between a rock star and 
your average suds-slurping schmo is that the rocker stands 
a far better chance of making his celebrity-studded day- 
dreams a reality. Jenkins and Third Eye Blind have the 
sense of entitlement accrued only by world-beaters or fools. 
They’ve got the temerity to try and trump the Stones, the 
arrogance to assume the Thin White Duke needs their help. 
And they’d like to continue their trek to the top accompa- 
nied by comely starlets who love them for the unassailable 
artistry of their music, thank you very much. 

Get ready—brand new heavies comin’ atcha. & 
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It’s always asurprise. [he Sunday papers 


arrive, and high on the New York Times 


best-seller list isa novel called Assassins 


from an obscure publisher. Monday, the 


box office grosses are announced, and 


nestled in the top 20 is The Omega Code, a 


illustration by 
TIM BOWER 


buzz builders didn’t even know existed. Tuesday, SoundScan 
announces the week's top-selling music; suddenly a low-on- 
the-radar band called Creed is famous. What's going on? 
Those three recent pop-culture riddles all have the same 
answer: Consumers of Christian entertainment are a silent 
subculture no longer. And don’t confuse Christian enter- 
tainment with its old familiar faces. We’re not talking 
about Amy Grant, the PTL Club, and Dr. Quinn reruns on 
Pax TV. The new world of Christian pop culture includes 
hard rock bands and action movies, serial-killer novels and 
war-based computer games, writers who shroud their ser- 
mons in sci-fi and rockers who prefer to wear 
their crosses as tattoos. With hundreds of mil- 
lions of dollars (not to mention souls) at stake, purveyors of 
evangelical entertainment are suddenly exploring terra 
incognita, while some fans praise them for spreading the 
Word and others damn them for dancing with the devil. 
This week and next, ENTERTAINMENT WEEKLY explores 
entertainment’s newest boom industry. 


MUSIC: ROCKIN’ ON HEAVEN’S DOOR 
Hey you, I’m into Jesus/ 
Hey you, I've seen the truth/ 
And I believe 
—dec Talk, “Into Jesus” 


At 9 o’clock on a Sunday night, Nashville’s Exit/In looks 
like your average hipster dive. It’s dark, dank, and head- 
lined by dreadlocked, tattoo-splattered Rage Against the 
Machine wannabes howling at the top of their lungs. 

On closer inspection, however, something’s amiss. There’s 

no smoky haze. Kids—little kids, no older than 9— 
mill in front of a stage that has featured Cheech 
and Chong and the Ramones, and everyone's cup is filled 
with... soda. Just when you expect Rod Serling or Allen 
Funt, the music dies, and Dave Tosti, the 21-year-old lead 
singer of warm-up act PAX217, raises both hands, palms out. 

“You must know that you were created in the image of 

God,” he says mournfully, pausing for effect. “AND HE HAS 


film the bicoastal entertainment 


55 


GET 2 FREE MONTHS 
OF HBO; STARZ!) 
SHOWTIME. AND MORE 


,HBO . sui STOWIIME 


UNLIMITED. 


WHEN YOU BUY ANY DIRECTV SYSTEM & 
ACTIVATE TOTAL CHOICE’ PROGRAMMING: 


32 FREE PREMIUM MOVIE CHANNELS 
Including 7 HBO®, 4 STARZ!®, 5 SHOWTIMEs channels and more. 


25 FREE SPECIALTY SPORTS NETWORKS 
Including Speedvision, The Golf Channel and over 20 Regional Sports Networks. 


1-800-DIRECTV (1-800-347-3288) 


ACT NOW AND ALSO GET THE REST OF THE ‘99 NFL SUNDAY TICKET™ SEASON FREE!* 


Visit www.directv.com or see a demo today. ay (®) RadioShack. Wards 


Local blackout rules apply. Offer not valid in the limited areas served by the members or affiliates of the National Rural Telecommunications Cooperative, ‘Limited-time offer for new residential subscribers who purchase any DIRECTV System from a participat- 
ing retailer between 11/4/99 and 1/16/00, and subscribe to DIRECTV Total Choice programming ($29.99/mo.) by 1/28/00. Customer must accept offer at activation to receive the free programming. Offer void where prohibited. tLimited-time offer for new resi- 
dential subscribers who purchase any DIRECTV System from a participating retailer between 11/22/99 and 12/12/99, and subscribe to DIRECTV Total Choice programming ($29.99/mo,) by 1/2/00. NFL SUNDAY TICKET automatically continues each year at a 
special renewal rate, provided DIRECTV carries this service, unless subscriber calls to cancel prior to the start of the season. However, subscriptions activated under the six weeks free offer will NOT renew automatically. Customer must accept offer at activa- 


TOTAL CHOICE® 
PROGRAMMING 


Over 95 channels including all 
your favorite cable channels 
and 31 commercial-free audio music 
channels from Music Choice™ 


Only $29.99 a month. 


“32 premium 
eae THE BEST SELECTION OF 
here | come!” PAY PER VIEW CHOICES 

Up to 55 choices a day. Hit movies 
starting as often as every 30 minutes, 


only $2.99 when ordered by remote. 


THE MOST SPORTS 

Auto racing to fly fishing to football. 

And it’s the only service that gives 
you access to every major pro 


and college sports subscription. 


SEE BETTER, HEAR BETTER 
Digital-quality picture and CD sound. 


#1 DIGITAL SATELLITE 
ENTERTAINMENT SERVICE 


NO LONG-TERM 
COMMITMENTS 


DIRECTV. 
What Are You Looking At?” 


tion to receive the free programming. Offer void where prohibited. Taxes not included. Programming, pricing, terms and conditions subject to change. Blackout restrictions apply, To receive NFL SUNDAY TICKET and to order pay per view by remote, a DIRECTV 


subscription is required and the DIRECTV System receiver must be continuously connected to a land-based phone line. A $5.00 order assistance fee applies to all pay per view phone-orders. Hardware and programming sold separately, DIRECTV programming 
is provided in accordance with the terms and conditions of the DIRECTV Customer Agreement, a copy of which is provided with your first DIRECTV billing statement. NFL, the NFL Shield and NFL SUNDAY TICKET are registered trademarks of the National 
Football League and its affiliates. DIRECTV, “What Are You Looking At?” and Total Choice are trademarks of DIRECTY, Inc., a unit of Hughes Electronics Corp. All other trademarks and service marks are the property of their respective owners. 


Nostradamus predicted 


an event of meget: epoygrions at 


THE MILLENNIUM SPECIAL 


1,000 YEARS, 100 LAUGHS, 10 REALLY GOOD ONES 


SATURDAY. DECEMBER 4 
__AT 1O0pM/9c 


NOT TV. IT’S HBO” 


JOE GAFFNEY/RETNA 


PLANS FOR YOU!” Then his band lets loose: Bass and 
snare pound, beefy teens do the hop, and a mosh pit begins 
to churn in a way that can only be described as polite. 

Stop and bear witness to the newest face of rock & roll. 

“For the longest time, Christian rock was lousy,” says Pat 
Scholes, president of Memphis indie label Ardent Records. 
“But over the past five years, we’ve become sonically on par 
with everyone else.” Or, as Ardent partner Dana Key says 
simply, “Christians can rock out too.” 


God, I admit I haven't changed/... 

I never expected You to stay/ 

When I’m grabbing for these crumbs and cold loose change 
—Jars of Clay, “Grace” 


The sacred heart of the contemporary Christian music 
scene beats just south of Nashville on the strip-malled out- 
skirts of the wealthy towns Brentwood and Franklin. Here, 
nestled among AutoZones and office parks, a quiet revolu- 
tion is taking place. Christian music has been kicking butt. 

“There wasn’t any contemporary Christian music [known in 
the biz as CCM] before 1970—you were either listening to the 
Rolling Stones or the Happy Goodmans,” laughs John Styll, 
publisher of the Nashville-based CCM Magazine, who notes 
that with more than 6 percent of the domestic market, Christian 
music—still made up mainly of gospel and lite-F'M singers like 
Amy Grant—outsold jazz and classical combined in 1998. “Now 
CCM is a growing chunk of a [nearly] $1 billion-per-year 
industry. Essentially a parallel universe has emerged: below 
the radar of pop culture, but emulating it directly.” 

The proof is as simple as spinning the major artists—de 
Talk, Jars of Clay, Newsboys—whose pop sensibilities sound 
right at home on Top 40 playlists. Want Jesus punk? MxPx. 
Savior ska? The Insyderz. Holy hard rock? P.O.D. 

The truly boundary-busting stuff makes its way to 
Nashville from places like Memphis’ Ardent Records. Nes- 
tled amid dive bars, the studio has become home to its own 
Christian scene, brimming with artists who hang out there 
guzzling coffee and shooting the breeze. It’s here that Scholes 
and Key can play you Ardent’s latest and—they believe— 
most promising act, Skillet. In a mix room, Skillet’s booming 
CD sounds like Limp Bizkit or watered-down Radiohead— 
with lyrics that are Christian-friendly (You’re the best-kept 
secret in my generation/the best-kept secret of all time) but 
oblique enough for any mainstream play list. (CCM lyrics can 
range from this kind of gentle, inspirational tone to the fierce- 
ly evangelical exhortations to join the church.) 

“The music has arrived. There’s no other level of excellence 
it needs to go to,” concludes a somewhat hyperbolic Matt 
Austin, program director of Nashville’s syndicated Christian 
station, WAY-F'M. “There’s no difference in production value 
or talent than what you hear in the mainstream.” 

On the scent of dough from an already profitable industry, 
major labels like Virgin, EMI, and Atlantic have swooped 


RICHER AND WISER Sixpence lead singer Nash rocked gospel on Letterman 


into the marketplace, buying indies and throwing their mus- 
cle behind bands like P.O.D. and de Talk. Not content with 
the existing—and lucrative—CCM market, the majors have 
been searching for crossover acts. Thus far, they’ve been met 
with mixed success—Sixpence None the Richer’s “Kiss Me” 
landed in the teen flick She’s All That, and de Talk’s “Jesus 
Freak” has proved popular—but few have broken through 
to MTV/VH1/Top 40-style stardom. 

“It’s frustrating,” sighs Toby McKeehan, songwriter and 
mouthpiece for de Talk, an indie band now backed by Virgin 
Records, whose execs have told them flatly that their ex- 
plicit Christian content is limiting their crossover success. 
“Tt feels like you sneak into the mainstream, [radio] figures 
out you're Christian, and then they shut you down.” 

Pastor Dave Durham, a former backup singer for Amy 
Grant who has helped develop a program for Christian 
artists at Nashville’s Belmont Church, says bluntly: “As long 
as their lyrics talk about God and Jesus, Christian artists are 
going to be offensive to some people.” 

To make matters worse, the CCM community itself has an 
established record of turning on bands that achieve main- 
stream success. When Sixpence’s “Kiss Me” surfaced on the 
pop charts, they got hundreds of letters from fans, accusing 
them of selling out. “Let’s say you have a Christian youth- 
group leader who wants to take 150 kids to see P.O.D.,” spec- 
ulates the lead singer of a major Christian band. “But they’re 
opening for Kid Rock—which they’ve done before. What do 
you do? What happens if the kids start staying to hear Kid 
Rock’s music? The church has a real problem with that.” 

“Tt’s a real tension—if you cross over, is it Christian any- 
more?” says Greg Ham, president of ForeFront Records, 
which handles de Talk for the Christian market and was 
bought by EMI in ’96. “The motto we tell our artists to live 
by is: Don’t cross over unless you plan to take the cross over.” 
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But for major labels, success among Christians may not be 
enough. “Atlantic doesn’t want me spending their hard- 
earned cash on some crusade,” says Atlantic Records VP of 
Christian-music marketing Mark Lusk. “We don’t make them 
create music to have mainstream potential, but we look for it 
and if we think they can cross over, we'll work it.” 

Which leads to phenomena like Creed—whose album Hu- 
man Clay debuted at No. 1 in October and has gone double 
platinum. Widely considered a Christian band—the most fire- 
quently asked question on their website is from fans inquir- 
ing about their faith—they’ve refused to classify themselves 
as such, perhaps for fear of the limitations that come with the 
label (they also declined to be interviewed by EW). 

“We don’t want to reach just Christians,” says Dan Hasel- 
tine, lead singer of Jars of Clay, who take a pastor on tour 
and leave the bus only in numbers to avoid the temptations of 
women and booze. “We want everybody to enjoy our music.” 

McKeehan is more blunt: “If you don’t reach people who 
aren’t already in the church, it’s a complete joke!” He sighs 
deeply. “A complete joke.” 

There are more hopeful voices. On the second floor of 
Franklin’s Christ Community Church, pastor Scotty Smith 
kicks up his Birkenstocked feet. “It’s not all grim,” he smiles. 
“We're done with the paranoia of the past 10 years. Chris- 
tians are asking: What were we so afraid of with this music? 
And we aren’t so squeamish about bands breaking through.” 

Smith ministers to many bands; his congregation is almost 
one-fifth artists and performers. He’s officiated at marriages 
for all four members of Jars of Clay, counseled musicians in 
secular bands, and is even father-in-law to Sixpence’s lead 
guitarist (he says “Kiss Me” was written for his daughter). 

In his large office, feet still on his desk and gold records 
on the wall, Smith delivers the mild-smile/searing-stare one- 
two punch that is the domain of men of faith. “One of my fa- 
yorite moments of this year was when Sixpence was on Let- 
terman,” he says, slowly energizing. “[Lead singer] Leigh 
Nash gave one of the greatest gospel presentations I’ve ever 
seen. Articulate, smart, prepared. Letterman sat there, let 
them talk, smiled, and looked to actually enjoy it. Letterman! 
I mean, wow! That's the point. That’s it, right there.” 

He raises both hands, palms out, and grins wildly. “It’s 
like... TOUCHDOWN!” 


PUBLISHING: PULPIT FICTION 

BABIES VANISH FROM THEIR MOTHERS’ WOMBS. ENTIRE FAMI- 
lies dissolve into the ether. Millions of people disappear in an 
instant. It is the Rapture: God has snapped the faithful up 
to heaven, and left skeptics to pick their way through what’s 
left of the world. It will get worse: The Antichrist gains pow- 
er and initiates seven years of prophesied earthquakes, war, 
and famine (not to mention demonic attacks). A tiny band of 
believers must convince the world of The Truth—and sur- 
vive until God’s Glorious Appearing. Luckily, they’re all at- 
tractive, have great names (Buck Williams! Rayford 


Scott Stapp of Creed 


Steele!), and, as their weapons, pack the power of prayer. 

Christian thriller. Prophecy-based fiction. Juiced-up moral- 
ity tale. Call it what you like, the Left Behind series—six 
books thus far—now has a label its creators could never have 
predicted: blockbuster success. Since the first book, Left Be- 
hind, was published by the then-modest Tyndale House in 
1995, the novels have sold more than a million copies each— 
that’s Grisham/Clancy territory. According to Tyndale, on 
Feb. 13, book 5, Apollyon, was No. 1 on Amazon.com for the 
day. And in August, book 6, Assassins, debuted at No. 2 on 
the New York Times best-seller list, which doesn’t even count 
Christian bookstores. “It’s clear we have a message—we’re 
trying to make a statement,” says Jerry B. Jenkins, who 
coauthors the novels with Tim LaHaye. “But if we don’t en- 
tertain them and keep them turning the pages, we wouldn’t 
have this success.” 

“People like the fact that God is active in these books,” 
says Dan Balow, marketing director for Tyndale. “It’s not a 
small voice or a babbling brook. It’s Cecil B. DeMille action 
stuff, where horsemen are exploding onto the scene and 
hacking people up with fiery swords, and it’s kind of cool.” 


“ALL HAVE SINNED AND COME SHORT OF THE GLORY OF GOD,” 
reads the scripture-of-the-day calendar posted in Tyndale’s 
reception hall. With all the explosive rattling just outside, it 
seems as if God may just be heading down to rectify the sit- 
uation. Turns out such is not the case. Tyndale House— 
parked among apartments, lamp stores, and carpet retailers 
in the 50s prefab town of Carol Stream, Ill—is growing. The 
Christian-book company is digging a massive pit, the future 
site of a 60,000-square-foot warehouse, and spawning three 
stories of framework for 24,000 square feet of offices. 
They'll likely need it come May 2000, when book 7 hits the 
stores. Consider: Assassins took less than a week to sell 
nearly a million copies. Such rabidity—particularly if it holds 
through the 2003 release of the 12th and final book—has the 
industry more than piqued. “The Left Behind series you put 
in a whole other category,” says Sue Brower, marketing di- 
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rector for religious industry elder Zondervan Publishing 
House. “You don’t have anyone else [who] consistently comes 
back year after year doing millions of units of books.” 

Bolstered by sales for Left Behind’s T-shirts, audio books, 
radio series, and kids’ book spin-offs—not to mention a film 
due in late 2000—Christian publishers are seriously courting 
novelists who can attract mainstream readers without alien- 
ating the core audience, which tends to be white 30- to 49- 
year-olds with incomes of $40,000 or more. 

Presented with this balancing act, it’s no surprise that 
in New York City, editors at the reliably racy Harlequin 
romances, which added its Christian imprint in 1998, de- 
bate whether they can allow drinking, card playing, or 
dancing in their Love Inspired book line (answer: not 
much). But in Grand Rapids, Mich., the reliably wnracy 
Zondervan is rolling out Christian thrillers that have seri- 
al killers reuniting broken homes (the husband has to 
move back in to protect his wife, see?). And in Nashville, 
Word Publishing, where scribe Frank Peretti, 48, has been 
reliably crossing over for years, is wondering where to 
draw the line. “We're constantly wrestling with what, as a 
Christian publisher, is good fiction for us,” says Word's 
publisher, Lee Gessner. “What’s our role?” 

Right now, the industry sees Christian fiction as evangeli- 
cal, bringing people back to God and pulling a few nonbeliev- 
ers into the fold. Terri Blackstock, 42, a Clinton, Miss., mom 
who writes Christian suspense for Zondervan, abandoned 
mainstream writing in the early ’90s because she felt it ran 
contrary to her beliefs. “I felt like I was doing something not 
pleasing to God,” she says. “I literally made a pact with God: 
I said I won’t write anything that doesn’t glorify You.” 

As for the ultra-lucrative Left Behind crew, Jenkins, La- 
Haye, and Tyndale House maintain their greatest reward is 
in guiding folks to their greater rewards. “There’s an ulterior 
motive of bringing people to Christ,” Tyndale’s Balow says. 
“Tn the outside market, the goal is reaching the best-seller list. 
We're concerned about how many lives have been affected.” 

The group receives thousands of letters proclaiming read- 


ers have recommitted to the church thanks to Left Behind. 
The official website (wivw.leftbehind.com) brims with prayer 
requests. Some fans even use the books as study guides, 
which raises the question—who’s doing the teaching? Left 
Behind is the vision of biblical-prophecy scholar LaHaye, 73, 
who, after years writing books like How to Be Happy Though 
Married and Why Christians Will Escape All the Tribula- 
tion, decided to take on fiction. 

From his home near Rancho Mirage, Calif., LaHaye charts 
out each book’s events according to his interpretation of the 
end-of-the-world prophecies in Revelation—which, it should 
be noted, is not necessarily mainstream. LaHaye then turns a 
fat file over to Jenkins, 50, a fellow believer whose past work 
includes bios of Orel Hershiser and Brett Butler. From his 
home in Colorado Springs, Jenkins does the actual writing, 
deciding how the characters will react to, say, being impreg- 
nated by the Antichrist. 

The result doesn’t please everyone. Some Christians let 
LaHaye and Jenkins know they pray God will force them to 
stop, believing Left Behind isn’t spreading the correct bibli- 
cal message. But the sharpest complaints have come from 
the wider audience the books are now attracting. “They see 
it on the New York Times best-seller list, and they don’t 
want to be left out, so they buy it,” says Balow. “And they’re 
completely broadsided by it.” 

The they in this case may be practicing Jews, who might 
not appreciate that most of the Jewish characters in Left Be- 
hind shed their belief system and convert to Christianity. 
“We believe Jesus Christ is the Messiah they’ve been looking 
for,” says Jenkins. “No question that’s going to offend some 
Jewish people.” (That, and lines like “Mr. Shellenberger 
turned, his generous nose in profile.”) 

In addition, some women snipe that the ladies of Left Be- 
hind most often fight evil by supporting their guys. “Even 
my friends tell me I tend to be nice to women characters in a 
chauvinistic way, I have to watch that,” Jenkins admits. “But 
usually the criticism is so vitriolic, it almost shows you could 
never make them happy unless the woman was the star.” For 
his part, LaHaye believes the series celebrates women—as 
wives and mothers. “I feel sorry for the feminists that have 
this hostile, antagonistic spirit,” he says. “They don’t under- 
stand the good life that Christianity offers for womanhood.” 

Not to mention for LaHaye and Jenkins. The duo have 
other big things in the works, including a feature film and a 
Left Behind TV series that Chuck Norris’ company may pro- 
duce. And they are also debating whether to write Left Be- 
hind prequels. “We're passionate about stories. We care 
more about that than making big money,” Jenkins says. “Al- 
though we wouldn’t mind doing both.” The expression in his 
voice is unmistakable: pure rapture. @ 


NEXT WEEK In the conclusion of our special report, Christian 
moviemakers try to crack the Hollywood Code, while teens 
wage a holy war on their computers. 
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Important Patient Information 


Patient Information 
about XENICAL” (orlistat) Capsules 


XENICAL (zen’i-cal) 


Generic Name: orlistat 


Please read this information before you start taking XENICAL and each time you renew your 
prescription. This important information may help you successfully lose weight and maintain 
your weight loss while taking XENICAL. This patient information is a summary and is not 
intended to take the place of discussions with your doctor. It does not list all benefits and 
risks of XENICAL. The medication described here can only be prescribed and dispensed by 
a licensed health care professional, who has information about your medical condition and 
more information about the drug, including how to take it, what to expect, and potential side 
effects. If you have any questions about XENICAL, talk with your doctor, 


What is XENICAL? 


XENICAL is an oral prescription weight loss medication used to help obese people lose 
weight and keep this weight off. XENICAL works in your intestines, where it blocks some of 
the fat you eat from being absorbed. This undigested fat is then eliminated in your bowel 
movements. XENICAL should be used together with a reduced-calorie diet that your doctor 
will recommend. 


Excess weight has been proven to contribute to an increased risk of developing many 
medical problems, including high blood pressure, high cholesterol, heart disease, and 
diabetes. The consumption of excess fatty food and calories plays a significant role in the 
development of excess weight. While fat is an important component of a balanced diet, the 
consumption of excess fat contributes to excess body weight, since fat provides twice the 
number of calories per gram of weight as carbohydrates and protein, Reduction of dietary 
fat intake is one potential way of losing weight. 


How does XENICAL work? 


If you eat an excess amount of fat or calories, the excess is stored as fat by the body resulting 
in weight gain. When you eat fat, your body breaks it down into its simplest components so 
that it can be absorbed. Enzymes in your intestinal tract, called lipases, help digest (or 
breakdown) fat. When you take XENICAL with meals, XENICAL attaches to the lipases and 
blocks them from breaking down some of the fat you have eaten. The undigested fat cannot 
be absorbed and is eliminated in your bowel movements. By working this way, XENICAL 
helps block about 30% of the fat eaten in food from being absorbed by your body. 


Following one year of treatment, XENICAL in combination with diet was shown to be more 
effective in reducing weight than diet alone. In most cases, weight loss was gradual. Patients 
treated with XENICAL and a reduced-calorie diet for one year lost an average of 13.4 
pounds while those on a reduced-calorie diet alone lost 5.8 pounds. 


Who should use XENICAL? 


A weight loss program that includes a reduced-calorie diet and appropriate physical activity 
may be adequate in some patients. You should discuss with your doctor or other health care 
provider whether XENICAL should be added to such a program. 


XENICAL may be right for you if you are considerably overweight (at least 30% above ideal 
weight or a body mass index of 30 or greater). XENICAL may also be right for you if you are 
overweight (at least 20% above ideal weight or a body mass index of 27 or greater) and also 
have other risk factors such as high blood pressure, high cholesterol, heart disease, or diabetes. 


How to determine your body mass index (BMI): 
The chart below illustrates BMI according to a variety of weights and heights. The BMI is 
calculated by dividing your weight in kilograms by your height in meters squared, To use this 
chart: 

+ Find the height closest to your height in the left-hand column. 

* Then move across the top row to find the weight closest to your weight. 


* The number where these two meet is your BMI, (For example, a person who weighs 180 
Ibs and is 5'5" would have a BMI of 30.) 
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Who should not use XENICAL? 


Those who; 


* consistently have problems absorbing food (chronic malabsorption); or 
* have gallbladder problems; or 
* are pregnant or are breastfeeding a child; or 


* have ever had an allergic reaction to orlistat or any of the inactive ingredients in 
XENICAL. 


What should | tell my doctor before taking XENICAL? 


Before beginning treatment with XENICAL, make sure your doctor knows if you are: 


* allergic to any medicines, foods, or dyes; 
* taking any other weight loss medication; 
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* taking cyclosporine; 

* taking any other medicines (including those not prescribed by your doctor); 
* taking any dietary supplements, including herbal products; 

* planning to become pregnant; or 

* anorexic or bulimic. 


This information will help you and your physician decide if the expected advantages of 
XENICAL are greater than any possible disadvantages. 


How should | take XENICAL? 


The recommended dose is one 120 mg capsule by mouth with liquid at each main meal that 
contains fat. You can take XENICAL in conjunction with a mildly reduced-calorie diet up to 3 
times a day. Each time you take XENICAL, your meal should contain no more than about 
30% of calories from fat. Take XENICAL during meals or up to one hour after a meal. If you 
occasionally miss a meal or have a meal without fat, you can omit your dose of XENICAL. 
Doses greater than 120 mg three times a day have not been shown to provide an additional 
weight loss benefit. 


You should use XENICAL together with a nutritionally balanced, mildly reduced-calorie diet 
that contains no more than about 30% of calories from fat. You should evenly divide your daily 
intake of fat, carbohydrates, and protein over 3 main meals. 


You should try to follow a healthy eating plan such as the one developed by the American 
Heart Association. Following this eating plan will help you lose weight while decreasing 
some of the possible gastrointestinal effects you may experience while taking XENICAL. 


THE RECOMMENDED DAILY 


IF YOUR DAILY GRAMS OF FAT 
CALORIE LEVEL Is: (in a 30% fat diet) ARE: 
1500 50 
1600 $3 
1800 60 
2000 67 
Should | take a multivitamin with XENICAL? 


XENICAL interferes with your body's absorption of some fat-soluble vitamins. Therefore, when 
you use XENICAL, you should take a daily multivitamin supplement that contains vitamins D, 
E, K, and beta-carotene. Take your multivitamin once a day at least 2 hours before or after 
taking XENICAL, such as at bedtime. 


Can | take XENICAL while taking other medications? 


Be sure to discuss with your doctor all medications (including herbal products) you are 
currently taking, including medicines you can get without a prescription (over-the-counter), 
to determine if XENICAL can be taken in addition to these medications. 


How long should | use XENICAL? 


The use of XENICAL for more than 2 years has not been studied. You and your doctor should 
discuss how long you should use XENICAL. 


What are the most common side effects of XENICAL? 


Because XENICAL works by blocking the absorption of dietary fat, it is likely that you will 
experience some changes in bowel habits. These generally occur during the first weeks of 
treatment; however, they may continue throughout your use of XENICAL. These changes may 
include oily spotting, gas with discharge, urgent need to go to the bathroom, oily or fatty stools, an 
oily discharge, increased number of bowel movements, and inability to control bowel movements. 
Due to the presence of undigested fat, the oil seen in a bowel movement may be clear or have a 
coloration such as orange or brown. 


These bowel changes are a natural effect of blocking the fat from being absorbed and indicate 
that XENICAL is working. They generally occur early in treatment, particularly after meals 
containing higher amounts of fat than are recommended. These symptoms are often temporary 
and may lessen or disappear as you continue treatment and keep to your recommended diet of 
meals containing no more than about 30% fat. However, these side effects may occur in some 
individuals over a period of 6 months or longer. 


lf you are concerned about these or any other side effects you experience while 
taking XENICAL, talk to your doctor or pharmacist. 


What lifestyle changes should | consider when taking XENICAL? 


You must use XENICAL with a recommended mildly reduced-calorie diet. You should 
also follow a program of regular physical activity, such as walking. However, before you 
undertake any activity or exercise program, be sure to speak with your doctor or 
health care professional. 


How can | reduce dietary fat? 


To help you get started on reducing the fat in your diet to around 30%, read the labels on all the 
foods you buy. You should avoid foods that contain more than 30% fat while you are taking 
XENICAL, 


* When eating meat, poultry or fish, limit your portion to 2 or 3 ounces (roughly the size 
of a deck of cards). Choose lean cuts of meat and remove the skin from poultry. Fill up 
your meal plate by including more grains, fruits, and vegetables. 


* Replace whole-milk products with nonfat or 1% milk and nonfat, reduced-fat, or low-fat 
dairy items. 


* Cook with less fat. Use vegetable oil spray when cooking. Salad dressings, many baked 
items, and prepackaged, processed, and fast foods are usually high in fat. Use the 
low- or non-fat versions and/or cut back on serving sizes. 


* When dining out, ask how foods are prepared and request that they be prepared with 
little or no added fat. 
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A GRITICAL LOOK AT THIS WEEK IN ENTERTAINMENT 
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| ly treated like a damaged war- 
rior who is out of his depth. As 
the movie demonstrates, all of 
his firepower isn’t going to 


stop the devil. So why, exact- 


- Bs 5 . ly, is Arnold gunning up? Be- 
Hell hath no fury like Arnold scorned, especially when Satan comes to : See g eu 
cause it’s time for him to get 


town in the millennial thriller End of Days. by Owen Gleiberman xii busy. Because that’s 
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weaponry and begins to arm | triumph from the audience. | beaten up again, and general- | It’s the apocalypse as rerun. 
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The film invites us to ponder 
such lurid visions as a derelict 
assassin who keeps his tongue 
ina jay, a woman with gushing 
stigmata strapped down and 
writhing in a church base- 
ment, and a man crucified by 
medical scissors on the ceiling 
of a hospital suite. What do 
these comic-strip images of 
doomsday have to do with one 
another? Not much, except 
that they lend a note of solemn 
“religious” gravity to what 
is, at heart, a rather deluxe 
exploitation movie. 

Satan, it seems, has arrived 
on earth, inhabiting the body 
and the elegant black ward- 
robe of a Wall Street tycoon 
(he must have seen The Dev- 
il’s Advocate). Played by Ga- 
briel Byrne, with an insinuat- 
ing contemptuous gleam, he 
has come to sire a new, malev- 
olent messiah, which he must 
do before the New Year’s Eve 
clock strikes midnight. His 
prospective mate? A young 
woman named Christine York 
(Robin Tunney), who, though 
innocent herself, was marked 
at birth with the sign of the 
Antichrist. (In the opening 
scene, she is baptized in rat- 
tlesnake blood by a cult of 
Satan’s followers.) Christine 
suffers from schizoid hallucina- 
tions, like a dreadlocked albino 
who terrorizes her on the sub- 
way before crumbling into 
fragments. Hnd of Days, in 
other words, is an action 
thriller that warms over the 
Lucifer-chie dread of The 
Omen and Rosemary's Baby. 
The movie is so grimly fixated 
on the countdown to the end 
of the century in New York 
City that, at times, I began to 
wonder if the devil would turn 
out to be Dick Clark. 

The director/cinematogra- 
pher Peter Hyams, a veteran 
of such journeyman product as 
Capricorn One and Running 
Scared, gives End of Days a 
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glistening night-bloom look, 
combining action and rot, low 
kicks and high prophecy. The 
movie is frequently silly, yet 
eminently more watchable 
than such leaden Schwarze- 
negger efforts as Hraser. 
Byrne, lounging with arro- 
gance, his mouth poised in a 
soft smile, makes a dulcet- 
suave demon, playful in his 
very inhumanity, especially 
when he’s not shown the prop- 
er respect (his quick dispatch- 
ing of a skateboard jerk is 
particularly satisfying). Still, 
I kept wondering why this 
supremely clever evil one, who 
navigates the cosmos with 
the greatest of ease, needed 
to skulk through every dirty 
corner of Manhattan just to lo- 
cate poor Christine. The film is 
built on that sort of illogic. In 
one of the giddier dumb mo- 
ments, Arnold’s Cane figures 
out that the name Christine 
York must mean...“Christ in 
New York.” (Yeah, so where 
did the damn w come from?) 

That said, the shrewdest 
thing about End of Days is 
the way that it builds the no- 
tion of a vulnerable, weakened 
Schwarzenegger, in the wake 
of his well-publicized heart 
surgery, right into the movie. 
Here, he’s the anti-Termina- 
tor: a killing machine who, in 
order to save the world, must 
lay down his arms and em- 
brace faith—that is, the limits 
of his strength. There are mo- 
ments in End of Days when 
you feel that Arnold’s stunt- 
man should have received co- 
billing, but then, an aging ac- 
tion star is a bit like an aging 
bombshell; there’s something 
noble in the way that he con- 
tinues to flaunt what’s no 
longer so powerful. Besides, 
we've all been with Arnold too 
long now not to stand by him 
while he faces down the end of 
his days as the invincible im- 
age of Hollywood muscle. C+ 
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This week in Hollywood 


@ BALKING THE PLANK Is Disney changing its musical ’toon tem- 
plate since Tarzan’s non-singing characters clicked with audi- 
ences? When Jeffrey Katzenberg ran the place, he nixed Trea- 
sure Planet, a proposed animated reworking of Robert Louis 
Stevenson’s Treasure Island set ina fantasy universe filled with 
galleon-style spaceships and robotic pirates. But the men who 
pitched the tale, codirectors John Musker and Ron Clements 
(The Little Mermaid, Aladdin, Hercules) persisted, and when 
Katzenberg left for DreamWorks, they got a green light. “It’s 
something Disney has never done before,” says Clements. “It’s 
not a traditional musical, and it doesn’t have a romance ele- 
ment. It’s basically a father-son action movie.” Aiming for a 
2002 release, the picture has completed preliminary voice 
casting; no word yet on who'll play who, mateys. —Steve Daly 


@ STRANGE LOVE Nearly two years ago, Miramax’s Dimension 
Films announced plans for a three-part sci-fi anthology fea- 
ture about aliens and humans. In Spring 1998, Danny Boyle 
(Trainspotting) filmed the first segment, Alien Love Triangle, 
starring Heather Graham, Courteney Cox, and Kenneth Branagh; 
shortly thereafter, Gary Fleder (Kiss the Girls) went to work 
with Gary Sinise and Madeleine Stowe on part 2, Imposter. But 
Dimension was so impressed with Fleder’s 40-minute short 
about warring extraterrestrials that the studio has decided to 
transform /mposter into a feature-length film, leaving Trian- 
gle two legs short. While Imposter will begin production this 
winter with the same cast, no decisions have been made about 
how—or when—to finish the anthology. A Miramax executive 
says it’s in active development, but no start date has been set. 

—Rebecca Ascher-Walsh 
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ILLUSTRATION BY WARD SUTTON 


Yes, thatis a gunin his pocket... 
and he is happy to see her. 


, A comedy that will blow you away. 
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HE’S GOT GOOD BUZZ Back for round 2, Toy Story’s plastic menagerie sets out on a quest to rescue its lost cowboy pal 


second That Emotion 


FASHION MAGAZINES AND 
fund-raising dinners vying for 
the participation of celebrities 
are in luck: The animation 
leaps made by the unbeatable 
computer-animation house 
Pixar are so terrific, fleshly 
talent may soon lose its mar- 
ket dominance. Following the 
groundbreaking 1995 hit Toy 
Story with a sequel Godfather 
IJ-like in its ability to match 
and even surpass the original, 
Toy Story 2 is the antidote to 
souped-up dreck like Baby 
Geniuses, family-style movies 
with zilch respect for human 
intelligence. It’s a great, IQ- 
flattering entertainment both 
wonderful and wise. 

That’s quite a lot to lay on 
a non-Oscar-length movie 
about the adventures of a 
stuffed cowboy doll named 
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Woody and a plastic space- 
ranger action figure named 
Buzz Lightyear, I know. But 
Toy Story 2 twinkles on so 
many levels that understate- 
ment would be stingy during 
this giving season. 

The sequel assumes but 
does not require a knowledge 
of what came before: Woody 
(Tom Hanks, having a yip- 
pee-yi-yo good time) and 
Buzz (Tim Allen, flying high), 
co-firsts among equals in 
the toy collection of their boy 
owner, Andy, are getting a 
little frayed from use. Woody 
in particular could use some 
mending—stuffing bursts 


from his shoulder—and when | 


Andy goes to camp, leaving 
Woody behind and vulnerable 
to a garage sale, the doll is 
kidnapped by Al MeWhiggin 
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A rare sequel that lives up to its predecessor, the blissful Toy Story 2 makes 
you feel as giddy as when you first thrilled to the adventures of Woody and Buzz 


(voiced by Wayne Knight), a 
classically obsessive collector 
(dig the mid-century modern 
furniture in his living room!) 
for whom the cowboy means 
big money. Woody’s the rare 
piece Al needs to pomplete 
his set from the 1950s x7 
TV show Woody’s 
Roundup, which also 


Toy Story 2 
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safety of lying low 
with his new, un- 
touchable team- 
mates against the 
perils (and plea- 
sures) of being 
loved and played 
with (but likely 
eventually discard- 
ed) by an imperfect 
little boy. But 
while he dithers, 
his toy friends or- 
ganize to rescue 
him in a spectacu- 
lar sequence of ad- 
vances and set- 
backs, led by Buzz 
and followed by 
the famous, famil- 
iar Toy brigade, 
including Jim Var- 
ney as Slinky Dog, 
John Ratzenber- 
ger as Hamm, and 
Don Rickles as Mr. 
Potato Head, now joined 
by Seinfeld’s Estelle Harris 
as his missus. 

Crossing the street (hid- 
den under traffie cones), 
entering Al’s toy store 
(where Barbies serve as 
tour guides and boxed Buzz 
Lightyear dolls, who haven’t 
yet realized they’re toys, 
preen with imagined super- 
powers), finagling them- 
selves into the cargo bay of 


an ig SUPIAne, the toys keep to 


their mission in a per- 
fect double strand of 
kid-size action and 
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includes Jessie the 
Cowgirl (Joan Cusack) 
and Stinky Pete the 
Prospector (Kelsey 
arammer), kept pristine in 
his original carton. The great 
news for Al is that a Japanese 
museum is willing to spend 
big to buy the whole lot. 

As in Toy Story, serious is- 
sues of love, friendship, and 
faithfulness beat in the deep 
heart of a light adventure. In 
this case, Woody weighs the 
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adult-pitched refer- 
ences (to Star War's, 
to videogames, to 
; 1950s TV shows in all 
their scratchy innocence). By 
the time the two plots en- 
twine their ways to a sus- 
penseful finish worthy of 
a James Bond spectacular, 
there’s not a moviegoer in 
the world who wouldn’t wel- 
come a society built by Pixar 
in the millennium to come. 
A —lisa Schwarzbaum 


FLAWLESS: ANDREW SCHWARTZ: RIDE WITH THE DEVIL: LANCE STAEDLER 


RUSTY (PHILIP SEYMOUR 
Hoffman) is a sweet, sad, 
rather chunky drag queen who 
lives in a dingy SRO in Man- 
hattan’s East Village, speaks in 
a fusion of mocking sarcasm 
and you-go-girl uplift (‘ ag 
honey! Can’t lives on 
Won’t Street!”), and 
worships Hollywood di- 
vas. Walt (Robert De 
Niro), his across-the- 
courtyard neighbor, is a 
macho cop who refers 
to Rusty as a “f---in’ 
faggot,” likes to go tango dane- 
ing, and, in the middle of at- 
tempting to halt a robbery, suf- 
fers a stroke that leaves him 
paralyzed on one side, with 
barely enough muscle control 
in his face to pronounce conso- 
nants. The only place in the 
galaxy where these two people 
could possibly become friends 
is in a sentimental Hollywood 
buddy comedy. It says a lot for 
Joel Schumacher’s Flawless 
that you can see the picture’s 
high-concept heart a mile away 
and still be won over by it. 

The characters are thrown 
together when the suicidally 
depressed Walt agrees to take 
singing lessons from Rusty 
to improve his speech. Once 
you've adjusted to the sight of 
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Robert De Niro and Philip Seymour Hoffman keep it 
real in Flawless, a buddy comedy that’s no drag 


the pair sitting at Rusty’s 
piano singing “The Name 
Game,” their uneasy relation- 
ship becomes surprisingly un- 
derstated and affecting. Rusty, 
who literally believes that he’s 
a woman, flutters his hands 
3 around when he gets 
excited, but he’s also 
fearless enough to 
bitch-sass an armed 
robber. The amazing 
Hoffman, who in Boo- 
gie Nights and Happi- 
ness played very differ- 
ent sorts of easily crushable 
wallflowers, here transcends 
drag-queen clichés by refusing 
to make them the point of his 
portrayal. He speaks in lulling 
low tones, with a theatrical 
melodiousness as seductive as 
iambic pentameter, and the 
real performance is the one 
you read between the lines— 
the way Rusty’s rage at the 
world keeps glinting through 
his tenderness, or the way 
that, in his headband and bag- 
gy outfits, he’s like a matron 
trying to act sexy. 

De Niro has sometimes 
lapsed into remote inexpres- 
siveness, but here, reducing 
his mouth to a dour grimace, 
he achieves an emotional elo- 
quence as a man struggling for 


expression. Schumacher does 
his most jovial and humane 
work in years in a movie that 
has the wicked edge to let one 
of Rusty’s drag-queen chums 
refer to Walt as “Mr. My Left 
Foot.” Flawless is anything 


but flawless (the running plot 
about a gangster trying to find 
out who has his money is bru- 
tal and laborious), but as long 
as Hoffman and De Niro are 
acting out, it’s a light-fingered 
charmer. B+ —OG 


Civil lnaction 


| Ride With the Devil takes uncertain aim at the 
battles fought during the War Between the States 


THERE ARE TIMES IN Ride 
With the Devil, director Ang 
Lee’s bloody but dramatically 
anemic depiction of the Amer- 
ican Civil War as fought by 
boys without uniforms, when 
it’s hard to tell whose side is 
which. And the confu- 
sion is intentional. 
The battles Lee stag- 
es are intimate clashes 


Ride With 
the Devil 


STARRING 


(Skeet Ulrich), who in turn 
finds his equal in a former slave 
(Jeffrey Wright) when all three 
fight on the side of the pro- 
Southern “Bushwhackers.” 

Ride With the Devil—based 
on Daniel Woodrell’s novel 
Woe to Live On and 
adapted by James 
Schamus—is, like Lee’s 
The Ice Storm and 


Tobey Maguire 


waged by neighbors on 
the Kansas-Missouri 
border, far from official 
Union and Confederate 
military campaigns; he sees 
war as philosophical debate, 
following in the big footprints 
made by Ken Burns in his epic 
documentary The Civil War 
and Steven Spielberg in Sav- 
ing Private Ryan. In this tell- 
ing, all men are didactically 
created equal: The son ofa 
poor German immigrant (To- 
bey Maguire) is equal to the 
son of a rich plantation owner 
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ENTERTAINMENT 


Skeet Ulrich 


Sense and Sensibility 
before it, an elegant 
film. It’s also, unlike 
them, an oddly unen- 
gaging one, not because of any 
weak performances (even 
crooning poetess Jewel acquits 
herself pleasantly in her film 
debut), but because the waxy 
yellow buildup of earnest 
tastefulness (the curse of the 
Burns school of history) seals 
off every character from our 
access. These Americans 
aren’t action figures; they’re 
collectible figurines. C+ —LS 
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ROUGH RIDERS For Maguire and Ulrich, war is a Devil of a time 
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BY LOIS 


ALTER 


DOGMA/R 


END OF DAYS/R 


SLEEPY 
HOLLOW/R 


IN A NUTSHELL 


Renegade angels 
Loki (Matt Damon) 
and Bartleby (Ben 
Affleck) scheme 

to get back into 
heaven after being 
kicked out. 


On the eve of the 
millennium, Jeri- 
cho Cane (Arnold 
Schwarzenegger) 
tries to prevent 
Satan (Gabriel 
Byrne) from im- 
pregnating a wom- 
an (Robin Tunney) 


New York City con- 
stable Ichabod 
Crane (Johnny 
Depp) is sent toa 
small upstate vil- 
lage in 1799 to solve 
a series of decap- 
itations where the 
suspect is a head- 


THE WORLD IS 
NOT ENOUGH/ 
PG-13 


TOY STORY 2/G 


James Bond 
(Pierce Brosnan) 
is assigned to 
protect oil heiress 
Elektra King 
(Sophie Marceau) 
from an interna- 
tional terrorist. 


The boys in the toy 
box band together 
to rescue Woody 
(voiced by Tom 
Hanks) after he’s 
stolen by a toy- 
store owner who 
realizes he’s ac- 
tually a valuable 


chosen to spawn less horseman. collectible. 
hell on earth. 
WILL KIDS WANT Good heavens, yes: It’s Arnold versus Yes, stars Depp Probably, what You betcha, and 
TOSEEIT? The stars and di- the ultimate and Christina Ricci withthe marketing _they’re likely to 
rector Kevin Smith badass—what do will have teens focusing on hot want the toys 
are teen idols. you think? lining up for Tim actress Denise themselves, too. 
Burton’s vision of Richards and Gar- 
the classic story. bage’s theme song 
SEX/NUDITY Chris Rock’s bare Satan has a A couple fools The usual sug- None, but Mr. 
buttocks; lots of mother-daughter around in a grave. gestive situations; Potato Head and 
4 sex talk; a male ménage a trois; a James and Elektra his pals do ogle 
$ angel reveals his naked woman pre- have sex under the Barbies. 
> lack of genitalia. pares for a shower. the covers. 
4 DRUGS/ALCOHOL Some guys sharea The guilt-ridden Some spirits are Social drinking None 
joint; drinking is a alcoholic Jericho downed. 
big activity. hits the bottle. 
VIOLENCE/SCARINESS Bloody death and Constant graphic The head count is Dozens of people Woody’s arm is 


HAMSHERE 


destruction ina 
mass shooting; a 
fetid excremental 
monster 


gore; copious gun- 
play and carnage 


OBJECTIONABLE 


high; people are 
beheaded, impaled, 
and shot; corpses 
are exhumed. 


are killed by gun- 
fire, knives, and 
explosions. 


pulled off; the toys 
narrowly avoid 
becoming roadkill. 


day school, it’ll 
make kids think 
about religion, and 
it’s hard to argue 
with the message 
that it doesn’t 
matter what your 
faith is as long as 
you have some. 


One turn-of-the- 
century epithet 


One mild curse 


None 


Constant swearing; Language as raw 
WORDS/PHRASES/ = 
STEREOTYPES the Catholic belief as the many ex 
system is seriously posed wounds 
mocked. 
THE VERDICT More hip than Sun- Even though good 


triumphs over 
evil—at the cost of 
many lives—the 
Catholic church 
takes a beating; 
it’s depicted asa 
menacing 
institution that 
employs assassins. 


YS: ZADE ROSENTHAL; SLEE 


APPROPRIATE AGES 


ENO OF DA 


15 and up 


The movie is little 
more thana 
period-piece 
horror flick, but 
it just might 
persuade teens to 
read Washington 
Irving’s original. 


They may be 
scantily clad, 
but at least the 
women are 
smarter than in 
past Bond flicks. 


Kids are bound to 
love it, but you 
may never get 
them to throw out 
their old favorites 
after they see how 
sad the discarded 
toys feel. 


16 and up 


15 and up 


13 and up 
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The Week 


Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


New Releases 
THE GITY (LA CIUDAD) (Zeitgeist, ss 


mins., unrated) These four sad sto- | 


ries of struggle among Latin-Amer- 
ican immigrants in New York City, 
enacted by actual Latin-American 
immigrant nonprofessionals, are 
touching and terrible and, in their 
stark, black-and-white visual style, 
redolent of Italian neorealist cine- 
ma or fine muckraking WPA photo- 
journalism. But there’s also some- 
thing mucky itself about filmmaker 
David Riker’s employment of ama- 
teur actors (what was their pay 
rate?) for his collectivized stories, 
no matter how true the varied de- 
tails of the docudrama. In one story, 
day laborers risk death for an op- 
portunity to earn 15 cents for each 
brick they scavenge in a derelict 
building; in another, a man who 
lives with his daughter out of his 
old station wagon learns he can’t 
enroll the girl in school because 
they have no legal address. Be- 
tween parables, individuals pose for 
portrait photos, their faces suffused 
with immigrant mystery.B —LS 


In Theaters 
ALL ABOUT MY MOTHER (107 mins., 


R) Few melodramas with such 
tragic underpinnings inspire such 
intense happiness as Pedro Almod6- 
var’s masterwork, a spectacular 


synthesis of the Spanish director's 
fabulous fetishes—proud women, 
lovely boys, beautiful drag queens, 
grand movie stars—imbued with 
a new tenderness. With her teen- 
aged son killed in a car accident, 
Manuela (Cecilia Roth) seeks out 
the boy’s father, and along the 
way she depends on the kindness of 
strangers, including a pregnant nun 
(Penélope Cruz), a great stage ac- 
tress (Marisa Paredes), and a trans- 
sexual performer (Antonia San 
Juan) who celebrates female au- 
thenticity. A (#514, Nov. 26) —LS 


ANYWHERE BUT HERE (172 mins. 
PG-13) A vanilla adaptation of 
Mona Simpson’s novel about an ir- 
repressible single mother (Susan 
Sarandon) who could stand a little 
tamping down and her overly ma- 
ture teenage daughter (Natalie 
Portman), who could stand a little 
lightening up. Sarandon acts larger 
than life, but her exciting brassiness 
is muted by the film’s neutralizing 
“fairness.” C+ (#513, Nov. 19) —LS 


BEING JOHN MALKOVICH (772 mins., 
R) The most excitingly original 
movie of the year. John Cusack 
plays a scraggly puppeteer who 
discovers a portal that sucks him 
into the mind of John Malkovich. 
Director Spike Jonze works ina 
bustling yet deadpan pretzel-logic 
style. A (#511, Nov. 5) —OG 


A. 


TALE FROM THE CITY Cipriano Garcia and Leticia Herrera share a moment 


THE BONE COLLECTOR (778 mins., R) 
A skeleton-thin thriller for an audi- 
ence aroused by the baroque 
tortures in Seven and The Silence 
of the Lambs. Denzel Washington 
breathes actorly passion into an ex- 
hausted genre as a paralyzed de- 
tective who directs the search for a 
fetishistic serial killer from his bed. 
B- (#512, Nov. 12) —LS 


DOGMA (125 mins., R) Kevin 
Smith’s satirical passion play is as 
rascally as MAD magazine, yet it’s 
also a searching meditation on faith 
in our time. Smith conjures up a 
bickering party of angels, apostles, 
and prophets, blending a seminari- 
an’s fastidiousness with his own 
ragtag pop style. The movie, in its 
very form, is a manic act of transub- 
stantiation. A= (#512, Nov. 12) —OG 
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Anywhere but Here twentieth century Fox 


The Bone Collector universac 


Dogma tions cate 


Flawless mam 


The Insider touchstone 


The Messenger: The Story of Joan of Arc eattaan . 


Pokémon: The First Movie WARNER BROS. 


Sleepy Hollow paramount 


Toy Story 2 watt visney 


The World Is Not Enough mam 


Critical Mass Movie Poll: Grade the movies yourself at www.ew.com (AOL keyword: EW) 
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FELICIA’S JOURNEY (71 mins., PG- 
13) Filmmaker Atom Egoyan 
pokes into his favorite pits of sexu- 
al darkness, spiritual hunger, and 
human disconnectedness in the 
story of a naive Irish girl (Elaine 
Cassidy) who crosses fatefully into 
the insular world of a tidy English 
catering manager (Bob Hoskins) 
with an insidiously warped inter- 
est in “rescuing” young women. 
B+ (#513, Nov. 19) —LS 


42 UP (130 mins., unrated) In 1962, 
director Michael Apted filmed a se- 
ries of interviews with 7-year-old 
British schoolchildren, returning to 
them every seven years after that. 
This is the sixth entry in the cele- 
brated epic documentary project, 
and although it remains a startling 
home-movie time capsule, the sub- 
jects, as always, are reduced to the 
sum of their data. We get little 
sense of their dreams—their eccen- 
tricities and inner lives as human 
beings. B- (#514, Nov. 26) —OG 


THE INSIDER (155 mins., R) Michael 
Mann’s engrossing but self-impor- 
tant exercise in ’70s-conspiracy- 
movie nostalgia. Lowell Bergman 
(Al Pacino), a producer on 60 Min- 
utes, persuades chemist Jeffrey 
Wigand (Russell Crowe) to reveal 
that tobaceo companies fiddled with 
the nicotine content of cigarettes. 
B (#511, Nov. 5) —OG 


LIBERTY HEIGHTS (720 mins., R) 
Barry Levinson flushes a whole lot 
of schmaltz out of his arteries in the 
first of his autobiographically an- 
chored films to directly dramatize 
what it meant to the filmmaker to 
be a Jew in Baltimore in 1954, when 
integration and increased access to 
the city’s gentile world opened the 
eyes of Ben Kurtzman (Ben Fos- 
ter) and his older brother (Adrien 
Brody). The storytelling relies heav- 
ily on stereotype but neverthe- 


)N BY ROBERT DE MICHIELL 


ATIC 


1LLUSTA 


The sky is the limit, as 


Steven Spielberg has 
assigned a writer to his 
long-dormant Charles 
Lindbergh biopic, and 
Fine Line’s | Was Amelia 
Earhart hit the runway 
now that writer-director 
Fred Schepisi is on board. 


The Cairo 
International 
Film Festival 


The fest lost its guest 

of honor when Sophia 
Loren, set to open the 
proceedings and receive 
a lifetime achievement 


award, reportedly bowed 


out after the crash of 
EgyptAir Flight 990. 


less makes incontrovertible points 
about changing times in modern 
America. B= (#514, Nov. 26) —LS 


MANSFIELD PARK (712 mins., PG- 
13) A Jane Austen costume drama 
that takes us inside the wrenching 
realities of money. Fanny Price 
(Frances O’Connor) is shipped off 
to live with her wealthy relatives in 
a mansion outside London. There, 
she’s beset by a wickedly charming 
pair of schemers, even though she 
loves Edmund (Jonny Lee Miller), 
the cousin who sees her inner light. 
B+ (#513, Nov. 12) —OG 


THE MESSENGER: THE STORY OF JOAN 
OF ARC (241 mins., R) A solemnly 
inflated, battle-weary historical epic. 
Milla Jovovich’s warrior-jock Joan 
certainly holds the eye, but she has 
no ferocity, no agony-and-eestasy 
fire. C= (#513, Nov. 12) —OG 


| POKEMON: THE FIRST MOVIE (75 


| mins., G) A hip prepubescent 

smash, but also a dismayingly im- 
personal piece of anime. Will the 
kids who flock to this movie ever 
want to be entertained by some- 
thing that doesn’t walk and talk 
with the burbly synthetic cold- 
ness of a videogame? It’s not 
an irrelevant issue; those kids 
are the teen boom of tomorrow. 
G+ (#513, Nov. 12) —OG 


SLEEPY HOLLOW (210 mins., R) The 
Headless Horseman from Washing- 
ton Irving’s famous short story 
comes to life as an ominous marvel 
of energy, sculpture, and move- 
ment. That said, he doesn’t have 
much personality, and Tim Burton’s 
latest is little more than a lavish, 
art-directed slasher movie. Set in 
1799, it feels like a patchwork of old 
fantasies rather than a spooky, or- 
ganic imaginative feat of its own. 
Burton blankets the movie in milky 
swirls of fog, for that cheesy-cool 
Hammer horror effect, but the story 
fails to develop much intrigue. As 
Ichabod Crane, Johnny Depp deliv- 
ers his lines with a British elocu- 
tionary flipness that wouldn't sound 
out of place on Saturday Night 
Live. B- (#514, Nov. 26) —OG 


TUMBLEWEEDS (100 mins., PG-13) 
Mary Jo Walker (Janet McTeer), 
the rangy Dixie-chick heroine, has 
moved all over the South, dragging 
her daughter (Kimberly J. Brown) 
from one crash-and-burn domestic 
catastrophe to the next. Mary Jo 
knows how to care, and how to 
land a man, but she’s clueless as to 
how to take care of herself. There 


is something so poignant and gen- 
erous and sad in that dilemma that 
women all over may watch Mc- 
Teer’s performance and glimpse an 
essential truth in it. Directed by 
Gavin O’Connor, Tumbleweeds is 
the sort of elegantly rambling 
character study we now associate, 
quite wistfully, with the ’70s. 
A- (#514, Nov. 26) —OG 


THE WORLD IS NOT ENOUGH (128 
mins., PG-13) Robbie Coltrane is 
back as corpulent casino operator 
Valentin Zukovsky, hilarious John 
Cleese as Q’s apprentice—nifty 


character actors are the future of 


the James Bond franchise in a teen- 
driven world where real suavity or 
sex play are out of fashion. Not that 
it matters, but this time Bond 
(Pierce Brosnan) is assigned to pro- 
tect an oil heiress (Sophie Marceau) 
from an international terrorist 
(Robert Carlyle), with the help ofa 
nuclear-weapons expert (Denise 
Richards) who works best in tank 
tops. G (#514, Nov. 26) LS 


Morereviews at www.ew.com 
(AOL keyword: EW) 


KING OF THE WORLD Brosnan and Robert Carlyle gun for the top spot 


"ENOUGH? IS ENOUGH 


HE WORLD MAY not be enough for James Bond, but a $35.5 
million opening weekend should keep Pierce Brosnan happy. 


Defying naysayers who predicted that the British superspy 


was on his last martini, the 19th 007 installment not only became 


the biggest opening ever in the franchise’s history—beating out 
GoldenEye’s $26.2 million bow in 1995—but also marked MGM’s 
largest opening yet. Still, the pre-Thanksgiving weekend was big 
enough for two winners as Tim Burton’s Sleepy Hollow scared up 
$30.1 million—making it Johnny Depp’s biggest rollout to date and 
Burton’s largest since 1992’s Batman Returns. Of course, neither 
studio should get too complacent: Toy Story 2’s holiday release 


should be the most frenzied kiddie sensation since...well, Pokémon. 


WEEKEND 
GROSS" 


THE WORLD IS NOT ENOUGH GM 


SLEEPY HOLLOW Paramount 
POKEMON: THE FIRST MOVIE 


Warner Bros. 

THE BONE COLLECTOR Universal 
DOGMA Lions Gate 

ANYWHERE BUT HERE 


20th Century Fox 
THE INSIDER Touchstone 
THE BACHELOR New Line 


THE MESSENGER: THE STORY OF 
JOAN OF ARC Columbia 


BEING JOHN MALKOVICH USA 
THE SIXTH SENSE Hollywood 
HOUSE ON HAUNTED HILL 


Warner Bros. 

DOUBLE JEOPARDY Paramount 
THE BEST MAN Universal 
AMERICAN BEAUTY DreamWorks 
LIGHT IT UP 20th Century Fox 
MUSIC OF THE HEART Miramax 
THE OMEGA CODE Providence 
FIFTY Miller 

RUNAWAY BRIDE Paramount 
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$35.5 3163 $11,230 1 $35.5 
$30.1 3,064 $9,811 1 $301 
$12.5 3,043 $4,109 2 $67.4 

$6.5 2,623 $2,490 3 $454 
$41 1,287 $3,172 2 $157 
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$2.8 1,844 $1,535 3 $18.3 
$2.4 2,337 $1,040 3 $17.9 
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$1.9 591 $3,158 4 $8.8 
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$1.0 1,252 $803 2 $4.6 
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WHAT A VAMP Boreanaz flanked 
by Carpenter and Quinn 
(left), and with Buffy love Gellar 


in the chatty clubhouse at- 
mosphere of Buffy (Sarah 
Michelle Gellar), Willow 
(Alyson Hannigan), Xander 
(Nicholas Brendon), Cor- 
delia, and Giles (Anthony 
Stewart Head). 

In spinning this handsome 
sad sack off into his own se- 
ries, Angel, Whedon and co- 
creator David Greenwalt 
have reimagined him. Be- 
cause these guys are serious 
pop artists working from 
their hearts and minds in the 
frivolous horror genre, Whe- 
don and Greenwalt’s idea of a 
spin-off is inevitably differ- 
ent—riskier, more auda- 
cious—from the norm. They 
have therefore taken care to 
create an atmosphere entire- 
ly different from Buffy’s. 
gue 6 Angel has been relo- 
cated to the City of 


sel’ Baby 


in his Buffy spin-off, David Boreanaz leaves Sunnydale far behind, 
taking demon battling to a much darker place. by Ken Tucker 


Buffy the 
Vampire 


Slayer 


8-9 PM 
TUESDAYS 


THE WB 
Angel 


9-10 PM 


TUESDAYS 


Angels, where he runs 
a private-eye agency 
out of what looks like 
Sam Spade’s leftover 
office from The Mal- 
tese Falcon—only, in 


THE GREAT THING ABOUT 
Angel (David Boreanaz) 
when he was a regular char- 
acter on Buffy the Vampire 
Slayer was that he lurked in 
stark contrast to the rest of 
the cast. In creator Joss 
Whedon’s conception of the 
series, Angel was not merely 
Buffy’s love muffin; he was a 


cursed tragic figure: a demon 
with a soul, a vampire who 
loathed his own potential for 
evil, who knew that every 
time he gave in to the temp- 
tation to peck Buffy on the 
cheek, he might succumb to 
the instinct to sink his fangs 
into her throat. 

And so he skulked among 


the rest of the Buffy crew, a 
rain cloud of what Charisma 
Carpenter’s Cordelia called 


“morbid gloom” always float- | 


ing over his head. Dashing 
and morose in his black 
greatcoat, Angel was a blood- 
thirsty Byron without the 
gift of poetic garrulousness— 
a monosyllabic sufferer adrift 


ENTERTAINMENT 


= addition to appropri- 
ately wisecracking girl Friday 
Cordelia, Angel gets the part- 
ner Spade lost—Doyle (Glenn 
Quinn, in a nicely low-key per- 
formance), a half demon who 
has premonitory visions and 
whose face breaks out in stub- 
by porcupine quills when he’s 
angered. (Alas, he’s rumored 
to be killed off in episode 9.) 


Wi ES easly 79 


= 
mi 
| ce 
mi 
< 
n 
i=) 
= 


80 


SPIKE AND BUFFY 


Some weeks, the series works 
beautifully, moving along like 
the otherworldly detective 
show it’s meant to be. The Oct. 
26 edition, in which a baddie 
could detach various body 
parts and send them off to do 
naughty things (an eyeball is 
sent to spy on a girl he likes, 
for instance), was full of crack- 
erjack wit, as was the Nov. 16 
show, in which Doyle’s brains 
are nearly eaten by his ex- 


wife’s new in-laws (Whedon | 


and company excel at grue- 
some variations on the hellish- 
ness of family life). 

But other times Angel can 
tip too far into jokiness—or, 
worse, come off like a super- 
natural version of hollow USA 
Network shows such as Silk 
Stalkings. Angel’s weakness- 
es were highlighted in the 
Nov. 23 Buffy/Angel cross- 
over, in which Angel briefly 
regained his soul and, in 
the words of Cordelia, “got 
groiny” with Buffy, alter- 
nating kitchen-table-clear- 
ing make-out scenes with du- 
eling-demon tableaux; it was 
like Abbott and Costello Meet 
Frankenstein for a Last Tan- 
go in Paris, yet fully satisfy- 
ing across a whole range of 
emotions. Angel’s uneven 
writing and production values 
need that kind of oomph 
every week. 

The crossover was delight- 
ful, but it was also a holding- 
action event that merely 


DECEMBER 3, 


slowed down, for a week, the 
marvelous situations unfold- 
ing on Buffy. There, this sea- 
son’s sporadic guest-star turn 
by Lindsay Crouse as Maggie 
Walsh, an imperious college 
professor, has blossomed into 
a full-blown X-Files-ish sub- 
plot: Walsh, it turns out, is 
the leader of a literally un- 
derground group bent on 
capturing Sunnydale’s demon 
populace and performing ex- 
periments on them. One of the 
captured included longtime 
Buffy nemesis Spike (the in- 
spired James Marsters), who 
has been enlivening Buffy 
(and Angel) with semi-regular 
appearances. Case in point: 
Spike’s spectacular scene with 
Willow in the Nov. 16 episode, 
in which the always-latent 
metaphor of vampiric attack 
as rape was made explicit. 
That the scene was then de- 
fused for Buffy’s teen audi- 
ence by having Spike prove 
impotent in his attempt to 
murder Willow did not lessen 
the power of those moments, 
nor did they shirk the show’s 
general mandate to humiliate 
and neuter all aggressors. 
“Maybe you should wait an 
hour,” she suggested. “It hap- 
pens sometimes.” 

In fact, Hannigan gets 
a preemptive EW Emmy 
award for best supporting ac- 
tress this year. Whether weep- 
ing over a breakup with her 
werewolf boyfriend, Oz (Seth 
Green), or offering dating ad- 
vice to Buffy suitor Riley Finn 
(“She likes cheese!”), this Wil- 
low does not bend from the 
challenges she’s been handed. 
But then, neither does Bore- 
anaz as Angel. Faced with the 
job of doing more than deliv- 
ering a (again, Cordelia’s 
words) “crabby scowl,” he’s 
made his character richer, 
deeper: a flawed, sometimes 
flummoxed, always agonized 
good guy. Buffy: A Angel: B+ 


1999 


NYC REALITY GHECK 


4 
ANT 


ON’T LET THAT Fox pedigree fool you: Jennifer Love 
Hewitt’s Time of Your Lifeis not reality TV. The Man- 
hattan-set drama contains enough urban myths to 
irk even the most out-of-touch Gothamite. Herewith, 
we correct a few of Life’s eaeons, —Brian M. Raftery 


‘TIME OF YOUR LIFE’ NEW YORK 


® Hewitt befriends a homeless 
man and invites him home for 
Thanksgiving turkey. 


@ Hewitt’s apartment at 537 
East 10th Street looks out onto 
a relatively noise-free block. 


® English-speaking cabbie 
compassionately listens to 
Hewitt’s exposition-heavy so- 
liloquy while patiently await- 
ing his fare. 


® Struggling actress is 
shocked to discover her col- 
league slept with the director 
to get arole. 


® After throwing up ona 
surly New York cop, Hewitt 

is let off easy when a wealthy 
benefactor takes care of her 
legal fees. 


V 


REAL-LIFE NEW YORK 


® Hewitt berates a homeless 
man for constantly flipping 
her the bird. 


@ Aforementioned address 
looks out onto, well, it’s in 
the middle of the East River. 


 Non-English-speaking cab- 
bie fails to understand Hew- 
itt’s soliloquy and drops her 
near a deserted warehouse in 
the meatpacking district. 


® Struggling actress is 
shocked to discover her col- 
league slept with only the 
director to get a role. 


® After throwing up on said 
cop, Hewitt is fined $20,000 for 
violating Mayor Rudy Giuliani’s 
“Zero Tolerance for Public 
Vomit” quality-of-life initiative. 


ILLUSTRATION BY ERIC PALMA 
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BE A HERO 


Give the FTD Holiday Celebrations” Bouquet and get noticed this Christmas. Visit your local FTD Florist or online at FTD.COM, 
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ONTHEAIR 


The latest news from the TV beat by Lynette Rice 


Money Talks 
Here’s the $1 million ques- 
tion at ABC: When exactly 
is its No. 1 show coming back? 
Given the astonishing success 
of Who Wants to Be a Mil- 
lionaire, the answer would 
be ASAP, which translates 
to December or January. But 
the more pressing 
issue facing Alpha- 
bet execs is exactly »@ 
how it should come | 
back: parcel it out 
for long-term gain 
or ride the sensation 
silly? “Every sce- 
nario known to man 
has been thrown out ! 

there,” says ABC se- 
nior VP iy 
“Does it come back Q 
as a once-a-week 


series? Several times 
a week? An event 
either in sweeps or 
once a month? It’s just a 
question of legs. Does the 
show have legs? And it looks 
like it does.” | 
Millionaire exec producer | 


‘THE SOPRANOS’ 


SWANSON 


says he was 
on the side of doing it as an 
event four to five times a 
year for two weeks. “But as 
I see how well it’s done 
again, and I look at how 
much public demand there is 
for this program, it’s pretty 
tough to say we shouldn’t 
have a weekly pres- 
ence.” An announce- 
ment is imminent. 


Déja Vu Dramas 


drama-series devel- 
opment, which means 
the networks are be- 
ing presented with 
the studios’ best 
hopes for the 2000-01 
prime-time season 
(typically each net 
will buy anywhere 
from 30 to 70 seripts 
by Thanksgiving be- 


fore narrowing down their 


picks for next fall). The good 
news: Teen angst is out (that’s 
so 98, people). The bad news: 


*Tis the season for 


HAVING THEIR PHILBIN How much Millionaire do Regis fans want? 


| prevails. There are the rip- 


offs of this year’s blockbuster 
theatricals The Thomas 
Crown Affair and The Sixth 


Sense. (One drama suit at a | 


Big Four network has seen a 
few scripts where “people re- 
turn from the dead to help 
somebody, or a cop suddenly 
sees things.”) There are the 
action pitches, a la Martial 
Law, only now females are do- 


| ing the butt kicking. And, 


The usual copycat mentality | 


thanks to HBO’s smash hit 
The Sopranos, there is the in- 
evitable mob of wiseguy dra- 
mas. “Everything was ‘Blank 


’ 


meets The Sopranos,’” says 


, NBC’s senior 


VP of drama development. “I 


didn’t buy a single one. The 
Sopranos is done wonderfully. 
To try to copy it would be a 
poor decision.” There is one 
new development: Several 
scripts are set in the music biz, 
including an urban-music peek 
from . ABC seems 
interested; maybe they'll title 
it Da Bomb & Again. 


Quieting the Chatter Box 

Speaking of trends, several of 
this fall’s new shows featured 
characters speaking to the 
cameras (Mike O’Malley, the 
kids of Fox’s Get Real, just 
about everyone on ABC’s 
Once and Again). Well, pre- 
pare yourself for two more ex- 


OHM 
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amples of fourth-wall break- 
ing come mid-season: Fox’s 
Malcolm in the Middle and, 
more aggressively still, CBS’ 
Grapevine, a Miami-based sit- 
com starring 

(the original vampire-slaying 
3uffy). Given how annoying it 
can be for viewers (O’Malley 
has been canceled and Real is 
hardly thriving), what’s the 
appeal for producers? Grape- 


vine creator ad- 


mits it’s a lazy way to develop | 


characters, but he also be- 
lieves you can’t beat it for inti- 
macy. “It’s almost as if they’re 
revealing themselves to a 
shrink or a documentary film- 
maker, There’s a sense they’re 
speaking to the viewer as if he 
were somebody at dinner.” 
Still, talking to the camera 
can be jarring and ineffective 
if it fails to advance the story. 
Get Real creator 
is already using the de- 
vice more sparingly. “If it 
just starts feeling too damn 
cute,” he says, “you gotta cut 
bait.” Hear, hear. (Additional 
reporting by Dan Snierson) 


Morereviews at www.ew.com 
(AOL keyword: EW) 


| sounD BITES 


<7] 


WINNER OF THE WEEK 


‘King of the Hill’ 


Let’s hear it for propane 
power. In a show of confi- 
dence in the Emmy-winning 
yet ratings-deprived 
animated comedy, Fox has 
picked up the Hill clan for 
a fifth season. 


LOSER OF THE WEEK 


‘Wasteland’ 


Perhaps talky twenty- 
somethings have finally 
worn out their TV wel- 
come: ABC is axing the 
low-rated Kevin William- 
son/Miramax drama 
instead of “relaunching” 
it as originally planned. 


THE RATINGS 


A HIGHER “PLAIN? 


URING A week in 

which Regis Philbin 

finally showed us the 
money (thanks to IRS collec- 
tor John Carpenter, whose 
Friday-night jackpot netted 
nearly 22 million viewers 
for Who Wants to Be a Mil- 
lionaire), the real surprise 
winner was CBS’ presenta- 
tion of Sarah, Plain & Tall: 
Winter’s End (10th), which 


a | 


easily bested NBC’s premillennial disaster pic Y2K (19th). 
Seemingly more Y2K compliant was The Drew Carey Show’s 
live Internet broadcast (14th). Perhaps ABC could try a 
similar cybergimmick—or at least dole out some cash—to 
entice viewers to its ailing Snoops (57th), which couldn’t 
even sustain half of Millionaire’s comfy lead-in. At least 
David E. Kelley is getting the job done for Fox: Ally McBeal 
(31st) is nearly tripling Time of Your Life’s (96th) numbers. 
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26.8 WHO WANTS TO BE A MILLIONAIRE ABC, Monday, 8 p.m. ........- 6 
26.1 WHO WANTS TO BE A MILLIONAIRE ABC, Sunday, 9 p.m. .......... 2 
25.9 WHO WANTS TO BE A MILLIONAIRE ABC, Thursday, 8:30 pam. .....3 
24.9 WHO WANTS TO BE A MILLIONAIRE ABC, Tuesday, 8:30 p.m. ....... 7 
22.9 WHO WANTS TO BEA MILLIONAIRE ABC, Wednesday, 8:30 p.m. ....8 
221 FRIENDS NBC, Tharsday, 8pm. ...0..eccecee cece steeerencees 5 
21.9 WHO WANTS TO BEA MILLIONAIRE ABC, Friday, 8:30 p.m. .....+. 14 
20.7 WHO WANTS TO BE A MILLIONAIRE ABC, Saturday, 8 p.m. ...... ++ 12 


19.9 SARAH, PLAIN & TALL: WINTER’S END CBS, Sunday, 9 p.m. ....... = 
19.0 FOOTBALL: PATRIOTS VS. JETS ABC, Monday, 9 p.m. .... 0.000008 —= 


18.9 FRIENDS (R) NBC, Thursday, 8:30 p.m. oo... eee e eee e eee nee - 
18.9 FRASIER NBC, Thursday, 9 pan. .... 0.00.0 e ees ccc ee ee eeee 12 
17.7 THE DREW CAREY SHOW ABC, Wednesday, 9pm. ...........-5- 10 
17.7 LAW & ORDER NBC, Wednesday, 10 p.m. ....... 06000200 eeeeees a) 
17.5 DHARMA & GREG ABC, Twesday, 9 p.m... 6... e eee eee eee ees 24 


17.0 JAG CBS, Tuesday, 8 p.m. .. 
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16.9 EVERYBODY LOVES RAYMOND CBS, Monday, 9 p.m... 2.6.00. .005 20 
16.3 MOVIE: Y2K NBC, Sunday, 9 pam... ccc ccc c cece cece eee e eens = 
16.2 THE X-FILES Fox, Sunday, 9:06 Pan. ..... 20 c cece cece eves eeees 19 
16.0 THE PRACTICE ABC, Sunday, 10 p.m... 0.0.2 eee eee erste rene 1 
15.9 THE SIMPSONS Fox, Sunday, 8:06 p.m. .......5000.ee eee e ee ees 28 
15.8 60 MINUTES CBS, Sunday, 7 p.m... 2.002. e cece eee ence ene 23 
15.7 TOUCHED BY AN ANGEL CBS, Sunday, 8 pom. .-.... 62.200 e eens 9 
15.5. “SPIN CITWABC, Tiresday, Si.91. so acles's fae ence we eine ea ae alan ces 30 
15.4 DATELINENBC NBC, Tuesday, 10 pom. 2... cece cece cece eens 45 
15.3 FUTURAMA Fox, Sunday, 8:36 pam. 2.0.2 ccc ee cece eee eee ees 37 
15.2 BECKER CBS, Monday, 9:30 pat. 05.0600. des ccs ca vecseeeves 26 
15.2 STARK RAVING MAD NBC, Thursday, 9:30 pam... 2.6.26 e ee ee eee 26 


151 20/20 ABC, Friday, JO pam. ....seee0----0-eeeess EG ote teins 56 
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TALL IN THE SADDLE Glenn Close 
and Christopher Walken 
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PRESENTED BY © TARGET 


S1x stars 
a Singing... 


Lin dme millson.ew hoy addeaay, “miiesabce sere ial 


__ BABYFACE CELINE DION HARRY CONNICK, JR. 


GLORIA ESTEFAN RICKY MARTIN CHARLOTTE CHURCH 


MONDAY DECEMBER 6TH 10/9 #%.@©®CBS cts.com & 


tue 


CHRIS HASTON 


USTRATION BY DAVID COWLE 


WHATtWATCH 


A day-to-day guide to notable programs. Times are Eastern standard and are subject to change. by Dalton Ross 


EVERYBODY LOVES 
RAYMOND (CBS, TV- 
PG) Father doesn’t al- 
ways know best: Ray is 
dismayed to learn he 
was once held back in 
school as a youngster. 


ALLY McBEAL (Fox, 
TV-14) When is a woman 
suing for sexual ha- 
rassment not just a 
tired old plotline? When 
that woman is Farrah 
Fawcett, of course. 


5-5:30pm 


November 29 


LAW & ORDER: SPE- 
CIAL VICTIMS UNIT 


| (NBC, TV-14) In “Stocks 


& Bondage,” Benson 
and Stabler investigate 


eset 


Ap 


SERIES DEBUT 


webRIOT (MTV) Regis Philbin. Chuck Woolery. Ahmet 
Zappa? With the premiere of the interactive trivia- 

fest, Dweezil’s bro is the latest addition to the game- 
show-host fraternity. “Regis and Chuck are trying 


to hog all the glory,” says Zappa (above). “They even 
sent me a box of dead puppies.” Ahmet’s new-music 
videogamer doesn’t just play off the popularity of 

the Net, it plays onit as well. At www.mtv.com, 50,000 
viewers each day can join in—even Chuck and Reege. 


BUFFY THE VAMPIRE 
SLAYER (WB, TV-PG- 
DLV) Buffy hears wed- 
ding bells for herself 
and Spike after a spell 
cast by Willow goes oh 
so awry. 


JAG (CBS, TV-PG) Harm 
flexes his substantial 
legal muscles when an 
officer friend faces a 
court-martial in the 
wake of a crash landing. 


WWF’S GREATEST 
HITS (UPN, TV-14-DLV) 
Times Square is scary 
enough without 
Mankind and Miss Kitty 
milling about, yet there 


November 30 


they are to host this 
WWF historical retro- 
spective. That’s 
wrasslin’ talk for “clips 
of old matches.” 


THAT ’70S SHOW (Fox, 
TV-PG-DLS) Eric gets 
suspended from school 
when he’s caught hold- 
ing Donna’s cigarette. 
Let him have it, Red. 


DHARMA & GREG 
(ABC) In “Lawyers, 
Beer, and Money,” 
Greg gets defensive 
about his livelihood 
after Dharma makes 
major moolah appear- 
ing in a television 
commercial. 


the death of a female 
financial analyst who 
had a hankering for the 
rough stuff. 


JACKIE: BEHIND THE 
MYTH (PBS, TV-G) A 
two-hour look into 

| the life of First Lady 
and beloved celebrity 
Jacqueline Bouvier 
Kennedy Onassis. 


“CHECK LOCAL LISTINGS 


SERIES DEBUT ] 


| ALL NEW 3’SA 


CROWD (Game Show 
Network, TV-PG) Host 
Alan Thicke uses the 
following description: 
“sexy, unpredictable, 
occasionally shocking, 
and often hilarious.” 
That’s fine, but is he 
talking about the re- 
vamped game show, or 
himself? 


TAPPING INTO PRIME TIME 


9-9:30Pm 

WILL & GRACE (NBC, 
TV-PG) Did somebody 
say lack of ethnic di- 
versity on television? 
Enter Gregory Hines, 
(above with Eric Mc- 
Cormack), who re- 
turns to network TV 
tonight with a recur- 
ring role as a slick at- 
torney on the comedy. 


Look Who’s On The 
Couch This Week 


SUBJECT TO CHANGE) 


Monday Barbara Walters, 
musical guest Mary J. Blige Tuesday Martha 
Stewart, musical guests Foo Fighters 
Wednesday Tim Robbins, Laetitia Casta 
Thursday Patrick Stewart, Al Franken Friday 
Geena Davis, musical guest Fiona Apple 


oo 


Monday Laura Dern, Jason 
Biggs Tuesday Sandra Bernhard Wednesday 
Diane Keaton, WCW stars Diamond Dallas 
Page and Kimberly Thursday Jon Lovitz Fri- 
day Stephen Rea 


Monday Garth Brooks Tues- 
day William Baldwin, Mare Anthony Thursday 
Enrique Iglesias, Patrick Stewart, Peggy 
Fleming Friday Julianne Moore, Gil Bellows 


Monday Kate Winslet, musical 
guests 98° Tuesday Sigourney Weaver, musical 
guest Kenny G Wednesday Boomer Esiason, 
Carrot Top Thursday Rosie O’Donnell, Skeet 
Ulrich Friday Dennis Miller, musical guest 
Trisha Yearwood 


Monday Andy Rooney, 
musical guests Goo Goo Dolls Tuesday Barbara 
Walters, Roma Downey, musical guest 
Michael Bolton Wednesday Tipper Gore, Jenny 
McCarthy Friday Patrick Stewart 


Monday Illeana Douglas (R) 
Tuesday Kevin Pollak Thursday Musical guest 
Beck Friday Angie Harmon 
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when you place an order 
online at samgoody.com 
Choose from selected titles.* 


Order by Dec. 19 to ensure 
delivery by Dec. 24, 1999, 

*Not valid with any other offer. 
Offer good through Dec, 31, 1999. 


Low prices, top 
selection and great service. 


music, movies and more, 


AMAZING 
GRACE... 


DON’T LET IT 
VANISH WITHOUT 
A TRACE. 


1.800.CALL.WWE 
www.worldwildlife.org/act 


pe 
Get your free World Wildlife Fund Action Kit and help leave our children a living planet. ( f J) 


WWE 


WEDNESDAY.°*° 3 


re re F 


TO NOT SO BOLDLY Go... 


8-9Ppm 

ULTIMATE TREK: STAR TREK’S 
GREATEST MOMENTS (UPN, TV-PG) 
This totally inane clip show has to be 
the single worst idea in the 30-some- 
odd-year history of Star Trek—and 
that’s taking Star Trek V into account. 
Host Jason Alexander (above) squeezes 
himself into a Trek uniform and hatch- 
es an incredibly unconvincing Captain 
Kirk impersonation to introduce lame 
segments like “Ultimate One-Liners.” 
The special brings to light an interest- 
ing paradox: This sort of thing is only 
of interest to die-hard fans, yet those 
fans would be insulted to be told, so 
crassly, what Star Trek’s greatest 
moments are.D —Marc Bernardin 


8-9pm 

DAWSON’S CREEK (WB, TV-14-D) 
Is Pacey getting a little too chummy 
with Joey? Dawson sure thinks so, 
and he’s not having it. 


9-10PM 

GARTH BROOKS & THE MAGIC 
OF CHRISTMAS (NBC, TV-PG) As 
long as we don’t have to suffer 
through the magic of Chris Gaines. 


9-10:30pPm 

JEANNE AND THE PERFECT GUY 
(Sundance Channel) Sundance 
Channel once again recognizes 
World AIDS Day with the television 
premiere of this AIDS-themed 
French musical. 


10:30-11Ppm 

THE MAN SHOW (Comedy Central, 
TV-14) Jimmy and Adam move from 
one set of stereotypes to another 
as they turn the tables with “The 
Woman Show.” Gee, you don’t sup- 
pose they'll talk about stuff like Ally 
McBeal and dieting? 


THURSDAY 


8-11Ppm 

USA’S IMPROV-ICE (USA) 
Katarina Witt joins other 
champion ice-skaters for un- 
prepared live routines set to 
assigned musical numbers. 


8:30-9Ppm 

JESSE (NBC, TV-PG) Jesse 
disses Diego only to turn 
around and try to win him 
back. How this differs from 
every other episode of the 
sitcom, we can’t say. 


9-10Pm 

TOTALLY OUT OF CON- 
TROL: VEHICLES (ABC, TV- 
14-V) There’s nothing funny 
about a car on a one-way 
collision course with disas- 
ter. Oh, wait. Yes there is. 


9-10PmM 

ACTION (FOX, TV-MA-DLS) 
With sweeps month over, the 
under-performing Jay Mohr 


TO 


December 2 


comedy is back, but for how 
long? This double shot of 
episodes may hold the 
answer. 


10-11Pm 

ER (NBC, TV-PG) Asnowstorm 
rages outside the hospital, 
but the heat is on inside for 
Ross when a patient’s condi- 
tion takes a tragic turn for 
the worse. (R) 


[ SERIES DEBUT ai 


10:30-11Ppm 

TURN BEN STEIN ON (Com- 
edy Central, TV-PG) The 
monotone marvel is now the 
star of two self-titled TV pro- 
grams on Comedy Central. 
When not giving his money 
away, Stein uses this talk 
show to wax funny on such 
topics as showbiz nepotism 
and being a “rich Jew.” Plus, 
you’ve just got to like a guy 
who sings his own theme song. 


A SPECIAL WEEK OF 


Valerie Bertinelli 


Melissa Gilbert 


Heather Locklear 


Ally Sheedy 


fee AVE CETENSSREAN 


9-11PmM 

SPORTS ILLUSTRATED’S 20TH CENTURY SPORTS 
AWARDS (CBS) Turns out Muhammad Ali was right all 
along. He is the greatest! At least, he will be honored as 
one of them at this live gala event celebrating the best 
athletes and achievements of the past 100 years. Michael 
Jordan, Wayne Gretzky, and Hank Aaron will be among the 
who’s who of stars joining Ali in attendance. Says produc- 
er Ken Ehrlich quite simply: “There’s never been a collec- 
tion of sports heroes like this in one place at one time.” 
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INTIMATE PORTRAITS 


week 


DEC. 6 - DEC. 10 
WEEKNIGHTS AT 


7PM ET/PT 


Cyndi Lauper 


www.lifetimetv.com 


GRAND PRIZE: Two round trip tickets to 
Hollywood, California, plus tickets to the 
taping of a game show. 


Send your answers on a 3”x 5” postcard, 
along with your name, address, age and 
phone number to: A&E / Game Show 
Sweepstakes, P.O. Box 725, Radio City 
Station, New York, NY, 10101. 


OFFICIAL RULES: NO PURCHASE NECESSARY. Void where 
prohibited. To enter, submit answers with your name, company, 
business addresses, daytime telephone numbers and mail 
answers and your identifying information on a 3 x 5 postcard 
to: P.O. Box 725, Radio City Station, New York, NY 10101. All entries 
must be received on or before December 10, 1999. Entries 
become the sole property of Entertainment Weekly Inc. and 
none will be returned. One entry per person. Sponsors not 
responsible for late, misdirected, or postage due mail. Eligibility 
is limited to US residents over 18. One winner will be chosen 
from all entries received in a random drawing on or about 
December 13, 1999 by Entertainment Weekly Inc., whose 
decisions on all matters shall be final. Odds of winning 
determined by number of entries received. Distribution: 
1,350,000. One winner will receive a Grand prize, winner must 
sign affidavit/release of liability and return it within 14 days of 
the date printed on notification or alternate winner will be 
determined. Grand Prize of a 2-consecutive night trip for two to 
the taping of a game show in the United States. Prize trip 
consists of round trip coach air transportation for Grand Prize 
Winner and a guest between major airport nearest winner's 
residence and the studio, 2-consecutive-night first-class hotel 
accommodations (double occupancy), transfer to/from the 
airport, and tickets to the taping of a game show. Employees of 
A&E Television Networks, including friends and family, or Time 
Warner Inc., Time Inc., and Entertainment Weekly, Inc., their 
affiliates, advertising and promotion agencies and their 
employees and family/household members are not eligible. 
Winner will be notified on or about December 15, 1999. For the 
winner’s name available on December 27, 1999 send a self- 
address stamped envelope to the address listed above. Winner 
will be required to sign and return an affidavit of eligibility and 
liability/publicity release within 14 days of receipt of notification 
attempt. No transfer or substitution of prize permitted except 
if necessary due to show unavailability, then a prize of equal or 
greater value will be awarded. All taxes are the sole 
responsibility of the winner Entry into sweepstakes does not 
require program viewing. Answers not necessarily found in A&E 
Television Biography series Networks . 


December 3 


FRIDAY 


8-9pm 

THE GREATEST CRIME 
FIGHTING GADGETS 
(TLC, TV-PG) One-stop 
shopping for all you 
James Bond wannabes 
out there, featuring the 
gizmos good guys use to 
catch the bad ones. 


9:30-10Pm 

THE HUGHLEYS (ABC, 
TV-PG) They say this cat 
Isaac Hayes is a bad 
mutha.... Shut your 
mouth. But I'm talkin’ 
about Isaac Hayes guest- 
starring on the sitcom. 


Then we can dig it. 8:30-9pm 


SNOWDEN’S CHRISTMAS (CBS, TV-G) The nifty 


10-MIDNIGHT 

AFTER ALL (BET, TV-PG) 
In this adaptation of a 
Lynn Emery novel, Holly 
Robinson Peete stars as 
a television reporter 
fighting corruption in 
her old South Central 


neighborhood. when you need him? G 


SATURDAY December 4 
8-10Pm 

YOU’VE GOT MAIL 
(HBO, TV-PG) You’ve got 
Meg Ryan. You’ve got 
Tom Hanks. You’ve got 
Sleepless in Seattle with 
computers! 


8-9pm 

THE PRETENDER (NBC, 
TV-14) Jarod goes “ex- 
treme athlete” on us 


BURN THE FLOOR (PBS, TV-PG) This kickoff for 
Great Performances’ fall dance season purports to 
bring the ballroom genre into the 21st century. The 
results? A barechested man (a la Lord of the Dance) 
and his knee-padded partner (think fly girl) cha- 
cha in a Mad Max setting. When they do go tradi- 
tional, dancing to Richard Rodgers’ “Carousel 
Waltz,” the effect is about as riveting as an over- 
dose of Lawrence Welk. If it weren’t for the impres- 
sive jitterbug numbers and whimsical costumes by 
Bonita Bryg, one would be tempted to change the 
title to Burn This. C- —Eijleen Clarke 


“CHECK LOCAL LISTINGS 


stop-motion animation in this frosty offering is a 
welcome nod to classic holiday specials of yester- 
year like Rudolph the Red-Nosed Reindeer and The 
Year Without a Santa Claus. The bland vocal cast 
(including Peter MacNicol, Kathy Najimy, and Michael 
McKean) and even blander script about a group of 
lost toys en route to New York, however, don’t pro- 
vide the same yuletide punch. Where’s Heatmiser 


while investigating a 
suspicious bungee- 
jumping mishap. Rad. 


8-9pm 

EVERYDAY ELEGANCE 
HOLIDAY SPECIAL (Ro- 
mance Classics, TV-G) 
Sultan of style Colin 
Cowie offers holiday par- 
ty planning tips. Our sug- 
gestion: lots of eggnog. 


| 10-11Pm 


DENNIS MILLER: THE 
MILLENNIUM SPECIAL 
(HBO, TV-MA) Miller’s 
fifth HBO special affords 
the comic an opportuni- 
ty to crack wise on the 
past 1,000 years. 


11:30Ppm-tam 
SATURDAY NIGHT LIVE 
(TV-14) The queen of 
indie flicks meets the 
king of indie rock when 
Christina Ricci and Beck 
do SNL. 


The people you thought you knew” 


See how the wheel of fortune has changed for your favorite game 
show personalities and when their happiness was in jeopardy. 


Begins Monday, December 6 
at 8pm et/9pm pt 


Special Guest Host Alex Trebek Escape the ordinary’ 


Sponsored in part by Biography.com 


Biography is a registered trademark of A&E Television Networks. ©1999 A&E Television Networks, All Rights Reserved. Photos: 
Dale Berman/Outline; GOariene Rubin/Outline; David Strick/Outline; Caro! Friedman/Oulline; @Bob Riha Jr/Gamma Liaison. 
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7-8PmM 

WINNIE THE POOH AND 
CHRISTMAS TOO! (ABC, Tv- 
Y) Pooh and Piglet pose as 
Santa in the return of this 
animated special. (R) 


8-9:30pm* 

MY FAVORITE BROADWAY: 

THE LEADING LADIES (PBS, 
| TV-PG) It’s a diva lover’s 
dream come true as the 
women who put the broad in 
Broadway convene for a 
night of showstoppers. Julie 
Andrews hosts. 


7:30-8Pem 

KING OF THE HILL (Fox, Tv- 
PG-DS) Hank’s encounter 
with a dolphin proves to be 
more than the big fella bar- 
gained for. (R) 


“CHECK LOCAL LISTINGS 


8-9:30pm 

ATTENTION SHOPPERS 
(STARZ!) Talk about typecast- 
8-9Ppm ing. Luke Perry plays Ameri- 
TOUCHED BY AN ANGEL ca’s favorite soap opera star 
(CBS, TV-PG) A limo driver in this comedy pic on the cost 
looking for a few extra bucks of fame. Casey Affleck and 
puts his family at risk when Kathy Najimy also appear. 

he takes a job that’s not 
quite on the up-and-up. An- 
gels, this is your cue. 


8-9pm* 

NATURE (PBS, TV-G) “Wis- 
dom of the Wild” explores the 
ways animals teach humans. 


“CHECK LOCAL LISTINGS 


8-9Ppm 

A ROSIE CHRISTMAS (ABC, 
TV-G) Rosie O’Donnell proves 
she’s both a little bit country | 
and alittle bitrock &rollas_ | 
she teams up to sing holiday | 
numbers with Trisha Year- 


8-8:30Pm 

THE SIMPSONS (Fox, TV-PG- 
L) There’s nothing wrong 
with stacking a few Zs during 
church. Just ask Homer. (R) 


wood, Donny Osmond, and 
others. 


8-10Pm 

RICHIE RICH’S CHRISTMAS 
WISH (Fox Family, TV-PG) The 
made-for-TV movie begs the 
question, if he’s so damn rich, 
what does he need a Christ- 
mas wish for anyway? 


8:30-9Ppm 

FUTURAMA (Fox, TV-PG-D) 
Farnsworth treats the crew 
to a well-deserved vacation— 
on the spaceship Titanic. (R) 


8:30-9pm 
THE TOURIST (Travel Chan- 


9-11PmM 

OPRAH WINFREY PRESENTS: TUESDAYS WITH MORRIE 
(ABC, TV-PG) After more than two years on the best-seller 
list, Mitch Albom’s brief memoir gets the inevitable 
made-for-TV treatment. Fortunately, this smooth-flowing 
movie remains mostly true to the book’s quaint story of 
weekly visits between sports columnist Albom (Hank 


Azaria) and his former sociology professor (Jack Lemmon), 
who is dying of Lou Gehrig’s disease. And while we hear 
perhaps too much of the book’s often trite prose (on 
screen, some of Lemmon’s “aphorisms” sound too much 
like Yoda reading a fortune cookie), the ultimate lessons 
about love and death are enough to touch even the most 


skeptical TV viewer. B+ —dJoshua Rich 


DECEMBER 3, 1999 


SUNDAY December 5 | 


8-MIDNIGHT 


GREED (Turner Classic Movies) The behind-the-scenes sto- 
ry of this Erich von Stroheim classic is almost as fascinat- 
ing as the one presented on screen back in 1924. Originally 
clocking in at over nine hours, this tale of a couple torn apart 
by lottery winnings was whittled down by the studio to just 
135 minutes, with the remaining footage destroyed. Now 
thanks to producer Rick Schmidlin (the man behind last 
year’s Touch of Evil rerelease) and the aid of 360 still photos, 
this silent-era epic has been reconstructed to match von 
Stroheim’s original shooting script. “It is one of the most 
intriguing, emotionally draining stories possible,” says 
Schmidlin. “What the viewer will get is the most vivid glimpse 
of the first part of the century that we will ever have.” 


nel, TV-G) Funnyman Rick 
Bronson visits Philadelphia in 
search of a little brotherly 
love. So what’s he doing 
hanging out with Rasta Chris, 
the city’s rudest bartender? 


9-10PM 
ROCKED TO DEATH: 
MICHAEL HUTCHENCE: 


| THE E! TRUE HOLLYWOOD 


| STORY (E!, TV-PG) Sure, INXS 


TEMPESTT BLEDSOE ALERT! | 


had some hits, but isn’t call- 
ing Hutchence “the voice and 
soul of 80s rock & roll” over- 
doing it just a bit? Well, you 
know the rule: You die under 
40, you get immortalized on E!. 


9-11PM 

COUNTDOWN 100: GREAT- 
EST ACHIEVEMENTS OF 
THE 20TH CENTURY (TLC, 
TV-PG) What, no New Coke? 


9-11Pm 
SANTA AND PETE (CBS, TV- 
G) The ex-Cosby Show star 


joins James Earl Jones for 
this holiday film based on the 
Dutch legend of St. Nicolas. 


9-11Pm 

VH1/VOGUE FASHION 
AWARDS (VH1) It’s Attack of 
the Beautiful People as 
Heather Locklear and Puff 
Daddy host live from the 

Big Apple. 


9-10PMm 

THE X-FILES (Fox, TV-14-V) 
A teen is accused of a brutal 
murder. Of course, it can’t be 
that simple when Mulder and 
Scully are around. 


9-10Pm 

BY ANY MEANS NECES- 
SARY? (Discovery Channel, 
TV-G) A profile on law-en- 
forcement tactics used 


| to combat angry mobs. Trust 


us, fewer things are more 
disconcerting than police 
proudly showing off their 
“less than lethal” weaponry. 
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AFTER SOUTH PARK 


The Century of Sex, a decade-by-decade look at America’s 20th-century 
sexual revolution, is as fascinating as it is titillating. by L.S. Klepp 


THE SEXUAL REVOLUTION 
was a miserable failure, if you 
take it in the utopian terms 
mandated in the ’60s: We 
didn’t make love, not war, 
happily ever after. We did 
get The Jerry Springer Show 
and The Starr Report, plus 
plagues, problems, and public 
embarrassments. But drop 
the notion that the revolution 


was conjured out of thin air | 
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in about 1967, and a different 
picture emerges. Take a 
longer view, and the sexual 
was both in- 
evitable and successful, may- 


revolution 


be the only successful revolu- 
tion of the century. It was a 
slow but drastic transforma- 
tion of culture and society 
that began no later than 1912 
and was closely connected to 
two other developments, 


1999 


WANTED 


in my Maidenform bra 


This 
is 
Benjamin 
He's 
alittle 
worried 
about 
his 
future 


THE GRADUATE, 


NNE BANCROFT »» DUSTIN HOFFMAN : KATHARINE ROSS 
K HENRY PAULSIMON. SIMON .. GARFUNKEL 
NICHOLS TECHNICOLOR’ PANAVISION 


ao : 
pk ( 
fa RT: 
jf bmrenons | LAWRENCE TURMAN 


eat tron ag 


SEXY AS THEY WANNA BE (1) Burt Reynolds’ 1972 nude 
centerfold for Cosmopolitan magazine; (2) a Maidenform 
bra advertisement, circa 1954; (3) risqué fruit-crate 
art for Buxom Melons, circa 1930; (4) the poster for 

the 1967 film The Graduate; (5) a 1941 Beautyrest 

ad showing the ideal American bedroom of the day 


it. It’s a lively, casual mosaic 
of anecdotes, statistics, histor- 
ical road markers, and pre- 
served-in-amber slices of sex 
life, with no room left to dis- 
cuss psychological or histori- 
cal complexities. But within 
its basic framework—the lib- 
eration of the libido—every- 


| the urbanization of life and 
the emancipation of women. 
This is the picture 
you get from The Gen- 

| tury of Sex, journalist 
James R. Petersen’s 
Hugh Hefner-commis- 
sioned account of the 
sexual transformation 
of American life and the 
frantic efforts to con- 


BY 
James R. 
Petersen 


$35 


thing falls into place. 

And everything is here, 
from Evelyn Nesbit, 
the 16-year-old beau- 
ty riding naked ona 
velvet swing in Stan- 
ford White’s love nest, 
to Monica giving Lew- 
inskys in the Oval Of- 
fice; from Anthony 
Comstock, the self- 


GROVE 


ceal, thwart, and deny 


SS appointed turn-of-the- 


AT THE SUN/HYPERION 


TESY OF JUMP 


UR 


BY CHAIS RASCHKA, CC 


HAPPY TO BE NAPPY: ILLUSTRATION 


NOPF 


¥ OF DRAGONFLY BOOKS/K 


CEPEDA, COURTES 


ON |LLUSTRATION BY MARK MATCHO; NAPPY HAIR: ILLUSTRATION BY JOE 


\ inPaperback 


The Official eBay Guide 
to Buying, Selling, and 
Collecting Just About 
Everything Laura Fisher 
Kaiser and Michael Kaiser 
(Fireside, $15, first published 
in 1999) Guide to online 
bidding offers smart advice 
on price haggling, product 
searches, and more. 


Amsterdam jan McEwan 
(Anchor, $12, 1998) Last 
year’s Booker Prize winner 
is a sharp novel of two men 
who meet at the funeral of 
a woman they both loved. 


Nureyev: His Life diane 
Solway (Quill, $16, 1998) 
Absorbing biography of the 
great ballet dancer 
gracefully blends epic 
sweep with human insight. 


Gates of Eden Ethan Coen 
(Delta, $12.95, 1998) 
Distinctive, offbeat 
collection of short stories 
penned by one half of the 
filmmaking team behind 
Fargo and Raising Arizona. 


century censor and sex 
scourge, to his contemporary 
dour feminist incarnation, 
Catharine Mackinnon; from 
the “white slave” panic of 1910 
to the “satanic ritual abuse” 
panic of the 1980s. 

By the time Petersen reach- 
es the climax of the revolution 
in the 1970s, he resembles a 
waiter in an overcrowded 
restaurant, darting between 
orgies at Studio 54 and Plato’s 
Retreat, The Joy of Sex, gays 


and lesbians, sex shops, and 
Marilyn Chambers, an Ivory 
Snow model, in the porn clas- 
sic Behind the Green Door. 
There are many “firsts” — 
the first movie smooch (in 
The Kiss, in nickelodeons cir- 
ca 1896), the first movie sex 
symbol (Theda Bara), the first 
porn film (A Free Ride, 1915). 
Also one of the first explicit 
sex manuals for women (The 
Wedding Night, circa 1900, by 
Ida Craddock, who was hound- 
ed to suicide by Comstock), 
and the first vibrators (ex- 
pensive electrical gadgets 
operated by doctors in their 
offices circa 1910 to induce 
therapeutic “hysterical parox- 


| ysms” in women suffering 
| from “hysteria”). 


Petersen suggests that the 
younger generation of the ’20s 
was the first “to embrace sex 
as the central adventure in 
life”; one writer summed it up 
as a shift of the sexual center 
of gravity “from procreation 
to recreation.” The best mea- 
sure of the shift, which fills 
most of the book, is the in- 
creasing tolerance, despite 
fierce resistance, of publicly 
available sexual images and 


| publications. So we move from 


the censorship of the mere 


| mention of extramarital sex or 


prostitution in Theodore 
Dreiser’s novels to the court- 
room triumphs of D.H. Law- 
rence’s Lady Chatterley’s 
Lover and Henry Miller’s Trop- 
ic of Cancer; from stag films in 
smoky lodges to adult videos 
at the mall; from pulp maga- 
zines and pinups to Playboy. 
And yes, Hefner, Playboy’s 
founder and philosopher, who 
contributes a foreword to the 
book, is also one of its heroes, 
arriving with fanfare in the 
chapter on the 1950s. You al- 
most expect, along with the 
book’s engaging illustrations, 
a centerfold of Miss 20th 
Century to pop out. Hefner’s 


brand of merchandised fanta- 
sy does come in for criticism 
from some quoted feminists 
here, but he gets the last 
word, because if this book 


| proves something, it’s that 


BET WEENEL 


the real sexual revolution and 
women’s liberation are two 
sides of the same American 
coin, a very civilized multi- 
plication of individual choices 
and freedoms. A- 


NEO 


The inside scoop on the book world 


@ IT’S NAPPY TIME Books about blonds, 
dreadlocks, and bad *80s haircuts have 
all made it into print recently, but one 
particular coiffure has caused more of 
a rumpus than a bad hair day. Nappy 
Hair, a 1997 African-American-themed 
call-and-response book by Garolivia Her- 
ron, ignited a media debate last year when 
some parents branded the story—the tale 
of a little black girl with hair so stubborn and 
“willful” it can’t be tamed—as racist and insult- 
ing. Now author bell hooks has added to the con- 
troversy with her own children’s book, Happy to 
Be Nappy, an ode to kinky hair that’s = 
accompanied by cheerful watercolor illus- ; 
trations. “I thought [Herron’s] book was 
really negative,” hooks says bluntly. “I 
think if anybody is going to read that book 
to a child, they need to contextualize it 
because even the images are ugly.” Her- 
ron responds, “My book and bell’s book 

are celebrating different things... If 
you’re a careful reader, you’ll know | love 
[nappy] hair. It’s the perfect metaphor 
for the resilience and vitality of 

African-American culture.” She’s now 
incorporating the Nappy Hair story into a 
young-adult novel. Stay tuned for Nappy Hair Wars Il. 


@ THE CHINESE SYNDROME Newly minted Na- 
tional Book Award winner Ha Jin—whose wistful 
tale Waiting snagged the fiction prize— 
is thrilled about his victory, but he doesn’t 
think it’s unusual that he won the pres- 
tigious honor while writing in his second 
language. “After I was hired at Emory Uni- 
versity, I had to publish—and keep publishing—in English,” says 
Ha Jin, who emigrated from China in 1985. “It was for practical 
reasons.” He’s now working on a follow-up novel about mad- 
ness, tentatively titled The Crazed.... In other news last week, 
Stephen King and Peter Straub signed a $13.4 million deal with 
Random House to pen a sequel to their 1984 best-seller, The Tal- 
isman. Look for it in July 2000. —Lori Tharps and Clarissa Cruz 


HAIR RAISING hooks’ 
(top) and Herron’s 
controversial kids 
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CONVERSATIONS WITH WILDER Cam- 
eron Crowe (Knopf, $35) Hoping to 
do for Billy Wilder what Francois 
Truffaut did for the Master of Sus- 
pense in his 1967 Hitchcock, writer- 
director Cameron Crowe (Jerry 
Maguire) found himself interview- 
ing a far less loquacious auteur. 
Still, his gentle persistence with 
the testy 93-year-old Austrian 
director of such classics as The 
Apartment, Double Indemnity, and 
Sunset Boulevard paid off. Though 
there have been several Wilder 
biographies in recent years, this 
is probably the best book about 
his work to date, since Crowe is 
able to extract so much new 
behind-the-scenes detail from the 
notoriously reticent filmmaker. 
True, his subject’s evasiveness oc- 
casionally prompts Crowe to awk- 
wardly switch gears or toss out 
silly questions. But when Wilder 
reminisces—on Ernst Lubitsch 
(for whom he scripted Ninotch- 
ka), Marilyn Monroe (“a continu- 
ous puzzle, without any solution”), 
Marlene Dietrich (“Mother Teresa 
with better legs”), or his thwarted 
wish to direct Schindler’s List as 
a memorial to his family, murdered 
at Auschwitz—he reveals the hu- 
manity beneath his much-vaunted 


cynicism, B+ —Charles Winecoff 


THE RED DEVIL: TO HELL WITH CAN- 
CER—AND BACK Katherine Russell 
Rich (Crown, $22) It’s hard to imag- 
ine a memoir about a young wom- 
an’s exhausting 10-year battle with 
cancer as anything but depress- 
ing, but Rich’s spirited and often 


hilarious narrative is a stirring 
exception. At 32, she discovers a 
tumor in her breast just weeks af- 
ter leaving her husband. Convinced 
that she has “break-up cancer,” and 
exasperated by hovering friends, 
she forms the Halt and the Lame 
Club with a pal who had been hit by 
a car. She also details an affair with 
a creepy boyfriend who has a thing 
for traumatized women. But Red 
Devil is as humorous as it is honest: 
“Cancer demands that you rejoice 
in life,” she writes. “Your soul 
multiplies against the invading 
cells...you invoke pleasure to off- 
set the pain.” A- —CC 


STEPHEN SPENDER: A LIFE IN MOD- 
ERNISM David Leeming (//olt, $27.50) 
His personal association with Sir 
Stephen Spender notwithstand- 
ing—they taught a graduate semi- 
nar on Henry James together in 
1987 at the University of Connecti- 
cut—Leeming can’t quite dispel 
the traces of musty academic awe 
that permeate this reserved liter- 
ary biography of the British poet, 
who died in 1995. Though he covers 
everything from Spender’s youth- 
ful infatuation with the sexual free- 


dom of pre-Hitler Germany, to his | 
dalliances with lovers of both sexes 


and his sometimes rocky friend- 
ships with the likes of T.S. Eliot, 
Virginia Woolf, and Christopher 
Isherwood, to his final, scattered 
years as a rather lonely celebrity- 
seeker, Leeming’s prose reads like 
a dissertation. B- —CW 


GIRLS, BOYS, BOOKS, TOYS: GEN- 
DER IN CHILDREN’S LITERATURE 
AND CULTURE Beverly Lyon Clark 


LIP SHTICK Wilder and Shirley MacLaine get goofy filming The Apartment 


and Margaret R. Higonnet, Eds. 
(Johns Hopkins, $45) With titles 
like “A Bad Hair Day for G.I. Joe” 
and subjects like sexuality in Sleep- 
ing Beauty, this collection would 
seem like a must-read for any gen- 
der-conscious pop-culture maven. 
Disappointingly, except for the 
above, along with plucky essays on 
dinosaur fads, Mary Poppins, and 
feminist criticism of children’s liter- 
ature, most of the 16 essays are 
unreadable, One is straight-facedly 
titled “Discourses of Femininity 
and the Intertextual Construction 
of Feminist Reading Positions.” By 
applying eye-crossingly dull, re- 
lentlessly formulaic academese to 
subjects brimming with color and 
controversy, these writers do a dis- 
service to both nonacademics who 
won't finish this book and the poor 
grad students who will be forced 
to. C- —Margot Mifflin 


SLEEPING WITH EXTRA-TERRESTRI- 
ALS: THE RISE OF IRRATIONALISM 
AND PERILS OF PIETY Wendy Kaminer 
(Pantheon, $24) What Kaminer did 
to the recovery movement in J’m 
Dysfunctional, You're Dysfunc- 
tional she now does to the whole 
menu of contemporary “spirituali- 
ty” and gullibility, making hash out 
of New Age “gurus” like Deepak 
Chopra, the repressed-memory 
craze, and people on intimate terms 
with angels and aliens. No one to- 
day attacks religion with the satiri- 
cal gusto of Mark Twain and H.L. 
Mencken, but Kaminer—who’s tart 
but patient and reasonable in de- 
fense of reasonable doubt—comes 
close. Sleeping With Extra-terres- 
trials won't have any effect, since 
Kaminer’s subjects don’t tend to be 
swayed by reason. For the rest of 
us, though, it’s a bracing, thought- 
provoking book. A- LSK 
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TREND OF THE WEEK 


Literary Rappers 


Three acts have recently 
released books: Snoop 
Dogg’s memoir Tha 
Doggfather, rap duo 
Kane & Abel’s novel Eyes 
of a Killer, and the late 
Tupac Shakur’s poetry 
collection The Rose That 
Grew From Concrete. 


MY GARDEN (BOOK) Jamaica Kincaid 
(Farrar, Straus & Giroux, $23) In 
this passionate and prickly collec- 
tion of horticultural essays, Kincaid 
explores her love-hate relationship 
with gardening, which inspires in 
her both “satisfaction and despair.” 
In a potpourri of musings, the An- 
tigua native enthuses about her 
favorite hollyhocks in her Vermont 
garden; rants about winter's frozen 
landseape (she spends the chilly 
months salivating over seed and 
bulb catalogs); details pilgrimages 
to Kew Gardens and Monet’s Gi- 
verny; and compares the history 
of formal gardens with that of co- 
lonialism. Thanks to Kineaid’s lux- 


THE BROWSER 


journal. B+ 


uriant insights (“Memory is a gar- 
dener’s real palette”), it’s a robust 
hybrid of memoir and gardener’s 
—Megan Harlan 


THE TINY ONE Eliza Minot (Knopf, 
$22) In this luminous debut novel, 
8-year-old Via re-creates the Feb- 
ruary day her mother died in a car 
crash, from the bowl of Sugar 
Smacks she ate for breakfast, to 
the giddy anticipation she felt when 
her father appeared in the middle 
of math class to take her home, to 
the first numb night spent in a 
house full of mourners. Details like 
these, along with funny, warm 
memories of the Revere family’s 
life together in small-town Massa- 
chusetts, leaven the book’s heart- 
breaking, but unflinching, look at 
death. Minot has written an ach- 
ingly beautiful tale of loss and re- 
demption. A —Rhonda Johnson 


LASTANZA: NEW ORLEANS POLICE 
STORIES O’Neil De Noux (Pontalba, 
$24.95) These short stories may be 
shamelessly semiautobiographical, 
but De Noux’s frank approach 
skirts any potentially maudlin pit- 
falls and only adds heft to his com- 
fortable, down-to-earth fiction. In 
this collection, covering 17 episodes 
in the working life of Det. Dino 
LaStanza, he offers a raw glimpse 
of police work that makes even 
an in-your-face series like NBC’s 
Homicide: Life on the Street look 
positively polished. De Noux’s own 
experience as a New Orleans police 
officer and his intimate knowledge 
of the Big Easy’s residents, neigh- 
borhoods, and cemeteries make for 
compelling stories, both gritty and 
humane. A —Daneet Steffens 

Morereviews at www.ew.com 

(AOL keyword: EW) 


Opening lines from recently published books 


“When the plague came, on those chilly days of 


autumn, some said it was a terrible new weapon of war. The 


plague germs were inserted into aspirin made by the German 
drug company Bayer. Take an aspirin for a headache and 
the germs will creep through your body. Then your fate 


is sealed.” From Flu: The Story of the Great Influenza 


Pandemic of 1918 and the Search for the Virus That Caused 
it (Farrar, Straus & Giroux, $25), by GINA KOLATA 


“A quick confession: 1 discovered Clive Barker’s work 
through a comic book, a graphic rendition of his brilliant 
story ‘In the Hills, the Cities’ that had the good sense to leave 
much of his language intact.” From ARMISTEAD MAUPIN’s 
foreword to The Essential Clive Barker (HarperCollins, $27.50) 


Baldacci’s new thriller, Saving Faith, de- 
buts at No. 1. The rambling suspense 
tale contains the author’s usual mix of 
corrupt politicians, breathy sex scenes, 
and improbable plotting, but no matter: 
650,000 copies of the book are in print 
after a single pressrun. Meanwhile, 
perennial best-seller Tony Hillerman 


BEST-SELLERS 


‘SAVING’ GRACE 
OOKS LIKE READERS are in the DAVID 


mood for a little potboiler to go 
with Thanksgiving dinner, as David 


SAVING 


FAITH 


debuts at No. 6 with Hunting Badger, the latest in his long- 
running Leaphorn-Chee Navajo detective series. 


WEEKS ON LIST 


SAVING FAITH David Baldacci, Warne: 


POP GOES THE WEASEL James Patterson, Little, Brown, $26.95 .......... 4 
A WALK TO REMEMBER Nicholas Sparks, Warner, $19.95 ........-...++-+- 6 
IRRESISTIBLE FORCES Danielle Steel, Delacorte, $26.95 ...........++++-- 2 
“O” IS FOR OUTLAW Sue Grafton, Holt, $26 ..... 2.2.20 cece e eee ee eee 5 


HUNTING BADGER Tony Hillerman, HarperCollins, $26 
PERSONAL INJURIES Scott Turow, Farrar, Straus & Giroux, 


HEARTS IN ATLANTIS Stephen King, Scribner, $28.........-.-2-.-0+2++2 9 
BLUE AT THE MIZZEN Patrick O'Brian, Norton, $24...........22+-+00055 3 
TARA ROAD Maeve Binchy, Delacorte, $24.95. ..... 0.000 c0c esse ee eeees 23 


*TiS Frank McCourt Scrilmen S26. secs. - os wae ee lale ole alasiain'als[oisraiaiale'« 8 
GUINNESS WORLD RECORDS 2000: MILLENNIUM EDITION.................. 9 
Guinness Publishing, $25 

TUESDAYS WITH MORRIE Mitch Albom, Doubleday, $19.95............. 106 
SUGAR BUSTERS! H. Leighton Steward, Morrison C, Bethea, .......... 78 
Sam S. Andrews, and Luis A. Balart, Ballantine, $22 

HAVE A NICE DAY! Mick Foley, Regan Books, $25.........-...2000020008 4 
THE NEW NEW THING Michael Lewis, Norton, $25.95 ...........-.+4+5-. 2 
THE GREATEST GENERATION Tom Brokaw, Random House, $24.95 ...... 44 
PEESEDUCATED CHILDS oa iors otra ois ne, artes mia beans a te Bin dienes oth oer aye erate 1 
William J. Bennett, Chester E. Finn Jr., and John T.E. Cribb Jr., 

Free Press, $80 

WHEN PRIDE STILL MATTERED David Maraniss, Simnon & Schuster, $26... .7 
A MAN NAMED DAVE Dave Pelzer, Ditton, $19.95 .......... eee sree eee 5 
THE CARBOHYDRATE ADDICT’S LIFESPAN PROGRAM ..........-..-..+--+: 5 
Richard F. Heller and Rachael F. Heller, Plume, $15.95 

VINEGAR HILL A. Manette Ansay, Avon, $13. .... 0.20.06 cece eee er eee ee | 
RIVERS CROSS: BAY HEARD, jaye\c:<) states Vis sisisis osle' else wie vic.cje cleis.siotrte Wivlars ere eee 5 
Breena Clarke, Little, Brown/Back Bay oS 

ANGELA'S ASHES Frank McCourt, S&S/Touchstone, $14............655 25 
DR. ATKINS’ NEW CARBOHYDRATE GRAM COUNTER ...................... 6 
Robert C. Atkins, M. Evans, $4.95 

DR. ATKINS’ NEW DIET REVOLUTION Robert C. Atkins, Avon, $14 .........6 
MEMOIRS OF A GEISHA Arthur Golden, Vintage, $14 ...............+-. 43 
THE POISONWOOD BIBLE Barbara Kingsolver, HarperPerennial, $14 ..... 8 


LEFT BEHIND 
Tim LaHaye and Jerry B. Jenkins, Tyndale House, $13.99 
THE OLD FARMER’S ALMANAC 2000 . .. 2... 2. ee eee eee ee tees 9 
Edited by Judson D. Hale, Villard, : 
SOURCE: PUBLISHERS WEEKLY 
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ANNY CLINCH: 


Vodles of Noodles 


Boxed sets from performance artists Phish and the Grateful Dead 


Grateful 
Dead 


Hampton 
Comes 
Alive 
ELEKTRA 


So Many 
Roads 
(1965-1995) 


ARISTA 


PITY THE POOR BOOTLEG- 
ger. The best music by jam 
bands like the Grateful Dead 


and Phish used to be available | 


almost exclusively on illicit 
live tapes—freely traded doc- 


uments where humdrum stu- | 


LOVE YQU LIVE 


Phish’s Trey Anastasio, 
and Garcia (inset) 


eir live shows’ ephemeral, singular flavors. by Will Hermes 


dio performances blossomed | (the latter up to volume 15 at 


via extended improvisation 


Now, with the phenomena of 
MP3 and home CD burners 
upping the ante, marketing 
departments have gotten 
smart, and the underground 
economy now has major-label 
competition hawking lavish 
multi-disc live sets just in time 
for boomer holiday gift-giving. 

Yet for fans and neophytes, 
the commercialization of boot- 
leg culture is actually a good 
thing. In the case of the 
Grateful Dead, the From the 
Vault and Dick’s Picks series 


| last count) have released clas- 
into epic travelogues of sound. | 


sic bootlegs of unprecedented 
sound quality. And with the 
five-CD So Many Roads (1965- 
1995), a comprehensive at- 
tempt has finally been made 
to chronicle the Dead’s 
history in the language 
they spoke best: live 
performance. 

There’s plenty of 
revelation. For those 
who thought they al- 
ways sounded like a 
red-eyed country-rock 
merry-go-round, gonzo 


60s rave-ups like 


ENTERTAINMENT 


“Cream Puff War” and 
“That's It for the Other One” 
show the band bravely strad- 
dling the psychedelic line be- 
| tween bliss and freak-out. For 
those who wrote the band off 
after the mid-’70s, the end- 
stage material with ace piano 
temp Bruce Hornsby shows 
guitar mystic Jerry Garcia in- 
vigorated, still reinventing his 
style while struggling with 
the demons that would kill 
him in 1995. The completists 
will appreciate choice early 
demos and latter-day re- 
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hearsal tapes (including an 
oddly heartbreaking version 
of the traditional Irish song 
“Whiskey in the Jar”), and the 
baffled will be grateful for a 
book with some of the bright- 
est writing ever on the band’s 
music and fans. 

So Many Roads falls short 
of definitive—perhaps appro- 
priate for a band that rejected 
the idea of perfection in its 
art, remaking songs with 
every show. Because it fea- 
tures only unreleased tracks, 
classic takes were omitted; 
because it details the Dead’s 
total life span, it includes per- 
formances of the band at de- 
cidedly low ebb. But in tracing 
their move from drug-fueled 
rock firebrands to jazz-minded 
collective improviser to wist- 
ful elders locking eyes with 
death, it tells a story greater 


than the sum of its parts. 
Phish, who use many of the 
same musical strategies as the 
Dead, have become something 
of their subcultural heirs, with 
fans following tours gypsy- 
style and collecting tapes of 
their every note. Yet the 


groups’ differences are signifi- | 


cant, and begin with their 
names: one a grim toast to 
man’s mortality, the other a 
linguistic prank. The six-CD 
Hampton Comes Alive, which 
documents a two-night stand 
at Virginia’s Hampton Colise- | 
um in 1998, is Phish’s third 
live album in four years, and, 
per usual, it shows them as 
smart, playful, technically ac- 
complished tricksters with a 
deep affection for their fans. It 
also shows a band whose goof- 
ball virtuosity limits its emo- 


tional range. If a typical Dead | 


show is, as one critic put it, 


half baseball game and half 


church, Phish shows mostly 
play out like half baseball 
game, half Comedy Central. 
Their music is long on enter- 
tainment but short on full- 
spectrum empathy. 

That said, Hampton is a de- 
tailed, satisfying portrait. 
Alongside the trademark wit 
(welding Argent’s proto-met- 
al anthem “Hold Your Head 
Up” into “Gettin’ Jiggy Wit 
It”) are moments of delicacy 
(the spiraling jazz-fusion coda 
of “Stash”) and poignancy (a 
sweet take on the Beatles’ 
“Cry Baby Cry”). As a band 
whose lyrics are populated by 
kleptomaniacal pets, space 
monsters, winking drug refer- 
ences, and Psych 101 queries 
into the nature of conscious- 
ness, Phish speak most artic- 


ulately through their jams 
and cover versions, which are 
well represented. In fact, disc 
No. 6—which begins with the 
3eastie Boys’ “Sabotage,” ad- 
ventures through the band’s 
own “Simple” and “Weeka- 
paug Groove,” and finishes 
with a hilariously triumphant 
“Tubthumping”’—may be the 
best single Phish CD ever. 
For layfolk, five- and six- 
CD boxed sets may seem like 
overkill, and admittedly, these 
both sag at points. But for 
bands whose art is about live 
improvisation and stylistic 
breadth, the scale makes 
sense. And trust me: When 
the Internet eventually 
makes every show that every 


jam band has ever played 


downloadable, these boxes 
will read as masterpieces of 
concision. Dead: A- Phish: B 


the industry firmly believe that Davis is 
being ousted, possibly because of over- 
spending on the making and marketing of 
recent albums by Houston and Puff 
Daddy. “Nobody likes the way this is 
going down,” says Elektra Records 
chairman and CEO Sylvia Rhone. “I think 
the way [BMG has] handled Clive has 
been very disrespectful and improper.” 
Rhone, the most powerful African- 
American woman in the music biz, sees 
the potential appointment of Reid, who 
is also black, as “bittersweet... It’s not 
the best way for him to come in.... Hope- 
fully, people will be smart enough 
not to point the finger at [Reid] but 
SS at Zelnick veh who- 
’ ever else sits up in 
BMG’s corporate of- 
fices.” Reid won’t com- 
ment, but the problems 
he’ll face are implicit in 
Kenny G’s reaction: “It’s very 
simple. Clive Davis is Arista 
Records.” (Additional re- 
porting by Adam Winer) 


F ; | = 7 2 once he steps down and that he is mulling offers from BMG 
Hin i | | involving “a new public media company.” 
uy \\ a Wi Despite denials from BMG, some in 
a | © 


This week on the music beat by Tom Sinclair 


@ LAFACE OFF The news last week that industry legend Clive 
Davis, 66, is likely to be replaced come June by LaFace 
Records co-owner L.A. Reid as president of Arista Records 
knocked many for a loop. Worse, the perception that Arista 
parent BMG is forcing him out has left Davis looking like _ 
a pawn ina larger corporate game. Whitney Houston 5 
was quick to offer support: “Clive and | are fam- 
ily. It hurts me to think he’s being treated with 
disrespect.” 

In a statement, Strauss Zelnick, prez and CEO of 
BMG Entertainment, says it’s just business: “I have 
a responsibility to make decisions based on 
what’s right for the company, and 
that includes making sure we 
have an appropriate succession 
plan in place at Arista.” For his 
part, Davis—who founded Arista 
in 1975 and brought up such 
artists as Houston, Patti Smith, 
and Santana—announced he has 
“no plans whatsoever to retire” 


CLIVE AID Davis’ friends rally round 
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Chip Off the OleBloc 


iglesias offers a little bit of Latin—and a whole lot of 
| sex appeal—on his border-blind new album, Enrique 


THE POP PUBLIC MAY 
be tiring of crossover 
Latin heartthrobs by 
now, and that would be 
too bad for Enrique 
Iglesias. The mon- 


Loved You” is Spanish 
in mood but not execu- 
tion—its melody has a 
classic Latin rhythm 
absent from the instru- 
mental support. 


Enrique 
strously popular son of Iglesias As with most cross- 
crooner Julio is poised Enrique over cuties, Iglesias 
for U.S. domination Mise includes Spanish-lan- 


with a slick, undemand- 
ing self-titled record that gen- 
tly sambas its listeners over 
to hit radio’s isla bonita, that 
musical neverland of breezy 
tropical rhythms and sinuous 
Latin guitar touches. 

Long established as el rey 
del mundo in Latin America, 
Europe, and the Spanish- 
speaking U.S., Iglesias doesn’t 
have Ricky Martin’s goofy 
supermodel charm or Mare 
Anthony’s solid salsa creden- 
tials. What he does have is 
an alluring voice, rich and 
controlled, with appealing 
scratched-up edges and a mas- 
terful sense of musical balance. 


The modern-pop-to-south- | 


of-the-border-trad ratio is im- 
peccable throughout Enrique. 
Pensive, swooning Latin gui- 
tar underscores vows of undy- 
ing amor, like the fast-paced, 
soft-rock “I’m Your Man,” and 
combines with castanets and a 
sturdy salsa beat for the hit 


three songs—‘“I’m Your Man,” 
the more Mediterranean 
“Rhythm Divine,” and his 
cover of Bruce Springsteen’s 
“Sad Eyes.” But such is his in- 
stinct for the pleasurably pop- 
py, mid-tempo love song that 
the straight-ahead adult-con- 
temporary radio offerings 
dovetail smoothly with its La- 
tinized content—it’s heartfelt 
and romantic, making dance- 
floor demands somewhere be- 
tween a samba and a sway. 
“You're My #1” overcomes its 
silly title with earnest lyrics 
and convincing singing; even 
Diane Warren’s gloppy “C pad 
I Have This Kiss Forever” 

(with Whitney Houston) ben- 
efits from Iglesias’ slight 
rasp and hint of an accent— 
soft d’s, a lisping Castilian s. 
If audiences aren’t all samba’d 
out from a bon-bon-shaking 
summer, Iglesias may find 
gold in the middle of the 


“Bailamos.” “I Have Always | road. B+ —Arion Berger 
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Korn Liquor 


| Now-sober frontman Jonathan Davis shares his 
110-proof Issues, with less-than-intoxicating results 


KORN HAVE ALWAYS 
gone out of their way 
to inject ugly themes 
into their brutal rap- 
metal. The Bakersfield, | 
Calif., quintet has sung 
about incest, child 
abuse, murder—all in 
one song. Their pre- 
dilection for grim subjects 
continues on Issues. Their 
fourth CD is said to be in- 


spired by singer Jonathan | 


Davis’ battle with alcohol- 
ism—which seems apt, as 
Korn’s songs feel like nothing 
so much as delirium tremens 
set to music. 

Rock has given us some 
great, mostly humorous dip- 
somaniac ditties: the Kinks’ 
“Alcohol,” the Who’s “Whis- 
key Man.” But an entire alco- 
holism concept album, one that 
doesn’t sidestep the disease’s 
deadly human toll, is a rarity. 
Issues is as serious as cirrho- 
sis—and about as much fun. 


Korn 


Issues 
EPIC/IMMORTAL 


This time out, Korn have | 


traded in their rap tendencies 
for prog-rock pretense, the 
better to offset their trade- 
mark bludgeoning riffs. Imag- 
ine Queen covering the Mel- 
vins. On the opening track, 


DECEMBER Os 


“Dead,” as Davis whis- 
pers, “All I want in life 
is to be happy,” a choir 
chants, “It seems fun- 
ny to me/How f---ed 
things can be.” It’s the 
disc’s one moment of 
questionable levity. 
= Most songs veer be- 
tween gothic dirges and rum- 
bling assaults tailor-made 
for moshing. Davis screams, 
whines, pleads, whimpers, and 
bellows his pain throughout. 
But the formula wears as thin 
as the self-parodying lyrics 
(“I’m about to break/This is 
my fate/Am I still damned to 
a life/Of misery and hate?”). 
For all its raw power, Korn’s 
music isn’t terribly cathartic. 
Its industrial-strength kick 
quickly subsides, leaving little 
in its wake save ringing ears. 
A session with /ssues is likely 
to leave you feeling as if 
you’ve just come out of a 
blackout following a three-day 
bender, greeted by the cer- 
tainty that whatever just 
transpired was horrendous. 
Maybe that’s the point. Me, 
I’d rather hear the Butter- 
field Blues Band’s “Drunk 
Again.”G  —Tom Sinclair 


1999 


T’S SATURDAY night at 
New York City’s Bowery 
Ballroom, and one of the 
world’s greatest bands is 
ripping through a spirited 
set. A packed house—in- 
cluding a few folks who look 
like they’ve been fans since 
the ’60s—sings along. Is it the 
Stones? The Who? No, it’s the 
graybeards of NRBQ. 

The New Rhythm and Blues 
Quartet is an American trea- 
sure, revered by a cult fol- 
lowing including R.E.M., Keith 
Richards, Elvis Costello, and 


other connoisseurs of great | 


music. The Nov. 20 show 
(along with another the next 
night) marked the band’s 
30th year, and on Sept. 14, 
they released their 23rd al- 
bum, NRBQ, considered by 
many to be among their best 
work. “We have more fans 
now than ever,” says bass- 
ist-singer Joey Spampinato. 
“When people get what we’re 
doing, it’s not like they move 
on and stop liking us.” 

Just what dothey do? “The 


indescribable,” says key- 
boardist-singer Terry Ad- 
ams (the rest of the quartet 
is guitarist Johnny Spam- 
pinato and drummer Tom 
Ardolino). “It’s just natural 
music, but people try to 
describe it by making up 
things.” Goofball power- 
roots, maybe? Wacky jazz- 
pop? NRBQ’s sound ref- 
erences most forms of 
American popular music, all 
| filtered through their odd 
sense of humor. As Adams 
notes, few bands have played 
the Berlin Jazz and New York 
| Folk festivals, the Grand Ole 
Opry, and Fillmore West. 

To that list, add an ap- 
pearance on The Simpsons 
(Nov. 28). What would the 
Simpsons think of a Q show? 
“Lisa would appreciate it 
musically; Bart would like 
the musical rebelliousness,” 
says Simpsons exec pro- 
ducer Mike Scully, a Q fan for 
27 years. “Marge would say 
it’s too loud; Homer would 
| like the beer.” —Rob Brunner 


New bioré. Warming Deep Pore Cleanser. 
Deep-cleans dirt without drying your skin. 
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The Week 


JUVENILE “U Understand” (Cash 
Money/Universal) This gang- 
banging revenge fantasy is puffed 
up with Juvenile’s chest-thumping 
braggadocio, verbal graffiti, and an 
assenting “ya understand?” shout- 
out delivered after every line. But 
producer Mannie Fresh turns 
what should be ugly into some- 
thing celebratory with an electro- 
funk thang punctuated by key- 
board jabs and a shimmering high 
hat that beckons you to the dance 
floor. A —Marc Weingarten 


Q-TIP Amplified (Arista) “I got a 
whole new approach to rhyming,” 
this hip-hop innovator claims at the 
start of his first solo CD. It’s no idle 
boast: While he doesn’t always at- 


tain the effortless aural ecstasy of 


his former group, A Tribe Called 
Quest, you’d be hard pressed to 
find more creativity on a rap al- 
bum, from scrambling-for-a-dictio- 
nary lyrical flow and jazzbo gui- 
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tars to Princely studio tricks (he 
even enlists Korn for some goth- 
metal flavor). More importantly, 
Amplified confirms that he can 
still kick it, even without his ex- 
bandmates. A- —Matt Diehl 


VARIOUS ARTISTS WCW Mayhem— 
The Music (Zommy Boy); VARIOUS 
ARTISTS World Wrestling Federa- 
tion—The Music, Volume 4 (Koch) 
Though mostly grandiose entrance 
themes, the WWF set does have 
some pile-driving oomph in the H- 
Blockx/“Stone Cold” Steve Austin 
hookup “Oh Hell Yeah.” But Mr. 
Ass’ hammy “AssMan” soliloquy is 
a you-had-to-be-there affair. At 
least WCW tosses in some muscle 
with its wrestler-sampling bustle 
(Lyrical Giants’ upstart “Bone 
Crusher,” Primer 55’s_ sneering 
“Loose”), But if you’re not ready to 
rumble, don’t take these two-bit 
tumbles. For die-hards only. WCW: 
C+ WWF: C- —Tom Lanham 


COMPAY SEGUNDO Calle Salud (None- 
such) Thanks to the Buena Vista 
Social Club, 92-year-old Francisco 


SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 


GETTIN’ PIGGY WITH IT Q-Tip smokes on his Tribe-less new album 


“Compay Segundo” Repilado, song- 
writer and armonico player (a sev- 
en-string guitar he invented), has 
found late-life fame. On this lovely 
throwback, the eloquent Cuban 
surrounds himself with a band full 
of lilting clarinets and bongos, as 
well as guest vocalists (Charles Az- 
navour duets with Segundo’s warm 


if wavery baritone). Close your 


eyes and feel the soft breezes of old 
Havana. B+ —Beth Johnson 


METALLICA S&M (Elektra) This San 
Francisco Symphony-backed set 
was taped in Berkeley, Calif., last 
April. Buttressed by grim strings, 
creaky horns, and thundering tim- 
pani, staples like “Enter Sandman” 
and “Master of Puppets” creep with 
fearful new dimension, like an old 
Posada print come to life. But after 
21 long tracks, S&M starts drag- 
ging, like a French film that can’t 
find its final scene. B —TL 
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LOSER OF THE WEEK 


Grunge 


Recent albums by Bush, 


Stone Temple Pilots, and 
Chris Cornell are nose- 
diving into the super- 
unknown, with Bush at 
No. 55, STP at No. 74, and 
Cornell off the charts 
altogether. Smells like 
flagging teen spirit to us. 


ANDREA BOCELLI Sacred Arias | 


(Philips) The acclaimed Italian 
tenor has become something of a 
heartthrob and has shared a stage 
with Celine Dion, arousing suspi- 
cions of sellout along the way. But 
here, music is the thing, and Bocelli 
has assembled a collection of arias 
that impresses with its passion and 
restraint. Included are a few ver- 
sions of “Ave Maria,” and seasonal 
choices “Silent Night” and “Adeste 
Fideles,” dressed up beautifully, or- 
chestrally. B+ |= —Josef Woodard 


BLONDIE Live (Beyond) Blondie’s 
1999 reunion tour worked because 
they reenergized their vintage hits 
with a giddy immediacy that coun- 
terpointed the originals’ ironic dis- 
tance. This exemplary live set 
achieves the same feat, breathing 
new life into old and new songs. 
The group's late-blooming fire— 
and Deborah Harry’s ageless vocal 
sass—enlivens five tunes from the 
so-so comeback album No Exit, 
though a tacked-on studio remake 
of “One Way or Another” is oddly 
uninspired. A- Scott Schinder 


MOTLEY CRUE Live: Entertainment or 
Death (Beyond/Motley Records) 
The Criie are critically unfash- 
ionable: Vince Neil’s paper-thin 
sereech, their sexist videos, ridicu- 
lous stage antics, and more ridicu- 
lous rap sheets. But, if this live, 
two-dise set is an attempt to milk 
glam metal hysteria for a few last 
bucks, it’s not a half-baked attempt. 
The ‘80s cuts from Too Fast For 


Love and Shout At the Devil find 
the band at their brattiest best but 
even the tamer ’90s tracks prove 
Nikki Sixx to be a fine writer of pop 
songs. A- —Laura Morgan 


GIYA KANCHELI Lament (£CM) 
Veteran composer Kancheli, from 
the former Soviet republic of 
Georgia, is a rising star in the 
West. Not unlike Estonia’s Arvo 
Pirt, Kancheli plumbs both mod- 
ern and ancient sources. Unlike 
Piirt, he uses the power of stark, 
bracing, dynamic contrasts. On 
the meditative and beautiful 
Lament—with violinist Gidon 
Kremer—soft, ethereal parts 
yield to sharp outbursts, awaken- 
ing as it calms us. A- —JW 


Soundtracks 


VARIOUS ARTISTS Go Simpsonic With 
the Simpsons (Rhino) Simpsonic 
crams 53 tracks—including side- 
splitting dialogue—onto one mad- 
cap disc. Composer Alf Clausen is 
responsible for the album’s lavish 
breadth; every genre—Broadway, 
rap, jazz, rock, country—is delight- 
ful fodder for the characters’ foils. 
The score is better coupled with 
the animated action, but Clausen’s 
orchestrations are as fresh as 
Bart’s mouth. Whether wackily ap- 
propriating classic TV themes or 
reinventing “The Star Spangled 
Banner,” this is a homer. A —LM 


Reissues 


SIR DOUGLAS QUINTET The Prime of 
Sir Douglas Quintet (AZusic Club) 
In 1964, this Tex-Mex combo (led 
by the late Doug Sahm) tried to 
pass as British invaders, but the 
ruse failed: Their down-and-dirty 
hodgepodge of styles was as 
American as chicken-fried steak. 
This ace grab bag of the band’s 
choice 60s sides, including their ’64 
calling card “She’s About a Mover,” 
reveals them as perhaps the first 
great roots-rock garage band. 
Small wonder early supporter Bob 
Dylan dug’em. B+ —TS 


Jazz 


MICHAEL BRECKER Time Is of the 
Essence (Verve) The oft-imitated 
tenor-sax hero travels a wide path 
between mainstream jazz and pop 
inflections with integrity and ease. 
Here he’s joined by nimble gui- 
tarist Pat Metheny and Larry 
Golding, whose BBQ’d B-3 organ 
nicely complements Brecker’s var- 
ied originals. One highlight: “Re- 
naissance Man,” a tribute to the 
late Eddie Harris, another smart, 


| genre-hopping saxist. B+ —/JW 
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THE CHARTS 


SERIOUS “ISSUES: 


REAT KORNBALLS of fire: 

No fewer than 574,000 fans 

have /ssues after just one 
week. That’s a couple hundred 
thousand less than some experts 
predicted, but Korn’s is still the 
fourth-biggest bow of the year, 
following the Backstreet Boys’ 
(4100,000), Ricky Martin’s (661,000), 
and Limp Bizkit’s (635,000). De- 


buting albums claimed half of the top 10 spots, with Dr. Dre’s 
Dr. Dre 2001 second with 516,000 sold, Celine Dion’s hits pack- 
age in third place with 303,000, Will Smith’s Willennium in at 
No. 5 with 187,000, and Chef Raekwon entering at No. 9 with 
137,0000. Last week’s chart-topper, Faith Hill, barely stuck it 
out in the top 10 but still sold a very faith-maintaining 131,000. 


POP ALBUMS 


LAST WEEK 
— KORN /ssues, Epic/immortal 


5 
2 MARIAH CAREY Rainbow, Columbia 
7 
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WILL SMITH Willennium, Columbia ......... 
6 MASTER P Only God Can Judge Me, No Limit 
10 7 


41 —  DR.DRE Dr. Dre 2001, Interscope ...........-.-.--+ee eee 
2 74 CHEF RAEKWON Jmmobilarity, Loud/Columbia .........-.. 
3 1 LIL WAYNE 7a Block Is Hot, Cash Money/Universal 

4 3  MONTELL JORDAN Get It On...Tonite, LaFace ..........-.-. 
S —  KURUPT The Streetz Iza Mutha, Antra ......-...--.+.+++ 
6 4 SOUNDTRACK Light It Up, Yab Yum/Elektva .............. 
7 —  MINTCONDITION Life’s Aquariwm, Elektra ..........-..-- 
8 

9 


WORLD ALBUMS 


1 ANDREABOCELLI Sogno, Polydor ..............++0+eee4ee 
2 2  THEIRISH TENORS Home for Christmas, Mastertone ....... 
3 3 IBRAHIM FERRER: | 20,25 soe «.o5-03's 250.6 +0 ving wisely oe eevee we 
Buena Vista Social Club Presents Ibrahim Ferrer, Nonesuch 
+ 6 VARIOUS ARTISTS yos.: c.c cp ana he Sot bay sas aan a elses 
A Celtic Christmas: Peace on Earth, Windham Hill 
5 4 THE IRISH TENORS The Irish Tenovs, Mastertone ..........- 
6 5 LOREENA\MCKENNIVT. 5.335 nt s2s mee ccaeontssvlesece ceri cae 
Live in Paris & Toronto, Valley Entertainment 
7 7  CESARIAEVORA Café Atlantico, RCA Victor ..........-.... 
8 3  COMPAY SEGUNDO Calle Salud, Nonesuch ........--.-..-- 
9 8 ZAPMAMAA Ma Zone, Luaka Bop ...............-...+-- 
410 ti  AFROCELT SOUND SYSTEM Volume 2 Release, Real World 


= DR. DRE Dr. Dre 2001, Interscope .......-......+-0-eereee 
CELINE DION All the Way...A Decade of Song, 550 Music... .. 
3 SANTANA Supernatural, Avista ......-----++0secece eee ee 
WILL SMITH Willennium, Columbia ............0+205-00 
BACKSTREET BOYS Millennium, Jive ........-...-++++005 


BRITNEY SPEARS ... Baby One More Time, Jive .......-.+.++++-+ 
— _ CHEF RAEKWON /mmobilarity, Loud/Columbia ..........-. 
FAITH HILL Breathe, Warner Bros. .........-+++--+-++++-- 


SOUNDTRACK Je Best Man, Columbia ...........-..+.+++ 
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Wild Wild 
West 
1999 
WARNER 
107 MINUTES 
RATED PG-13 
ALSO ON DVD 


Inspector 
Gadget 
1999 
DISNEY 


ONE’S A BLOCKBUST- 
er-budgeted remake of 
a’60s TV action series; 
the other’s based on 
an ’80s kiddie cartoon 
show. One stars an an- 
achronistically hip Will 
Smith as a sort of fron- 
tier James Bond; the 


78 MINUTES other showcases a con- 
ae an ne vincingly geeky Mat- 
thew Broderick as an 
inept security guard who gets 
transformed into a gizmo- 
loaded, half-android crime 
fighter. Setting aside their 
obvious derivativeness, you 
might not think Wild Wild 
West and Inspector Gadget 
would have a lot else in com- 
mon. You’d be so wrong. 

Even with several TV sea- 
sons’ worth of source material 
to draw from, West director 
| Barry Sonnenfeld (who did so 
| well with Men in Black) and 
| Gadget director David Kel- 
logg (who didn’t do so hot 
with Vanilla Ice’s Cool as Ice) 
wind up employing a lot of 
the same tired devices to 


advance their so-called plots. 
In doing so, they don’t just 
remind you of action romps 
from the James Bond movies 
to (shudder) Hudson Hawk— 
they also remind you of each 
other. They’re similar enough 
to make you wonder if West’s 
six writers and Gadget’s three 
were using the same Story- 
builder software. To wit (or 
rather witless): 

EVIL ARCHVILLAINS They’re 
diabolical, of course—but also 
disabled. James West’s neme- 
sis is the legless Dr. Loveless 
(Kenneth Branagh), a de- 
mented genius who’s kidnap- 
ping top scientists to build a 
giant, spidery walking for- 
tress that will help him take 
over the country. Gadget’s 
foe is the one-handed “Claw” 
: ’ ' (Rupert Everett), a mega- 
The makers of Wild Wild Westand Inspector Gadget got to play with very lomaniacal tyeoon who wants 


| expensive toys. So why aren’t the movies any fun? by Michael Sauter | to borrow Gadget’s bionic 


Gizmo Money 
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PHOTOFEST 


technology to create a robo- 
race that can conquer the 
world. Predictably, both vil- 
lains proclaim their plans at 
such length that our heroes 
have time to turn the tables. 


DISTRESSED DAMSELS West | 


has Salma Hayek as a feisty 
senorita who tags along with 
the hero to save her kidnapped 
scientist father. Gadget has 
Joely Fisher as the doctor 
who rebuilt the Inspector 
and is now helping him catch 
the villain who murdered her 
scientist father. Both women 
end up getting kidnapped 
themselves, proving that as 
plot devices, they’re every 
bit as good as Bond girls. 

POP CULTURE IN-JOKES West 
pays appropriate homage to 
007 (“West. Jim West”), but 
also makes dumb references 


to the RCA mascot pooch, | 


and to that other hybrid TV 


Western, Kung Fu. Gadget | 


has its own Bond homage—a 
cameo appearance by Rich- 


SS eee 


DON’T ROCK THE BLOAT Smith 
and Hayek in West (opposite); 
Gadget’s Andy Dick, Everett, 
and Broderick 


1LLUSTRATION BY WARD SUTTON 


ard “Jaws” Kiel—as well as 
countless other bits that try 
to cop a cheap laugh by sam- 
pling somebody else’s famous 
movie moment. 
SUPER-KEEN ACCESSORIES 
True to their TV image, West 
and his partner Artemus Gor- 
don (Kevin Kline) use such se- 
cret-agent aids as belt-buckle 
derringers, exploding billiard 
balls, and a spring-action cor- 
sage (suitable for punching) 
concealed on the bosom of Gor- 
don’s saloon-girl disguise. Hon- 
oring his animated origins, 
Gadget sports a different tool 
in every finger, arms and legs 
that elongate, and, oh yes, 
shoes that shoot fireworks— 
but only when he’s, um, in love. 
PLANES, TRAINS, AUTOMO- 
BILES West chugs around in a 
custom-built railroad car full 
of secrets and booby traps, 
while Gordon grafts wings 
onto a rocket-powered bicycle 
and dubs it “Air Gordon” (see 
Pop Culture In-Jokes); Gad- 
get rides in a computerized 
car that talks an annoying, 
KITT-like blue streak. 
Theoretically, all this fancy 
thingamajiggery should set 
Wild Wild West and Inspec- 
tor Gadget apart from most 
recent action fare, if not 
from each other. Yet be- 
cause they have 
so little else 


on their minds, both movies | route to not-so-grand finales, 


quickly settle into a video- 
game-like rhythm that, for 
all its frantic activity and 
pumped-up volume, gets kinda 
boring. The plots don’t devel- 
op, the characters don’t devel- 
op, the movies don’t develop. 
They just lunge forward, en 


during which all that gad- 
getry blows up real good. And 
that’s how a couple of seem- 
ingly foolproof high concepts 
became just another couple of 
big, dumb movies that, on 
video, don’t retain any of their 
bigness. Both movies: D 


FAOT FORWARD 


The latest from the home-video front 


FIN 
m@ IF NOT NOW, WHEN? While et 


Disney recently decided to 
release many of its ani- 
mated “classics” on DVD 
(the studio will release 
favorites like The Little 
Mermaid and The Lion 
King at the rate of 
one per year), 
other hotly 
desired films 
remain unavail- 
able. “We’re 
asked every 
day about cer- 
tain titles,” says Joe Failla, DVD buyer for Tower Video’s Para- 
mus, N.J., store. “E.T., Jaws, Close Encounters, and Raiders of 
the Lost Ark. The Godfather trilogy, the Star Warstrilogy, Doc- 
tor Zhivago, Lawrence of Arabia, Braveheart...” The absence 
of such films prompts speculation. One rumor: The first Star 
Wars triptych won’t hit DVD until the second has finished its 
theatrical run. Steven Feldstein, a spokesman for Fox, dis- 
misses this as “Internet gossip” but admits that the first three 
films have yet to be scheduled for a DVD release. 

In some cases, say studio execs like Michael Stradford, Colum- 
bia TriStar Home Video’s executive director of DVD marketing, 
DVD releases are withheld for restoration and augmentation 
with supplementary material. Other studios seem reluctant to 
enter what is still a limited marketplace: There are more than 
90 million VCRs in U.S. households but only about 3 million DVD 
players. DreamWorks marketing executive Marvin Levy says 
that was Steven Spielberg’s reason for waiting. “Steven wanted 
to see the format promoted by the player manufacturers and 
more units sold,” Levy explains. “We’re seeing that now, which 
is one reason why he permitted the Saving Private Ryan DVD.” 

Does that mean DVD collectors can expect Jaws anytime soon? 
“We haven’t discussed a specific time line,” says Levy. But when 
it does come out, it’! likely swallow the competition. —Ed Hulse 
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The Week 


INHERIT THE WIND Jack Lemmon, 
George C. Scott (1999, MGM, 113 
mins., PG) This sentimental fav- 
orite inspired by the 1925 Scopes 
trial (in which a teacher was prose- 
cuted for lecturing on evolution) re- 
turns—all soft edges, amber light, 
and self-congratulation. Lemmon 
portrays defense attorney Henry 
Drummond as a grumpy old man; 
a reptilian Scott blinks, glowers, 
and roars convincingly in the role 
of prosecutor Matthew Harrison 
Brady. Reel Goodies (1:24) Lemmon 
lets loose and skewers the creation- 
ist viewpoint in a scathing, climac- 
tic speech. The Last Detail Scott died 
just four months after the moy- 
ie’s May premiere on Showtime. 
B+ —Caren Weiner Campbell 


SARAH, PLAIN & TALL: WINTER’S END 
Glenn Close, Christopher Walken 
(1999, Artisan/Hallmark, 99 mins., 
unrated, also on DVD) This Wal- 
tons-esque movie series gracefully 
ages with its final installment, which 
aired on CBS Nov. 21. Sarah (Close) 
and her family endure a harsh win- 
ter on their Kansas farm amid an 
influenza epidemic and the arrival 
of a mysterious stranger (the still 
spry Jack Palance). The plodding 
story leaves one time to ponder the 
rewards of a strong family. Reel 
Goodies (1:19) As Sarah’s stoic hus- 
band, Jacob, a quirk-free Walken 
shows his serious side, anguishing 
over his ailing wife. The Last Detail 
Newcomer Emily Osment, playing 
Sarah's youngest, is the sister of The 
Sixth Sense’s wunderkind, Haley 
Joel Osment. B+ —Frin Richter 


BROKEN VESSELS Todd Field, Jason 
London (1999, A-Pix, 91 mins., R, 
also on DVD) Is it still possible to 
tell a cautionary tale of spiraling 


drug addiction without inducing | 


yawns? Making the protagonists 
a couple of nihilistic EMS wage 
slaves enlivens matters somewhat, 
but no amount of harrowing detail 
can disguise the fact that the sto- 
ry’s trajectory is as predictable as 
the melody of an ambulance siren. 
Reel Goodies (0:26) Susan Traylor’s 
performance as a babbling speed 
freak is the most arresting of its 
kind since Samuel L. Jackson jit- 
tered his way through Jungle Fev- 
er. The Last Detail Broken Vessels 
won for Best Feature at the 1998 
Los Angeles Independent Film 
Festival. C+ —Mike D'Angelo 


SIMON SEZ Dennis Rodman, Dane 
Cook (1999, Columbia TriStar, 86 
mins., PG-13, also on DVD) This 
cockamamy action flick is excruci- 
atingly formulaic—brimming with 
spy movie clichés but devoid of the 
genre’s fun, upper-class preten- 
sions. Rodman’s a slick-looking 
hero, but it’s impossible to gauge his 
acting chops as chase scenes, explo- 
sions, and the swank French Riv- 
iera locale all have fleshier parts 
than he does. His sidekicks—a fat- 
ty monk, a skinny monk, and a CIA 
flunky—are so silly that the flick 
almost plays like intentional paro- 
dy. Almost. Reel Goodies (0:43) 
Kickboxers or briefs? See for your- 
self when Rodman battles his hard- 
bodied European ex down to her 
Skivvies. The Last Detail Rodman’s 


KICKING IT OLD SCHOOL Scott and Lemmon are swept up by the Wind 


just wrapped Cutaway, in which he 
stars as a drug lord chased by DEA 
agents Stephen Baldwin and Tom 
Berenger.D+ —Laura Morgan 


VIVID Kari Wuhrer, Stephen Shellen 
(1999, Avalanche, 95 mins., unvat- 
ed, also on DVD) Picture Farrah 
Faweett’s naked painting antics, 
only with dim-witted stars and 
laughable dialogue, and it won’t be 
necessary to rent this ill-conceived, 
mislabeled “erotic thriller.” Cole 
(Shellen), a dunderheaded artist, 
finds new inspiration by pouring 
paint on the body of his girlfriend 
Billie (Wuhrer) and then rolling 
around on a canvas with her. Any 
potential color-soaked eroticism 


gets squelched with thoughts of 


hygiene. Reel Goodies (0:45) Cole 
recounts his recurring nightmare 
of being trapped in a water-lily 
garden while Monet spits on him. 
The Last Detail The box hawks Kari 
Wuhrer, but the credits list her 
under her former married name, 
Salin. F —ER 


| THE MATING HABITS OF THE EARTH- 


BOUND HUMAN Carmen Electra, 
Mackenzie Astin (7999, Columbia 
TriStar, 90 mins., R) With just 
enough flickering star power to 
warrant a tape release, writer-direc- 
tor Jeff Abugov’s labored comedy 
purports to be an alien documen- 
tary that charts a vapid couple’s 
(Electra and Astin) courtship. The 
leads generate zero heat, and even 
in these shallow waters, the former 
Baywatch babe is in over her head. 
Reel Goodies (0.3.5) As the film’s nar- 
rator, David Hyde Pierce utters one 
of the film's only funny lines: “Hu- 
man females enjoy [movies] about 
one person dying slowly. The males 
prefer stories of many people dying 
quickly.” The Last Detail Abugov 
was a writer on Cheers and Rose- 
anne. D- —Donald Liebenson 


THE DAY OF THE BEAST Alex Angulo, 
Armando de Razza (1995, Trimark, 
99 mins., R) On the big screen, this 


DVD 


*Visit www. Reel.com for details. ©1999 Reel.com, Inc. * 


1999 Disney, Inc. 


Of course you're buying them “for the kids: 


Collect the Disney animated series on DVD and get other great Disney movies free*. 
Reel.com also has over 100,000 titles on VHS and DVD, at the lowest prices online, 
guaranteed. So no matter how young or old you are, Reel.com has the movies you'll love. 
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ILLUSTRATION BY ROBERT DE MICHIELL 


Goodies (0:06) Still skeptical about 
letterboxing? Check out the jarring 
mid-shot edits that were required 
to include all of the film’s opening 
credits. The Last Detail Director 
Alex de la Iglesia’s next project will 
be an adaptation of Sax Rohmer’s 
Fu Manchu stories. G —M'DA 


Animation 


PERFECT BLUE Voices by Ruby Mar- 
lowe, Wendee Lee (1999, Manga, 80 
mins., unrated) Pop idol Mima 
leaves her cutesy girl group to take 
up acting. One fan resents her racy 
TV image, and people start to 
die—but are the murders happen- 
ing in real life, on the show, or in 
Mima’s paranoid dream life? Decid- 
ing is half the fun, as the barriers 
blur and the story loops and loops. 
The other half is simply absorb- 
ing this beautifully drawn mirror 
house—and succumbing to its dark, 
dizzying effect. Reel Goodies (0:41) 
An abandoned parking lot, myste- 
rious music, and a gruesome stab- 
bing—creepy reminders that not 
all animé is Pokémon cute. The Last 
Detail Director Satoshi Kon was 
inspired by Slaughterhouse-Five, 
Akira, and the films of Terry Gil- 
liam. B —Gillian Flynn 


UBIQUITOUS SHOCK 
ROGKER OF THE WEEK 


Marilyn Manson 
His God Is in the T.V. tops 
VideoScan’s music chart, 


while the new rockumen- 
tary Demystifying the 
Devil roots through his 
colored-contacts past. 


Spanish horror farce, about a priest 
convinced that he must commit evil 
in order to halt the apocalypse, 
may have been a gory hoot. But on 
video, with its wide-screen images 
savaged and its ineptly dubbed dia- 
logue (thankfully, there’s also a sub- The Reel Goodies clock starts 
titled version), the hokeyness factor when the feature begins 
is so magnified that what ought —_— 
to be delightfully ludicrous comes Morereviews at www.ew.com 
across instead as deeply lame. Reel (AOL keyword: EW) 


SLEEPERS OF THE WEEK —-| 
| 


FRENCH TWISTS 


hate reading subtitles, so 

the nice thing about Benoit 

Jacquot’s The School of 
Flesh (1999, Columbia TriStar, 
102 mins., R, subtitled) and 
Seventh Heaven (1999, New 
Yorker, 91 mins., unrated, 
subtitled) is that the stories 
are written on the charac- 
ters’ faces. In Flesh, |sabelle 
Huppert plays Dominique, 
whose liquid eyes alternately freeze and melt for Vincent 
Martinez’s Quentin, a hustler whose mug is an angular sculp- 
ture. The passion of their passive aggression has the pull of an 


HUPPERT 


authentic erotic thriller. The fragile face in Heaven belongs | 


to Mathilde (Sandrine Kiberlain), a neurotic housewife who 
awakens sexually only after hypnotherapy. When her husband 
(Vincent Lindon) learns of this, a wince creeps into his pompous 
smile and he pursues her with the kind of anxious ardor shown 
by Jimmy Stewart in Vertigo. Apparently, Jacquot is a kind of 
hypnotist himself. School: A- Heaven:8+ —Troy Patterson 


Ew RECOMMENDS 


THE CHARTS 


‘POWERS’ PLAY 


HILE JAMES BOND was 

serving Her Majesty atthe 

multiplex, his spoofy heir 
moonraked it in on video. Austin 
Powers: The Spy Who Shagged Me 
beat the living daylights out of its 
rivals, grabbing No. 1inbothrentals 
and sales. After underrating Austin 
when his first flick hit tape in ’97, 
retailers said “never again” to being short on Powerssupply: A 
chart-high 23 rental copies areintheaveragestore. 


TAPE RENTALS 


fom aera at inane 
1 — AUSTIN POWERS: THE SPY WHO SHAGGED ME $205.4 1 D 
Mike Myers 
2 1 BIG DADDY Adam Sandler $163.5 3 D+ 
3 2. NOTTING HILL Julia Roberts $16.0 2 B+ 
4 3 THEBLAIR WITCH PROJECT Heather Donahue $140.3 5 B+ 
5S 4 JACK FROST Michael Keaton $34.6 3 c+ 
6 — _ INSTINCT Anthony Hopkins $341 1 D+ 
7 8 THE MATRIX Keanu Reeves $714 9 B+ 
8 7  THEMUMMY Brendan Fraser $155.3 8 B 
9 6 NEVER BEEN KISSED Drew Barrymore $55.8 4 c 
10 5 LIFE Eddie Murphy $63.9 5 B- 
n i LIFE IS BEAUTIFUL Roberto Benigni $57.2 2 B+ 
12 9 __ ARLINGTON ROAD Jeff Bridges $24.4 4 B+ 
13 at) 10 THINGS I HATE ABOUT YOU Julia Stiles $38.2 6 B 
14 #12 THE RAGE: CARRIE 2 Emily Berg! $7.8 866 c 
15 13 FORCES OF NATURE Sandra Bullock $52.9 10 - 
16 4 THE OUT-OF-TOWNERS Steve Martin $28.5 9 B 
17 ~=©15 ANALYZE THIS Robert De Niro $1067 14 B+ 
18 21 I’LL BE HOME FOR CHRISTMAS $12.2 2 = 
Jonathan Taylor Thomas 
719 16 THEOTHER SISTER Juliette Lewis $27.8 11 D 
20 W ENEMY OF THE STATE Will Smith Si.5 = 23 B 


SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING NOV. 21, 1999 
BOX OFFICE GROSS-TO-DATE FIGURES IN MILLIONS, SOURCE: ACNIELSEN EDI, INC. 


FOUR-EYES ONLY Myers spies 


EW VIDEO 
GRADE 
AUTUMN TALE Marie Riviere (USA, PG) Eric Rohmer creates a captivating, A- 
gently comic tapestry of match- (and mismatch-) making. 
LIMBO David Strathairn (Columbia TriStar, R) Afisherman and A- 
a saloon singer get lost in wild Alaska and find themselves. 
THE LOVE LETTER Kate Capshaw (DreamWorks, PG-13) This rueful comedy A- 


evinces all the charm of the Cathleen Schine novel on which it’s based. 


DEEP BLUE SEA (Warner, R) Just when he thought it was safe to go back in the 
water, Samuel L. Jackson runs into some superintelligent sharks. 


MICKEY BLUE EYES (Warner, PG-13) Hugh Grant plays the Englishman who planned 
to walk down the aisle and came back married to the Mob. 


NEW ROSE HOTEL (Sterling, R) Christopher Walken and Willem Dafoe try to out- 
weird each other in Abel Ferrara’s adaptation of William Gibson's story. 


PUSHER (First Run, unrated) Some melancholy Danes get in over their heads in 
another one of those faux-vérité Scandinavian-drug-deal-gone-bad thrillers. 


TRIPPIN’ (USA, R) A teenager is a mack daddy only in his daydreams in this 
“Secret Life of Walter Mitty” of horny urban high school comedies. 


ENTERTAINMENT WEEKLY 


107 


Hip-Hop Hooray 


Big bucks—and big names—fuel a new crop of websites. 


But do they deliver? by James Oliver Cury 


THERE WERE TWO BOOMS IN 
1999: hip-hop and MP3. No 
surprise, then, to see the re- 
cent onslaught of new hip-hop 
sites, including AKA.com, 
Rapstation.com, Mjuice.com, 
Y2G.com, Hookt.com (due this 
month), and Def Jam founder 
Russell Simmons’ RS1W.com 
(slated for January). So why’d 
they all wait till now? “For 
a long time,” says Mjuice 


founder Arnold Brown, “the | 


analysis went, ‘Hip-hop is tar- 
geted at black people, black 
people don’t have money, 
black people don’t have com- 
puters, black people aren’t 
online.’” Regardless of who 
listens to hip-hop and who 
goes online, fear of a black 
planet now seems to have be- 
come awareness of a global 
market. A look at the first 
new sites to go live: 


AKA.com 

The Hip Hop Network 
Through name-brand part- 
nerships, AKA.com provides 
news, reviews, interviews, 
chats, free Web mail, and 
downloadable music and 
videos—with a handy hip- 


hop-specific search engine 
topping it all off. Unfortu- 
nately, you'll have no idea 
how sections like AKA Hit- 
list and MP3 Hitlist differ 
from one another unless you 
dive in and discover that one 
delivers RealAudio streams, 
and one takes you to content 
at affiliated sites. B+ 


Mjuice.com 
Your Digital Music Destina- 
tion Mjuice.com doesn’t just 
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want to keep it real, it wants 
to keep it legal. Founded by a 
Silicon Valley attorney, the 
site requires a quick registra- 
tion before granting fans 
access to secure downloadable 
songs—by Puff Daddy, Terror 
Squad, Pharoahe Monch, and 
many others. The good news 
is that many downloads include 
band bios and album artwork. 
The bad news: Files come in 
a proprietary format that 
works only with the Winamp 
player. Some songs are free; 
some cost a buck. And 
while the tracks aren't ex- Z 
clusively hip-hop (there’s 
also rock, electronica, * 
jazz, world, and soul), you 4 
can sort the music by 
genre and then by song ti- 
tle, artist name, or price (to 
push all the free tracks to 
the top, for example). One 
question: Couldn’t they 
squeeze a little search engine 
into this Mjuice? B 


Y2G.com 

The Best of the Life The 
folks who created FUBU 
clothing have redirected their 


“for us, by us” energies into 
a lifestyles website for and 
by hip-hop-friendly Generation 
Y-ers. Organized into various 
“channels,” the site has cast its 
net as wide as possible by plac- 
ing investment advice next to 
sports scores next to profiles of 


| artists like Mos Def. And 


while some of the easy-brand- 
ing freebies seem gratuitous— 
like a Y2G credit card—the 
Y2G radio player streams an 
excellent mix of hip-hop/ 


soul/R&B radio stations | 


RAPPERS’ DELIGHT New websites let Puff Daddy (1) and Mos Def (2) strut 


their stuff in a different arena; Rapstation (3) is Chuck D’s online crib 


like San Francisco’s KMEL 


and New York’s WBLS. | 


Steering off the music path, 
there are TV listings courtesy 
of GIST TV, book sales via 
Amazon.com, a search func- 
tion powered by Lycos, and, of 
course, dope clothes. A- 


Rapstation.com 
Break Free From the Ma- 
trix Public Enemy frontman 


Chuck D became MP3’s poster | 


child when he started post- 
ing incendiary free songs at 
www.public-enemy.com more 
than a year ago. With Rap- 
station.com, he’s embarked 
on an e-mission to “empower 


artists” so they can “break 
free and learn about the busi- 
ness of the recording indus- 
try.” It’s a cluttered, dizzying, 
text-heavy destination, but 
one that’s chockful of col- 
umns, celebrity interviews 
(James Earl Jones on ra- 
cism), MP3 songs with the 
usual RealAudio previews 
(example: Poor Righteous 
Teachers’ “Can You Feel It”), 
streaming radio and video, 
tour schedules, public fo- 
rums, and a search engine. 
As with other leaders of the 
Web’s new school, Rapsta- 
tion proves you can fight the 
power—and still have fun. A- 
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STRIP ILLUSTRATION BY ROBERT DE MICHIELL: RICCI: FRANK W. OCKENFELS/CORBIS-OUTLINE 


Disney 


Ruling that it had infringed a 


trademark owned by search-en- 
gine site Goto.com, a judge or- 
dered the Mouse House to remove the 
traffic-light logo from Go.com web- 
sites and merchandise—slipping 
the mickey to a $40 million campaign. 


JOHNNY BE GOOD 


A kind, really sincere, and really 


generous. He was always worried about me and my 
corset.” —S/eepy Hollow’s CHRISTINA RICCI on working 
with costar (and childhood crush) Johnny Depp, on 


Entertainment Tonight Online 


Time is so precious, and you’re just 
standing around going ‘duhhhh’ while someone picks some 
little nothing off your sweater.” —The Messenger: The 
Story of Joan of Arc’s leading lady MILLA JOVOVICH on 


her former life as a model, on ENTERTAINMENT WEEKLY ONLINE 


if you’re going to be arrested, they need to 
understand why. It takes a big chunk out of your day getting 
arrested.... | explain ahead of time what’s going down and 
bring them back my cuffs.” —Anywhere but Here star 
SUSAN SARANDON on explaining her political activism 


and civil disobedience to her children, on Mr. Showbiz 


ILLUSTRATION BY MICHAEL WITTE 


This week 


(abe.go.com/ 
primetime/millionaire/) The undu- 
lating blue spotlights that make the 
studio look like something out of 
Star Wars... The nervous concen- 
tration of contestants with names 
like Winkelsas and Van Gundy... 
The unflappable poker face of host 
Regis “Final answer?” Philbin... 


KRESKIN SETS THE DATE 


And, oh yeah, a ton of money. What 
would the ABC hit Who Wants to Be 
a Millionaire be without all these 
things? Boring. Like, SAT boring. 
ABC’s official site for the show 
provides semi-interesting info on 
its contestants (one can name 
every Best Picture winner from 
1938; one teaches old-time fiddling 
and banjo), tells how to become a 
contestant, and lets you enter a 
sweepstakes. But the real draw is 
the Flash-heavy game. Here’s 
what you get: a range of multiple- 
choice questions, a ferociously 
ticking clock, a bird’s-eye view of 
the studio—and none of the oddly 
adrenalized excitement of the tube 
version. This Millionaire has hit 
bankruptcy. C- © —Ann Limpert 


Dead Right? 


“EVEN NOW I KNOW WHAT 
you’re thinking.” The Amaz- 
ing Kreskin’s latest catch- 
phrase is bannered on his self- 
created website (www.amaz 
ingkreskin.com)—but it’s 
more unnerving to see it on 
his tombstone. Though the 
New Jersey-based mentalist, 
a frequent talk-show guest 
and Letterman fave, claims 
he’s in fine shape (“I’m 64 and 
Irun an hour every night”), he 
has predicted his own demise 
right down to the date. He’s 
even letting fans in on his 
gloomy foreshadowing by 
having them track down 13 
hidden clues on his site. 
Solve the riddle, nail down 
the date, and—well, that’s it. 
(You were expecting prizes?) 
The clues range from omi- 
nous (“During the month in 
which I die there will be a fa- 
tal disaster in the sky”) to 
merely cryptic (“One of the 
key words surrounding my 
death will rhyme with sky 
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and light”) and can be found 
by combing the site’s pages— 
when your cursor turns from 
an arrow to a hand, you’re 
onto something. Hold off on 
the wreaths for now, though: 
Kreskin swears he’s not going 
anywhere for a long time. Still, 
isn’t he a little creeped out? 
“Y’'m not the type to sit around 
and think about it. I can bare- 
ly sit still. My life is an ad- 
venture.” Bet he can’t guess 
what we’re thinking 
now. —AL 
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LADY KICKS THE BOOZE La Liz confronted both the press and her pers 


SES 


onal problems in one fell swoop 


ENCORE 


Dec. 5, 1983, making celebrity rehab acceptable. 


Y NOW, IT’S ALMOST DE RIGUEUR FOR THE 
modern celebrity: achieve fame and fortune 
before being staggered by a string of disap- 
pointments, then follow with a downward 
substance-abuse spiral and a publicized ad- 
mission to the Betty Ford Center. But 
when Elizabeth Taylor checked in on Dee. 
5, 1983, and revealed her problem to the 


world, it was all but unheard of. 

The malady-prone screen 
legend was already in the hos- 
pital for a reported bowel ob- 
struction when family and 
friends intervened. Their de- 
spair over her ballooning 
weight and ceaseless partying 
prompted them to reserve her 
a spot at the clinic. The then- 
51-year-old Oscar winner took 
their advice, walked through 
the doors, and enrolled herself. 

The center, which former 
First Lady Ford helped found 
in 1982 after facing her own 
boozy demons, had been treat- 
ing patients without fanfare. 
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Taylor was the first star to 
submit to its ego-piercing pro- 
gram. Her honesty paved the 
way for everyone from Johnny 
Cash to Mary Tyler Moore to 
follow suit, catapulting celebri- 


, Dirty Harry 
feels lucky, as Clint East- 
wood’s Sudden Impact pulls 
in $9.7 million at the box of- 
fice on its first weekend. 

, Taylor pal Michael 
Jackson and ex-Beatle Paul 
McCartney (right) top the 
singles chart with “Say Say 


Liz Taylor checked in to the Betty Ford clinic on 


by Nicholas Fonseca 


ty mea culpas to a new level. 
(See Barbara Walters’ dewy- 
eyed interview specials.) 

“T think she should be cele- 
brated,” says C. David Hey- 
mann, who wrote 1995’s Liz: 


An Intimate Biography of 


Elizabeth Taylor. “The fact 
that she admitted...her alco- 
hol/pill problem raised aware- 
ness...about a problem that 
existed among millions.” 

At the 14-acre Rancho Mi- 
rage, Calif., spread, Liz dis- 
cussed her 25-year addiction 
with fellow patients. In 1985, 
The New York Times printed 


an excerpt from a journal she’d 
kept during her stay: “I feel 
like hell. I’m going through 
withdrawal...I am so, so tired.” 

Chores like doing laundry 
only compounded that fatigue. 
At first, Taylor, who’d been 
pampered by studios since age 
9, resisted. “She wasn’t used to 
being treated like everybody 
else,” laughs Heymann. 

But a long-standing ap- 
petite for destruction—Eddie 
Fisher! Studio 54!—wasn’t 
solely responsible for her ad- 
dictions. In 1990 the Medical 
Board of California accused 
three doctors of doling out 
thousands of prescriptions to 
Taylor throughout the ’80s. 
(They were censured with 
letters of reprimand.) 

She checked out on Jan. 20, 
1984, and dedicated herself to 
another high-profile arena: 
AIDS research. After close 
friend Rock Hudson’s death, 
she chaired AmFAR, contro- 
versially challenging President 
Reagan’s indifference. 

Taylor again entered the 
center in 1988, after her ap- 
pearance in Franco Zeffirelli’s 
disastrous Young Toscanini, 
but hasn’t returned since. The 
most bizarre result of that stay 
was her 44-year marriage to 
fellow patient and former con- 
struction worker Larry For- 
tensky. At the ceremony, held 
at Michael Jackson’s Never- 
land Ranch, Taylor cooed “I 
do” for the eighth time. Seems 
there are some addictions no 
clinic will ever cure. & 


Say,” off McCartney’s album 
Pipes of Peace. 

, the massive novel 
Poland by James A. Michener 
enthralls buyers. 

S, Americans toast the 
50th anniversary of the rati- 
fication of the 2ist Amend- 
ment, which ended the dark, 
dry days of Prohibition. 


1999 


VINDAS SIDUOOD/WOVENANNYS NVTIV (NOSNOV? ONY ABNLUVOOW “O17 VIT3IVO/3HIND 30 THOTAVE 


SAVE 73%! 


Yes! Send the person I’ve named below a wonderful 52-issue gift subscription to 
ENTERTAINMENT WEEKLY. That's one year for just 79¢ an issue — | save 73% off the cover price! 


a at 

Name (pleaseprnt) = Name (please print) 
Address Address 

City State Zip City State Zip 
CO Payment enclosed. (© Bill me later. 


0 Yes, enter my subscription as well. 


Call 1-800-525-4824 

a a a = 

Hi errant s2eeec. Vs 
~~ =) ey 


in U.S, only. * Off the $2.99 cover price, 


FREE GIFT 


wt 


re ||| 


BUSINESS REPLY MAIL 


FIRST-CLASS MAIL PERMITNO.22 | TAMPA FL 


POSTAGE WILL BE PAID BY ADDRESSEE 


Entertainment 


PO BOX 61892 
TAMPA FL 33661-1892 


Filet lvtbidbvstld blll 


NO POSTAGE 
NECESSARY 


IF MAILED 
IN THE 
UNITED STATES 


| Holiday Savings Certificate 
gat Le Give the Perfect Gift 


ha ae and Save Over 73% i 
Save over 73%" off the cover price when you give g | 
a one-year, 52-issue gift subscription for only 79¢ an issue. si 
You'll also receive a special holiday card to announce your gift. i 
Send my Gift to: From: @ 
| Name Name 
: i | Address Address 
City State Zip City State Zip 
| Payment enclosed Bill me later . 
eaters 1-800°331-4002 


“Off the $2.99 cover price. Entertainment Weekly is published weekly, except 
for two issues combined periodically into one and occasional extra or expanded 
| issues. Rate good in U.S. only. 


~~ Entertainment 


POSTAGE WILL BE PAID BY ADDRESSEE 


Entertainment 


PO BOX 61892 
TAMPA FL 33661-1892 


VaadbsveEbacE ovo Tbecnselboce Decbebadeceedetilll 


NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 


UNITED STATES 


com 


800-USA-ARM 


co 


SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 


— 
i, nicotine av. per cigarette by FIC methad. 


© Philip Morris Inc: 1999 


16mg “tar,” 1 


